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Sparks 


his is it. 


+ + 

Won't be long before we'll see 

seme real selling again. 
+ * * 

You can count on AUTOMOTIVE 
Ews being in there pitching with 
the new kind of news you'll want. 

* + * 


Business note amid the jubila- 
tion: Battery business ought to 

m for a little while judging 
rom the way the celebrators play- 
& their horns. 


Last Fling 


—@iVith gas rationing ended and 

the driving itch on, those ancient 

jalopies are in for a good, hard 

— and then the auto graveyard. 
* * * 


gve "Em 

Dealers should advise their cus- 
tomers to save those A, B and C 
oks. OPA says they'll come in 
handy when the motorist wants 
ew tires. = 7 = 

the Farm. 


U. S. Rubber plans to boost pro- 
—gaction of tires for farm tractors 
and implements 100 percent. Com- 
pany sees a big market and a big 


ss§ed in view of the food shortages. 
* * * 
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acing to Resume 


ational championship auto rac- 
ing will resume within two weeks 
er the official proclamation of 
-J Day, Dr. J. K. Bailey, president 
the combined racing associa- 


ns, said last week. 
* a * 


hart of Victory 
Don’t moan when you see the 
ountains of surplus military 
ipment left over after the war, 
says the Air Forces. We might have 
seeded the stuff, and it’s a lot bet- 
to have too much than too little, 

as the Japs did. 
* * 
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stralian Auto 
Lord Nuffield, the British auto- 
bbile magnate, will build his $4,- 
000,000 Australian factory in Syd- 
ey. U.S. interests have stated they 
Mend to build in Australia, but 
none has yet announced definite 
ans. 


_— 


— 


* * * 


Graham Note 


nd of the war was signaled 
at the Graham-Paige plant with 
allied V signal—dot dot dot 
cash. The famous_ introductory 
theme of the Beethoven “Fifth” 
s followed by a one-minute blast, 
and then the workers called it a 
war and went home. 
* : 
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ere’s Your Hat... 


Add Glad Tidings Depr.—It may 
Le a slow process at first, but from 
last Wednesday foreward the influ- 
e of Washington on the auto- 
“niotive industry was on the decline. 
So just by way of saying goodbye 
_ d here’s your hat, what’s your 
hurry) we take you on a little trip 
through the city. See Page 8. 


Auto Box Score 


1 ar output — Lid off; will take 

| time for volume 

eG) iasoline—Rationing off 

ires—Controlled; to ease soon 

| WPB—AIll but 40 controls off 

1C—Controls lifted 

OPA—Controls remain 

Prices—No action on new cars 
yet 

War Orders—Cancellations com- 
ing fast 

zabor —UAW drops no-strike 
pledge, but Truman urges re- 

gh) tention during transition 
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Industry Gears for Record Output; 
Victory Finds Car Dealers Ready 


Slump Awaited 
In Used Cars; 
Steady Now 


Shops Improved 
For the Big Day; 
Service Strong 


DETROIT.—Victory found 
the auto dealers ready and 
waiting for those new cars. 
They are doing a good service 


business and expect that to 
continue high until new cars arrive. 
Used-car prices are steady and 
stocks low. 


However, dealers in war-work 
areas feel, they said last week in 
response to a query from AvuToMo- 
TIVE News, that a slump is coming 
in used-car prices during the period 
war workers are a to peace- 
time jobs. 


Since cars will get more use with 
the lifting of gas rationing most 
dealers feel that service business 
will continue at peak levels for 
some time. 

Many dealers have already laid 
the basis for training of new-car 
salesmen, setting their sights at 
much higher quality than prevailed 
in prewar. 

As for the dealerships themselves, 
reports coming to AvToMoTIve News 
for the last year indicate that deal- 
ers will be in better shape than 
they ever were. Thousands have 
improved their buildings already, 
and most of those who haven’t have 
plans well underway to do so. 

Because of war restrictions, im- 
provements have been largely con- 
fined to the service shop, but that 
is where most improvements were 
required. 

New service equipment has been 
purchased and more has been or- 
dered. 

Many dealers also have shown re- 
newed interest in merchandising 
ideas. They are ready for the big 
market. 

Following are a few of the re- 
ports that have been received from 
various cities: 

. . 


New-Car Interest 


High in Denver 
DENVER. — Automobile dealers 
of Denver report V-J Day has 
greatly increased interest in new 
cars. 
Some of the dealers are accepting 
(Continued on | Page %, ¢ 28, Col. 1) 


NAM Chief Sees 
Only Brief 


Unemployment 


NEW YORK.—Only “a very small 
percentage” of industrial workers 
need to be unemployed for more 
than 30 days during the reconver- 
sion period, Ira Mosher, president 
of the National Assn. of Manufac- 
turers, last week predicted here. 


A survey among 1,700 NAM mem- 
bers indicated that fewer than 
1,500,000 will be unemployed for 
more than the 30-day period, and | 
most of the workers will be back | 
on the job within 12 weeks, Mosher | 
reported. 


An Editorial 


Let’s Get Going! 


The sky’s the limit. 


With the end of World War II, the government which had so long 
held civilian production in check turned around and began pushing 


it with all its might. 


New cars, new cars, and more new cars. That was the cry. Get 
them out. Get those lines going. Build, build and build. Build them 


TO MAKE JOBS. 


And yet, even as the cry went out for production to make jobs, the 
men who will get those jobs were pictured by some as one of the big 
obstacles to the attainment of the goal. 

Their union, the powerful UAW-CIO, formally lifted the no-strike 
pledge. Some labor observers said that a showdown with labor would 


precede volume production. 


There are scores to be settled, they say. 

Management might very well say the same thing. 

There is mutual distrust, they say. 

Yet the truth is that management knows that it will need labor’s 
help to attain full production. And when it comes right down to it, |! 
each worker must know too that his job just as surely depends on 
management’s ability to guide production. 

We've had a taste of socialism during the war; the taste was bitter. 
Labor howled just as loudly as management against regimentation. 

Anyone who has bucked the system of government will tell you that 
private enterprise is sweet reason itself compared to bureaucracy. 

And so we come back to that score to settle. We find that there is 
really only one score—a joint effort, a working together, management 
guiding, and workers working toward the score of jobs and pro- 


duction. 


Management has said over and over again that it has no score to 


settle. Ask any responsible auto executive about the union. 


He will 


tell you that it will be here long after he is gone. 


Management’s only postwar plan is to continue managing, to help 
bring prosperity for all. That it is determined to do. And auto man- 
agement is no stuffed shirt, no soft belly. It came up the hard way. 


So, let’s get going—together. 


Hudsons to Roll 
Off Line in 
Ten Days 


DETROIT.—The first 1946 Hud- 
son automobiles will roll off the as- 
sembly line within 10 days and pro- 
duction schedules will be increased 
as rapidly as additional materials 
are available, A. E. Barit, president 
and general manager of the Hud- 
son Motor Car Co., said last week. 

Barit’s statement was made in 
connection with a letter to stock- 
holders in which he said that “Hud- 
son is in an extremely fine position 
for the changeover from wartime 
to peacetime production.” He as- 
serted that the company’s facilities 
for building virtually a complete 
car, including its extensive body 


plant, places it in a key position for 


both volume production and em- 
ployment. 

Citing that Hudson had antici- 
pated the WPB “green light” for 
full industry output and lifted its 
production sights by entering the 
market for additional automotive 
materials to the extent of $40,000,- 
000, Barit said the company is 
ready to turn these materials into 
finished cars with a minimum of 
reconversion delays. 

He pointed out, however, that 
several weeks will be required after 
the first models are in production 
to place the new 1946 cars in the 
showrooms throughout Hudson’s 
greatly expanded distributor-dealer 
organization. 

“Many postwar improvements and 
refinements have been added to the 
new Hudson and the company is 

(See HUDSON, Page 30, Col. 4) 


Truman Calls 
For Pledge on 
Labor Peace 


WASHINGTON. —A_ renewal of l 


the no-strike and no-lockout pledge 
was asked last week by President 
Truman. The renewal was_ re- 
quested until an industry-labor con- 
ference can agree on a means of 
settling disputes during the recon- 
version period. 


200,000 Are Due 
In °45; Hit Stride 


By Spring 


} 
} 
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New Price Approach 
Seen with Lifting of 
Production Limit 


DETROIT.—War’s end 
brought the signal for full- 
speed ahead on new-car pro- 
duction last week. 


The auto industry, which 
has proved its ability to produce 
even unfamiliar war products at a 
fantastic rate, was back at the job 
it knows best. 

All controls were off manpower; 
only a few WPB controls will re- 
main. 

However, the auto industry had 
been gearing itself for limited pro- 
duction, and it is expected to take 
a few months to get into volume 
production. 

New machine tools must be or- 
dered, old ones rehabilitated, new 
lines and new buildings must be 
constructed, orders for materials 
must be changed and labor must be 
retrained for the job. 

Production of a half-million cars 
is expected this year, with the in- 
dustry hitting a 4,000,000 a year 
pace by spring. 

Another factor is prices. In 
view of unlimited production, a 
new approach may be taken on 
this subject. However, there still 
remains the task of improving 
the efficiency of labor which de- 
clined during the war. 

Other developments brought by 
the surrender of Japan were: 

Gas rationing was removed, and 
the quality of civilian gas is ex- 
pected to improve quickly. 

* Tires still controlled but civilian 
production due to rise rapidly. 
UAW-CIO drops no-strike pledge 
but President Truman calls con- 
ference in effort to alleviate labor 


Truman issued a statement giv-! problem during transition. 


ing plans for effecting agreement | 
on labor problems. He announced | 
that he 


allow voluntary wage _ increases 


without the usual formality of ap- I the way for 


proval. 


Heads of WPB, WMC and OPA 
met with War one Reconversion 


civilian production. 


They promised all possible aid. 


However, employers will be re-| WPB put into force its “sky’s the 


that such 
30, Col. 3) 


quired to certify 
(See LABOR, Page 


in- | limit” 


reconversion plan, with the 
(See NEW CARS, Page 30, Col. 3) 


Bendix Sees Conversion 


Within Short Time 


DETROIT.—In a special V-J Day 
statement, Ernest R. Breech, presi- 
dent of Bendix Aviation Corp., said 


that plants of the corporation which | 


in peacetime were engaged in pro- 
duction of automobile components 
can convert to automotive produc- 
tion in a relatively short period of 
time. 


In This Issue 


Court Decisions 
Dealer Doings . 


FOB Factory Page 10 


| 


ito 
jradio products almost immediately, 





“Availability of necessary ma- 
terials will probably be the only 
limiting factor, as plants have 
continued to produce war goods 
of automotive nature,” he said. 
“Volume production can be ac- 
complished gradually over a few 
months.” 

The Bendix radio division is ready 
start production of peacetime 


jincluding AM and FM radios and 
|radio-phonograph combinations for 


the home and ultra high frequency 


(Continued on Page 28, Col. 4) 





AUTOMOTIVE NEWS, 


Prominent in Postwar Plans . . 


Goodrich is 


Seeking 


More Car Dealers 


This is the fifth 
tire industry’s 


Epitor's Note: 
in a series on the 
postwar plans. 

By Jack Weed 
Service Editor 

AKRON. When automotive 
dealers discuss tire company-owned 
stores as competitors in the post- 
war period, the name of B. F. 
Goodrich is rarely mentioned. 

This may be considered strange 
because B. F. Goodrich, the oldest 
rubber company west of the Alle- 
ghany. mountains, celebrating its 
seventy-fifth birthday this year, is 
one of the so-called “Big Four” in 
the industry, supplies a consider- 
able percentage of the tires an 
tubes used as original equipment 
,ey the automotive factories, and 
‘operates nearly as many company- 
owned stores as either Goodyear 
or Firestone. 

Its approximately 500 company- 
owned merchandising outlets carry 
practically everything that is com- 
petitive to the automobile dealer 
that the other rubber company- 
owned stores carry. 


Possibly the reason for this is 
that only about half of the com- 
pany-owned stores of B. F. Good- 
rich are of the service type and 
sell gasoline, oil and render other 
mechanical services and because 
the company has maintained over 
many years a policy of having | its 


ODT Removes 
7 Restrictions on 


Trucks, Taxis 


WASHINGTON.-ODT last week 
lifted seven restrictions on com- 
mercial vehicles. Mile limitation on 
taxicabs and the ban on auto racing 
were included in the announce- 
ment. . 

J. Monroe Johnson, ODT direc- 
tor, said that regulations govern- 
ing wholesale and retail deliveries 
would be removed as soon as con- 
ditions permit. 

Following are five of the regula- 
tions that have been lifted: 

1. The program which required 
all commercial operators to obtain 
“a certificate of war necessity from 
ODT. 

2. A general order freezing the 
number of taxicabs and limiting 
the distance they might travel. 

3. An order which required per- 
mission to inaugurate or extend 
new service. 

4. A general order 
automobile racing. 
regulating 


prohibiting 


5. An order rental | 


cars. 


Johnson. Gilbert 


7 7p » i 
Quit WPB Posts 
WASHINGTON. 
Raymond T. Bete of Kelly-Spring- 
field Tire Co., Cumberland, Md., to 


head the Tire and Tube division of | 


WPB’'s Rubber bureau was an- 


nounced here last week. Bete suc- | 


who resigned 
S. 


ceeds J. S. Johnson, 
and is returning to the U. 
ber Co. in New York. 

James W. Gilbert, assistant di- 
rector of the Tire and Tube di- 
vision, also has resigned and will 
return to the Armstrong Tire 
Rubber Co., of West Haven, Conn., 
it was announced. Both 
and Gilbert will continue 
time rubber bureau consultants, 
was stated. 


it 


oe eee 


Wolfe to Counsel 


Vets for Business 

CHICAGO.—The National 
Assn. of Little Business Men has 
appointed Ira W. Wolfe to give 
aid and counsel to all ex-serviees- 
men who plan to start their own 
businesses. 

He will give them advice on 
how to successfully organize, 
establish, manage and operate 
any kind of a business, whether 
retail, wholesale, jobbing = or 


manufacturing. 
SS a AT 


i terials 


|the bag, 


lis 
; the 


Appointment of , E 2 
PI |and this country is entirely depend- , 


'ent upon imports. 


Rub- 


dealer organization as the founda- 
tion of its retail organization and 
planning. 

In addition to the company- 
owned stores, B. F. Goodrich 
products are sold through thou- 
sands of independent dealers, in 
all volume classifications ranging 
from large to small and in addi- 
tion through a great many outlets 
of the service station’ type 
that handle Gulf, Texas, Socony 
Vacuum and other’ petroleum 
products. Altogether, these total 
more than 30,000 retail outlets. ; 
Among independent B. F. Gooa- 

rich dealers are a good pere entage | 
of franchise car dealers. These in- 
clude some of the most alert and 
energetic outlets in the automotive 
industry. The company has an ex- 
pansion of this type of outlet 
prominent in its postwar plans. 
This is entirely logical, because, as 
previously mentioned, it is one of 
the foremost suppliers of tires and 
tubes as original equipment to the 
car and truck makers, and recog- 
nizes that dealers for a make of 
(Continued on a Col. 1) 


Pullman to Sell 


Sleeping Car 
Capital Stock 


CHICAGO.—-Pullman, Inc. offered 
last week to sell its entire capital 
stock in Pullman Co., operating 
subsidiary, to the nation’s railroads 
or “other interested groups.” 

The proposition follows a federal 
court decision in 1943 that the Pull- 
man group constituted a monopoly. 
In August, 1944, Pullman, Inc. of- 
fered to sell the sleeping cars and 
other physical assets of the busi- 
ness to the railroads for about 
$42,000,000. 

The new proposal is an alterna- 
tive to last year’s plan. 


WPB Asks Boost 


In Burlap Quota 
For United States 


WASHINGTON..-An increase in 
the allocation of burlap for the 
United States has been requested | 
of the Combined Raw Materials | 
Board, WPB said last week. 

Burlap is on the list of critical 
materials and products recently re- 
leased by the Joint Army, Navy, 
WPB committee for critical ma- 
and products. In — 
it is used extensively 

automobile, furniture an 
textile industries. At present, its 
luse is limited to the military and | 
| bag manufacturers. 

WPB explained that the jute 
fiber from which burlap is made 
raised in India, principally in 

province of Bengal. There is 
domestic production of burlap, | 
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LEFT TO RIGHT, Charles E. 
County Council, the American f egion; 
F. Bowe, Los Angeles branch manager 
man Junier Baseball, Los 
holding the Legion's Los Angeles Cou 
dealers for sponsorship of the 
in this area 


(Dusty) 
A. 


Angeles County 


American 


AUGUST 20, 


| EXPANSION-MINDED. Here’s a quick camera study of President C. K. 

| Whittaker, left, and his production chief, Vice-President Stanley Whitworth, at 
‘the West Coast Studebaker plant in Vernon near Los Angeles, as they huddle 
| over plans for postwar expansion. Whitworth just got back from South Bend 


(the parent plant) where he obtained an okay from Stude baker Corp. for a pro- 
gram of West Coast assembly which will mean a 220 percent increase over the 
Studebaker Pacific Corp.’s original daily output in prewar days. Also, according 
to both Whittaker and Whitworth, the number of employes will be greater than 
even in peak prewar times. The pliant has now concluded its bomber engine fin- 
ishing wartime job for the Army and Navy and, with decks cleared, is all ready 


for the big reconversion job. 
will _be next, and maybe soon. 


A few trucks are alre ady rolling; passenger cars 


Spot Sale of Surplus Parts 
Opens Monday in Chicago 


CHICAGO. — Represented as an 
opportunity for automotive manu- 
facturers, distributors, jobbers, car 
dealers and general service garages 
to “restock your shelves and bins 


La. Maps Plans 
For $350 Million 


Road Expansion 


BATON ROUGE, La.—Plans for 
a $350,000,900 highway expansion 
program in Louisiana have been 
disclosed here by Gov. James H. 
Davis. 

Gov. Davis, in a report to the 
state legislature, revealed that such 
an over-all plan has been formu- 
lated by the highway department 
in collaboration with the Federal 
Bureau of Roads, but conceded 
that the “stupendous” undertaking 
could not be attained in full for at 
least 10 years. 

Gov. Davis could account for a 
maximum of only $57,000,000 of 
the funds needed for the program 
and this included both state and 
federal funds. The remainder would 
presumably come from revenue 
sources not yet outlined, such as 
additional sales tax. 


Steel Operating Rate 
y Drops 6% in Week 
NEW YORK.—-The operating rate 
_of steel companies having 94 per- 
cent of the steel capacity of the in- 
‘dustry was 82.5 percent of capacity 
for the week ending Aug. 8, com- 
pared with 87.9 percent one week 
ago, 89.8 percent one month ago 
and 95.6 percent one year ago. 
This represents a decrease of 5.4 
points or 6.1 percent from the pre- 


‘ceding week. 


Rhoads, commander, Los Angeles 
H. Johnson, Ford Motor Co.; 
of Ford, and Frank O. Johnson, 
Council, American Legion. Bowe 
Council's citation to Ford and its 
Legion's 


nty 


Is 


| perfect years of driving was Walter 


| last year, and his nine-year driving | 
record is estimated at about half a 


Nelson | 
chair- | 


junior baseball tournament 


with many hard-to-get items for 
standard makes of passenger cars, 
trucks and motorcycles,” a sale of 
surplus new automotive parts will 
open Monday at Newcastle, Ind., 
under auspices of the Department 
of Commerce Office of Surplus 
Property. 

It will continue until all parts 
are sold. 

The parts to be offered at the 
spot sale were on view last week 
at 16 depots and warehouses in 
Ohio, Indiana, Kentucky and West 
Virginia. 

Terms of the sale call for a 
deposit equal to at least 25 percent 
of total purchases when the buyer 
has completed bidding, with full 
settlement after the close of the 
sale. 

Another stipulation applying to 
eligibility requires bidders to sign 
a statement as follows: 

“It is hereby certified by and on 
behalf of the bidder that the bidder 
is engaged in whole or in part in 
the business of buying and selling 
automotive parts.” 


Safety Council 
Issues Annual 


Driver Awards 


CHICAGO. — First of the new- 
type, metal Safe Driver Awards 
have been issued by the National 
Safety Council. All drivers who 
have had no preventable accidents 
for 12 months or longer, and whose 
fleets are enrolled in the Council’s 
Safe Driver Award Plan, will re- 
ceive the gold-plated badges. 

The first fleet to receive the new 
badges was that of John Labutt, 
Ltd., of London, Ontario. The firm’s 
ae submitted by R. L. 

ndent of transpor- 
listed 23 drivers. Nine of 
these were eligible for one-year 
awards; two for two-year awards: 
four for three-year awards; four 
for four-year awards; one for a 
seven-year award; two for eight- 
year awards; and one for a nine- 
year award. 

The driver with a record of nine 


tation, 


A. Smith. Smith drove 25,892 miles 


million accident-free miles. 


At Last 


WASHINGTON .—It was a long, long drought, but at last the 14 


'No-Strike Pledge 


Ended by UAW; 
‘Wildcats’ Banneé 


DETROIT. — Termination of 
no-strike pledge highlighted 
labor picture here last week. The 
announcement was made by R 
Thomas, president of UAW (CTI®%, 
following a meeting of the union’s 
top international officers. a 

The union now returns to its 
constitutional procedure that au- 
thorizes the international presid 
and international executive board 
to order strikes. a 

However, union officials sar 
no support would be given to 
strikes called without sanct 
of the organization. 


Outlining peacetime aims of 
union, Thomas said the creat 
of a just and permanent peace will 
be the continuing objective of @ll_ 
freedom loving nations. 


“Labor wants no more balance 
of power politics, no more rule 
sheer force or might rather than 
on the basis of justice,” Thomas 
said. “It hopes for the creatio 
international, political and econom- 
ic cooperation on a basis that will 
insure democracy, security my 
domestic well-being for the com- 
mon people.” 

Thomas pointed out that o 
of the major problems the nation 
is faced with is the battle agai 
unemployment and want. 

Meanwhile, Frank xX. Martel 
president, Detroit and Wa 
County AFL said: 

“The final culmination of the yj 
with Japan closes one of the da 
est periods in the history of the 
human family. But we must 
lose sight of the tremendous td sk 
of reconstruction confronting the 
whole world.” = 

Martel said there is much to 
celebrate, but there is also much 
in the picture that demands a 
reflection. 
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Procedures Set 
For Adjustment 
On Tax Change 


WASHINGTON.— Internal Reve- 
nue Commissioner Joseph Nu 
jr. announced last week the adop- — 
tion of specific procedures to ex- 
pedite for businessmen the var — 
benefits provided for them in the | 
Tax Adjustment Act of 1945, sigped 
by President Truman July 31.3==> 

In announcing the procedures, 
Commissioner Nunan said: eS 

“Our wartime tax laws, recogRrZ= 
ing possible inequities and hard- 
ships upon business which mjg tit 
result in some _ cases, provided 
eventual refunds of certain tax 
amounts. The Tax Adjustment 
speeds up these repayments so that 
American business may make im- 
mediate use of its own money Gee 
reconversion and other pressing 
needs. 

“In fulfillment of this objec#P® 
we have adopted procedures which 
will make these adjustmentsg3s— 
simple and speedy as the lawSil- 
lows. Specific instructions are be- 
ing issued to the field officegyes 
the Bureau of Internal Reveftue, 
and any businessman seeking fur- 
ther information about the s 
fic application of the new law to 
his particular situation is invited 
to consult the nearest office — 
collector of internal revenue 
revenue agent-in-charge. 

“The necessary forms for 
purposes of the new act will 
distributed through local colle 
of internal revenue as soon as 
can be printed and shipped, 
jably within a few weeks.” 


— 


a 


ss 


ora 


ne 
be 
Ors 
m.eCy 
prob- 


Buy War 
Axis 


Fill "Er Up 


Bonds and Stamps —crush the 


— 


— 


torist has regained his right to yell: “Fill ’er up.’ And what’s more, 
he'll probably get that old prewar smile in return. ° 


OPA moved quickly at war’s end to lift gas rationing, although « 


— 


trols on tires remain until cutbacks in military requirements are re- 


flected in greater supply of civilian tires. Petroleum Administ 


Agor 


Harold L. Ickes said that ample quantities of civilian gasoline wow 


be available immediately. 


Supplies of heating and fuel oil also will* 
be adequate io meet normal requirements, Ickes said. 


— 


Similar ac tion, ending gas and fuel oil rationing but retaining c8n- 
trols on tires, was taken in Canada. ‘ 
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tant factor in the automobile 
industry. No one with knowledge 
of the facts can question this 
atement. One of the reasons why 
it is true, is that in normal times 
it is the only industry where such 
large percentage of used goods 
is taken in trade on new goods. 
is the only industry where buyers 
Pquire so much service investment 
on the part of the dealer to assure 
—smtisfaction in the delivery and 
dfteruse of their purchase. 
A few years hence automobile 
lealers will be the bottleneck of 
the industry. Manufacturers can 
mass-produce, but sales must be 
ade individually. This means 
that nothing should be left un- 
lone to strengthen dealers. Deal- 
brs and manufacturers, of course, 
are attempting to do that job. 
Manufacturers, in their competi- 
ive battle, have left little encour- 
agement to one of the ramifica- 
ions of this business that is 
mportant to both the dealer and 
the industry. 
The manufacturer has always 
been so aggressive in his own pro- 
motion and in his plans for dealer 
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omotion, that automobile dealers | 


have been deprived of taking lead- 

arship and promoting their indi- 

dual interests as is done oy 

merchandisers in most other lines. 
* * * 


harge for Ads 


tacked 


OR YEARS it has been custom- 
ary for manufacturers to bill a 
aler so-much each car for dealer 
advertising. Then most manufac- 
‘grers direct and handle this adver- 
-*King entirely for the dealers. This 
places dealers in a position of feel- 
/ that they are already forced 
wo do heavy advertising. They 
therefore take no initiative them- 
ves to promote what is equally 
important to the manufacturer and 
dealer — public acceptance of the 
aler; in other words, acceptance 
for the manufacturer's outlet. 

* cd cs 


~ establishing Product 
: Makers’ Job 























manufacturer to build public 
—Mnfidence in his organization and 
public acceptance for his products. 
dealer has a huge investment, 
s more direct customer relation- 
ship, and to complete the circle, it 
aoturally follows that a dealer 
Would not be deprived of the op- 
portunity to administer his own 
vertising in a manner most bene- 
ueial to himself. It is the policy 
of every manufacturer not just 
tomobile manufacturers to 
niake their lines so popular through 
consumer advertising that it will 
ce itself through any retail out- 
let. That is well and good. 
Automobile manufacturers have 
bne an outstanding job. No one 
objects to it. It then follows that 
any advertising that executives 
a manufacturing plant deem 
advisable, should be run exclu- 
vely at the expense of the man- 
wtacturer, added into the cost of 
the merchandise, and reflected in 
e product’s list price. 
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line would have an equal oppor- 
etfrity to deduct from their gross 
| income an amount that could be 
spent, in their judgment, in adver- 
ng to lessen their total selling 
cost. This should be at the direc- 
tion and inspiration of the dealer. 
Kales plan in this industry should 
{ be four-square. Now the promotion 
|__iamall for the factory and the prod- 
—..t, even though the dealers share 
in the expense. 
’ the selling effort is 
) really four - square, the factory 
should undertake building confi- 
ce in the factory organization 
) and popularizing the factory prod- 
. while the dealer should under- 
‘”}e the other two sides of the 
‘ectangle — building confidence in 
#, own operation and public ac- 
-ptance for his ability to deliver 
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Dealers’ or salesmen’s comments, questions or tests be 
addressed to John O. Munn in eare of Astomotive ' News, Detroit, 
the writer’s came will be kept in confidence if requested. 











HE DEALER is the most impor- ; what the public really buys - 


A 


|from the people, 
|indeed that dealers who contact 
|these people, who make the final 
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\ing levels dealers 







Dealers tell me 


By John 0. Munn 


- sat- 
of transportation. 


isfactory miles 
* * * 


Factory Ads 


Level Dealers 


S THIS industry develops, and 
it takes more and more money 
it is important 


sales, and who make the invest- 
ment in automobiles satisfactory, 
should have under their own right, 
as much public confidence and pub- 
lic acceptance as the factories. 

It is true that during wartime 
when there was no _ production, 
many factories spent their own 
money in advertising their dealers. 
That was fine but it emphasizes 
the point I am trying to register. 
Factory-sponsored dealer advertis- 
regiments them. 


\It holds to the public the ques- 
|tionable operator in the same light 


as the dealer who runs his estab- 
lishment on high principles. 

For example, I am familiar with 
the town where there are five 
multiple dealers ~f an outstanding 
national line. One of these dealers 
may be a very satisfactory outlet 
j\to the factory because he is the 
so-called volume dealer. But he has 
given more trouble to the local 
Business Bureau and has constant- 
ly been in more difficulty with the 
,local OPA than all the rest of the 
|dealers in the city combined. 

Nevertheless, the factory adver- 
tising sets him up on the same 
level as his four competitors. 





dealers had the opportunity of 


| I submit that if these four 
| 


IS a _ responsibility for the | ors will hav 


| 


promoting themselves instead of 
merely contributing to their 
share of factory advertising cost, 
they could have put themselves in 
a@ position where cut-price compe- 
tition, at the sacrifice of service 
to the community or to the indi- 
vidual buyer, would not have 
been such a sales tool. 

Certainly the individual dealer 
has something to advertise. That 
something is important to the suc- 
cessful and permanent operation 
from both dealer and factory’s 
|standpoint. In the past, and I am 
|sure in the future, automobile deal- 
e more money invested 
|in equipment than do the factories. 
|The dealer will employ more peo- 
|ple. They will be more important 
|in selling the car originally and in 
maintaining it to the satisfaction 
of the owner. 

If this industry is going to get 
an increasing share of the dollars 
spent in America, no dealer 
should be known principally as 





| the agent of a certain line. He 


should be recognized as a mer- 
chant in his own right. When 
any dealer stands as high locally 
as his factory stands nationally, 


| he will get the lion’s share of 


the business, get it year after 
year and he doesn’t need price 





| 


hen the merchants who sell the | tes 





|investigation, 


as a tool to obtain it. 
* * 


Deals on Price 
Usually Fail 

HERE IS no permanent place 

in this industry for either the 
factory or the dealer who merely 
deals on price. It may take years 
prove this statement, but all we 
have to do to convince ourselves 
that it is true is to take an inven- 
tory of the percentage of the deal- 
ers and manufacturers who failed, 
not in the depression years, but in 
the volume years during the whoie 
history of our industry. 

In the old days, the manufac- 
turer used to pay 50 percent of 


lhis dealer advertising. The dealer 
|was allowed to select mats out of 


a service, run them in his own 
local paper, return the tear sheet 


|\with a paid invoice, and he would 


get a 50 percent credit. There was 
no factory billing of so-much ad- 
vertising per car. That arrange- 
ment recognized the dealer. The 


|advertising ran over his name. It 


in his home town. On close 
it was not altruism 
Col. 4) 


ran 
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Biggest Ceiling Suit 


Filed in Washington 

WASHINGTON. —In the big- 
gest damage suit of its kind yet 
brought in the District of Co- 
lumbia, Samuel J. Blank asked 
last week in a District court a 
$6,732.60 judgment for an alleged 
overcharge of $2,244.20 on a 1942 
Packard sedan sold to him by 
Byron Copeland, named defend- 
ant in the suit. 

According to Blank, he bought 
the car from Copeland, a private 
owner, last May 24 for $4,334.20 
when the legal ceiling price was, 
he claimed $2,090. 





Ford Dealers 
Win Citation 


In Los Angeles 


LOS ANGELES.—The Ford Mo- 
tor Co. has been awarded a citation 
from the Los Angeles County Coun- 
cil of the American Legion com- 
prising 217 posts and over 40,000 
legionaires. This is the twenty- 
seventh award of its kind the Los 
Angeles County Council has made 
in the past 20 years. 

Nelson F. Bowe, Los Angeles 
Branch manager of Ford, received 
the citation in behalf of the com- 
pany and Ford, Lincoln and Mer- 
cury dealers in Southern California 
who sponsored 39 teams and aided 
the Legion’s Junior Baseball tour- 
nament recently concluded. Vernon 
Post No. 338 won the county play 
off last week. 

Frank Johnson, chairman of the 
Los Angeles County American Le- 
gion Baseball committee, who made 
the award, stated that in 1945, 
through the sponsorship of the 
outlying Ford, Lincoln and Mer- 
cury dealers, 39 junior baseball 
teams were at play. Johnson fur- 
ther said that all Ford branches 
coast to coast were actively en- 
gaged in sponsoring the American 
Legion junior baseball teams. This 
movement has had a great morale 
building effect on the youth of 
America according to Johnson and 
other American Legion officials. 


Surplus Parts 
Worth $1,500,000 


On Sale in Texas 


TEXARKANA, Tex.—Surplus new 
automotive parts valued at $1,500,- 
000 are on sale by the Surplus 
Property office of the U. S. Depart- 
ment of Commerce at the city audi- 
torium here in one of the largest 
“spot sales” of surplus property in 
the country. 

The parts are on display at the 
Red River Ordnance plant, and in- 
spection, shipping, purchase and 
payment are arranged for at the 
auditorium sales office. 

Offerings cover most maintenance 
and repair parts for all major as- 
sembly groups, and sales are made 
to qualified wholesalers, retailers, 
distributors and dealers who are 
eligible to participate. 

Owners of fleets of cars or trucks 
have been invited to inspect parts 
and attend the sale with their deal- 
ers, and buyers have been asked tc 
inspect the parts before submit- 
ting bids. 





Luby Chevrolet in Denver 


Buys U.S. Surplus Trucks 


DENVER.-—-Luby Chevrolet Co., 
here, has purchased a large stock 
of trucks from the United States 
surplus property division. Instead 
of bringing the purchased trucks 
into Denver, they are being sold in 
the areas where they were pur- 
chased. The Luby company an- 
nounced the purchase and sale pol- 
icy in a large advertisement in a 
local newspaper as follows: 

“Farmers and Ranchers. We have 
just purchased a quantity of 1941 
and 1942 Chevrolet 1':-ton long 
wheelbase trucks from the govern- 
ment surplus property division. 
These trucks are in fine condition 
and guaranteed in accordance with 
OPA regulations. 

“These trucks will be available 
for delivery in a few days, to resi- 
dents of the following Colorado 
counties: Phillips, Yuma, Washing- 
ton, Arapahoe, Douglas, Elbert, Lin- 


CATA Advises 
Against Insisting 


On Trade-Ins 


CHICAGO.—Dealers who refuse 
to sell used cars to war veterans 
without trade-ins “will create a 
most unfavorable reaction by the 
public to the retail automobile in- 
dustry through the press and other- 
wise,” the Chicago Automobile 
Trade Assn. stated last week in a 
bulletin to members. 

The admonition came at a time 
when the regional OPA office dis- 
closed that it is starting a drive 
against dealers who sell above ceil- 
ings and accept only “clean deals.” 

“Complaints are being received 
daily from discharged war veterans 
on account of dealers refusing to 
sell them a used car without a 
trade-in,” the CATA bulletin adds. 
“Considerable difficulty has been 
experienced by some in buying an 
automobile.” 

This practice by dealers is char- 
acterized as “most unfair to the 
men who have given their utmost 
in our defense,” the bulletin states. 
“Obviously these veterans do not 
have a car to trade, as it was neces- 
sary for them to dispose of their 
cars when they entered the service. 
In many instances these cars were 
sold to dealers.” 


U. C. Dealer Pays 
$1,155 in Gouge 


RALEIGH, N. C.--The Raleigh 
OPA announced last week that “a 
particularly serious’ case of an 
overcharge in the sale of a used 
car has been settled with the pay- 
ment of $1,155 in treble damages 
to the United States by J. C. Beas- 
ley, used-car operator in Colerain, 
N.. ©. 


Investigation revealed that the 


purchaser paid Beasley $1,065, or | 


$385 above the OPA ceiling, for a 
1940 model Chevrolet deluxe town 
sedan, for which the certificate of 
transfer, signed by Beasley, showed 
$660 as the ceiling price. 


Reo Names Distributor 


Reo Truck & Bus Co., Macon, Ga., 
has been made a Reo distributor. 





Cc. E. BLEICHER, left, president of De Soto, discusses the new advertising 
campaign copy theme with Dalton Feldstein, center, head of Dalton Motors, Inc., 
Sacramento, Calif., and J. B. Wagstaff, De Soto general sales manager. Feldstein 
visited the factory on the 17th anniversary of his association with De Soto and , 
his eighth as dealer in Sacramento. 


|coln, Kit Carson, El Paso, Cheyenne, 


Kiowa, Baca. 

“These are also available for de- 
livery to residents of the following 
Wyoming counties: Goshen, Lara- 
mie, Platte." 
| 
| . 
Ford Dealers 
‘To Get Booklet 


| 
‘On Sales Appeal 
DEARBORN.--A 30-page booklet 
|suggesting ways in which Ford, 
|Mercury and Lincoln dealers can 
make their establishments more at- 
tractive is being distributed by the 
sales department of Ford Motor Co. 
| Emphasizing that what custom- 
lers see is what influences them 
jmost, the booklet lists 30 mainte- 
;nance suggestions and a number of 
|advised color combinations for dec- 
| orations. 

In a message citing the extremely 
|profitable service business devel- 
|oped by Ford dealers, J. R. Davis, 
director of sales and advertising, 
said “It is essential that ‘war dura- 
tion service customers’ continue to 
| patronize our dealers. This book is 
presented as a help to our dealers 
in making their establishments out- 
standing in the industry.” 

The publication points out that a 
shop may be most efficient, have 
the best mechanics and best equip- 
ment, but the dealers will have a 
hard time convincing customers if 
first impressions of the establish- 
ment are negative. 


Profit-Sharing 
Plans Set Up 


By Monarch 


INDIANAPOLIS. Monarcu 
Motor Co. (Buick) here, headed by 
William R. Krafft, has establisheu 
both a profit-sharing plan and a 
pension fund for its employes. 

Under the profit-sharing plan, the 
firm is dividing the maximum 
amount of earnings permitted un 
der existing federal laws. At pres- 
ent, 21 employes are eligible to 
participate in the plan, and others 
will be added as soon as they have 
served with the company for a 
minimum of three years. 

Under the pension fund, the com- 
pany pays all insurance premiums 
and assures employes of a com- 
fortable income at retirement age, 
according to Krafft. 

Krafft said that with the two 
new plans in operation, customers 
will be assured of the finest pos- 
sible service since the company 
personnel now has a greater per- 
sonal interest in giving their best. 

Since Krafft acquired Monarch 
Motor Co. in 1937 it has grown 
from an organization occupying 22,- 
|000 square feet to its present size 


|of 42,000 square feet. On Nov. 1, 
1945, the company will annex an- 
|other 20,000 square feet of space, 
;making a total of some 62,000 
| square feet of floor space, devoted 
exclusively to the selling and serv- 
icing of Buick cars and trade-ins 


Road Study in Illinois 

A commission to study farm to 
|market roads in Illinois has been 
named by Lieut. Gov. Hugh W. 
Cross. The commission will con- 
duct a “thorough investigation of 
the present use of dirt roads and 
farm-to-market roads and tne road 
systems of Illinois and the laws 
| Pertaining thereto.” 





| Virginia Landmark 


Sold to Chrysler 
MANASSAS, Va.— Walter P. 
| Chrysler jr. has purchased the 
| picturesque old Beverley Mills 
near Haymarket. This mill is lo- 

cated in Thoroughfare Gap in 
| the Bull Run Mountains, and 
|} Was constructed by slave labor 

in 1852. The property which 

Chrysler has purchased also in- 

cludes a colonial dwelling, and 
|} probably 18 acres of land in 
| Prince William county. 

Chrysler has other extensive 
holdings in Fauquier county, 
which adjoins Prince William. 


| 
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AUTOMOTIVE 
- OUR FIELD DEFINED 


Automotive: Self-propelling, hence, of, pertaining 
to, or concerned with, vehicles or machines, as auto- 
mobiles, airplanes, or motorboats, that contain with- 
in themselves means of motion, control, & direction, 
as, automotive engineering—Webster’s New Inter- 
national Dictionary. 


Full Speed Ahead 
ECONVERSION CHIE JOHN W. SNYDER and his 
supporting cast of Chester Bowles, OPA; J. A. Krug, 
WPB; W. H. Davis, OES, and Frank McNamee, WMC, in 
a radio broadcast Wednesday night promised the automotive 
industry full support in reaching peak production so that it 
may take up a large part of the foreseen 5,000,000 unem- 
ployed worker slack that is coming with cancelled war 

orders. 

Krug said practically all controls on production are now 
lifted and that those retained are essential ones to maintain 

equitable distribution of short materials. 


Bowles, however, reiterated his previous statements that 
prices of automobiles will be kept to or very near the 1942 
level and that he expected industry to evolve economies 
in manufacture that would offset higher labor and basic 
material costs. 

It is gratifying for automotive men to know that we are 
part of an industry that is looked upon by government 
as the one industry that can lead the nation of the postwar 
“bull rushes.” 


New Headaches 
= release of gasoline from rationing is bringing on 
more problems for the automotive dealers of the nation 
—and a greater responsibility as well. 

Millions of car owners who have lived under more than 
two years of driving restraint will now take to the open 
roads with the old buses. 

With the police chiefs’ check showing that one out of 
every seven cars in America has inadequate brakes, with 
wobbly front ends and tires that are not any too good, 
shops are going to continue to be flooded with maintenance 
work or wrecks. 

Dealers can aid mightily in keeping the road accident 
rate within bounds by making a decided effort to get every 
one of their customers to have his brakes and front ends 
checked as soon as possible. 

Little can be done about safe tires for a few months 
but the rubber manufacturers have promised to bend every 
effort to relieve this situation. 

More and more mechanics—and better mechanics—should 
become available every week as we get further into a 
peacetime economy. Dealers should make every effort to get 
their shop fully manned with top mechanics just as fast 
as it is possible for them to do so. 

And now is none too soon to again put that follow-up 
system to work, get those letters going out to a wide list 
of service prospects and get as many car owners—prospects 
for new car sales—coming into the service shop as possible. 

Dealers who follow this formula should not only materi- 
ally increase their shop profits, and build up a satisfied- 
customer new-car buyer prospect following, but do their part | 


in mi: iking the highw: LVS safe to tr: ivel over while the car- | kane. Know where we can find one: 


owning public is reconverting to a peacetime driving habit. 


The white expanse of the type. | 
writer paper before me stares back | 
with an empty challenge. Who are | 
you, mere human, 

audacity to try to} 
put into words the 
emotions and im | 
pressions which | 

have welled up in| 
you since you wrote the last filler | 
for this space? Now I think all of | 
us realize how it must seem to a| 
man released from a penitentiary 
after four seemingly endless years | 
of solitude. Now we have all expe- | 
rienced the thrill of waking and 
suddenly remembering that the sec- 
ond World War is over. It has been | 
a long tortuous nightmare and | 
most of us stay-at-homes in Amer- 
ica realize that actually our sacri- | 
fices were nil compared to that of | 
most of the peoples on this planet. | 

e ¢ @ 


From the window where I stood 
listening to the President’s official 
message, I could see a trainload of 
six giant tanks which, God willing, 
will never have to be used. They 
suddenly became as useless to a 
peaceful world as so many pre- 
historic dinosaurs. In all probability 
as I write this, however, tanks are 
being completed, maybe even being 
started in some plant here withi: 
shooting range of my office. The se 
tools of destruction which we built 
have been worth all they cos’, so 
let’s turn our back on then and 
look toward the sunrise of fF appier 
days ahead. 


THANKS 
TO 
THE YANKS! 


For one like myself wh» has only 
had an indirect contac. with the 
gigantic war effort, I had an inter- 
esting experience, worth repeating, 
at luncheon the other day. To sub- 
stantiate it, I will give the names. 
Warren Farr, Detroit head ot Budd 
Wheel activities who quite a while 
ago had completed the five mil 
lionth large size artillery shell, sat 
down to tell us about the plows he 
was already making for Ferguson- 
Ford tractors. Then in came H. 
Lynn Pierson, president of the De- 
troit Harvester and Duro com- 
panies, to ask the group if any one 
among us had a good stand of 
clover or alfalfa on which he could 
experiment with the new attach- 
ments he also was making for 
Ferguson. What a contrast, I 
thought, and how quick is the 
American manufacturer to adapt 
himself to the new world in which 
he finds himself. The simile of 
“Swords into plowshares” is so ob- 
vious that I have decided not to 
bore you with it! 

~~ 


* * 


President Truman presented the 
American public with the greatest 
mass holiday present ever given in 
history, when OPA announced im- 
mediate cessation of gas rationing 
All of the hard things we have said 
about OPA for not releasing more 
gasoline for civilian use after the| 
close of European hostilities, we 
now take back in toto. I rode in 
with the head of a leading petro- 
leum haulage company this morn- 
ing who told me they began yester- 
day to distribute twelve million 
gallons of “white” gasoline which 
had been frozen in tanks here in 
Detroit for more than two years. 
He told me that every storage fa- 
cility in Detroit was filled to capac- 
ity when the OPA announcement 
came. Of course it will move out 
pretty fast now, but I cannot help 
but believe that Automotive News 
contributed a little to the prompt- 
ness with which the announcement 
came and we hope you think so too! | 

* 


There were probably quite a 
number of your friends and mine} 
who are now stuck with A. B and 
C tickets, not to mention Ts and 
Rs, for which (God forbid) they 
may have paid as high as $1 a 
ticket. Well, if they are in full 
sheets, they know what they can 
do with them—if not I might sug- 
gest they can paste them in their | 
albums as historical mementos for | 
their grandchildren! 


fe + 


* + 





* 





P. S.—We are looking for a good | 
station-wagon (any make) that 
|some reader would like to see us 


G. M. 8. 


| against it. You were 


}ed prosperity 


| has 


| present one seem mild 
| W. 
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oe ~OGGIE LOOKS at 
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who has the | } 


L/BERAL 
TRANSLATION 


-In This Corner 


‘Future Outlook 


this column are those of our readers. 


The views expressed in 


Berience 
IS A 
NIRTUE 


Anonymous contributions will not be accepted but confidence will be 


observed upon request. 


Prosperity? 

In your plea to Chester Bowles, 
(AN, 7-23-45) you say “Dealers as} 
a whole have not enjoyed mi arked | 
prosperity during the war.” This 
gave me an idea I checked 18 
small town dealers whom we do 
business with and not one of them 
has bought or sold a used car 
through this so-called used car 
gravy train brought on by the war, 
since ceilings were imposed. 

Invariably, when asked why, they 
stated that they were not in a 
position to carry out the OPA rul- 
ing in view of the private compe- 
tition they had which disregarded 
OPA rulings, that further, because 
of this private competition, volume 
has been curtailed in their small 
communities to the point that it 
was not worthwhile for them to 
engage in used car activities. 

This again proves one of the 
points I have made that OPA is 
stifling business; it is OPA lack of 
understanding of what makes busi- 
ness go. Responsible business peo- 
ple are not sticking their neck out 
on a possibility that OPA might 
catch them in violation, so busi- 
ness is either stopped or thrown 
into non-dealer channels. 

One of these days OPA is going 
to wake up to the fact that some- 
body is going to have to move 
merchandise and they will have 
been one of the biggest detriments 
rizht. dealers 
as a whole have not enjoyed mark- 
during the war. 

We are glad to see this informa- 
tion printed but we think the time 
come to quit pleading with 
Chester Bowles and the OPA and 
tell them, or both they and we will 
have a headache that makes the 
- HERMAN 
MILLER, Miller Motors, 
Mankato 


Owner, 
Minn 


| 


Surplus Stink 


I have 
various 


read with interest your 
articles under the headin; vr | 


of “Surplus Material Sales.” Fr 


all appearances, these sales haVe 
fallen in the hands of the slickers 
and unless the governmental hez 
jreplace these men in the immedi- 
ate future, the whole thing will 
“stink.” — 
I attended a sale of surplus 
trucks at Sebring, Fla. seve 
weeks ago and there wasn’t a trut« 
in the lot that could be driven off 
under its own power. Not a si 
unit had tires. Parts of the motofs, 
axles, transmissions were missing 
from all. Why the government 
permit these sales to be made un- 
der such junky tactics is hard to 
believe. - A. McCase, Maric 
Motors (Dodge - Plymouth), Fort 
Myers, Fla. 


All Gone 


Have you eény statistics sho 
if possible the approximate num- 
ber or percentage of 1942 automo- 
bile models now in the deal 
hands? 

Mr. German of Bankers’ Tig7Re®= 
Co., 16 Wall St., New York City, is 
anxious to obtain this data. 

Any assistance you can give 
in obtaining this information would 
be gratefully received. - - JoSEPHQNE 
ZARRIELLO, Society of Automo 
Engineers, Inc., New York. 

Epitor’s Note: It’s a safe 

that there isn’t a new 1942 car 
left in dealer hands. As soon gs 
bars were lowered, favored sar 

vice customers were invited to 
buy, and they did. — 


— 


— 
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Years Ago 


One Year Ago 
1944—Donald M. Neon ] 
speedy auto reconversion 
. Surplus disposal measure n@fs-y 
Poorer fuel 
truck, 15 


Aug. 21, 
predicts 


passage in Congress... 
adds to woes of 
operators. 
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-sStudebaker published 


9 
this lowa dealer s 
| 9 9 
‘“cuccess story Way back 


in November, 1926... 






In IOWA 
+) where the tall corn grows 
’ Studebaker sales grow, too 


UT in Iowa, where the tall corn grows, is Marengo. It 
is a town of 2048 people. 

In 1910 Ed Hogan signed the Studebaker franchise for 
Marengo. By 1914 the business had grown so John Hogan, 
Ed's brother, joined the firm. Now Ed and John look after all 
outside business and Joe Hogan takes care of things at the store 


The firs year Ed Hogan sold five Studebakers In 1926 the 
firm will sell considerably more than a hundred. 





SS -= 
ED HOGAN 






































“The thing which made me want a franchise sixteen ycars * 
ago,’ said Ed Hogan, “‘should make any dealer want one even 
more today —Studebaker's known reputation for building only 
good cars makes them easier to sell. The way Studebakers 
‘Stand up’ on our unpaved roads makes everyone like them 


*“‘Now, too, I have learned how fairly Scudebaker treats 
their dealers." 


Sixteen years the Hogan family has been a part of the 
Studebaker family. Sixteen years, each more profitable than 
the one before. Sixteen years of satisfaction for the Hogans — 
and their customers. 
































Sixteen years from now—in 1942—you can look back on 
as happy a record. Merely tear out this page, fold ic with 
your letterhead, and mail to Department 51, The Studebaker 
Corporation of America, South Bend, Indiana, for complete 
and confidential information. This simple step may double 
your profits in 1927. 


STUDEBAKER 
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Studebaker are vastly greater! 
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ELLING Studebakers fo 
tg small town in Iowa, the firn 
Brothers has long been recogniz 
automobile business as one of the ie 
| per capita sales producers 1n the nation. 


This dealership, continuously under - 
same ownership, has gone through we Wor 
ith Studebaker—and today, like hun a 
dreds of YILDER OF FINE CA 


ot! Studebaker dealers, PEACETIME B 
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Monroe Hits 
Volume on New 


Tire Pump 


DETROIT.--A new model tire 
pump has been placed in volume 
production by Monroe Auto Equip- 
ment Co., it is announced by 
Brouwer D. McIntyre, president. 


Built to specifications approved 
by WPB and containing several 
new features, the pump already is 
being manufactured at a rate of 
more than 1,000 a day, and this wiil 
be expanded steadily until the 
plant’s capacity of 10,000 a day is 
reached. 

Schedules are being increased as 
rapidly as possible, McIntyre said, 
because of the present demand for 
pumps growing out of the necessity 
for car and truck owners to keep 
their tires properly inflated and in 


the best possible condition. 
A complete unit within itself and |462s, and their chief features are 


requiring only about one-third of | 
the floor space usually needed for 
comparable production, the new 
tire pump plant is_ situate: in | 
Petersburg, Mich. It is the fifth 
plant to be put in full operation by 
the Monroe company. 

Sold at prices approved by OPA, 
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TESTING AND INSPECTING the new WPB-approved tire pumps in the 
Petersburg (Mich.) plant of Monroe Auto Equipment Co., Monroe, Mich. 


the new pumps are known as Model Truck-Tractor to Build 

COLUMBUS, O.—A permit for con- 
struction of a $100,000 storage building 
at 488 Neilson St., this city, has been 
granted to the Truck-Tractor Equip- 
ment Co., with agricultural and indus- 
trial departments at 460 and 478 Neii- 
son St. 


lightness and easy handling. 

Bases are solid, and four-ply, 20- 
inch hoses with screw-on tire con- 
nections are provided. Eight-inch 
wood handles are waxed in natural 
color, and the rest of the pumps 
are painted black. 


AN Want Ads costs little —get results 
why not use ‘em? See inside backcover. 
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Outside Lines Out 


Helped Little During War, Most Dealers 


Assert; Few to Continue 


DETROIT. Outside lines of 
merchandise have contributed little 
to the business of auto dealers dur- 
ing the war, and will play an even 
less important role after the war, 
it was indicated last week in a 
survey by Automotive News. 

Most dealers found that they 
were too busy with service, used 
cars and parts to have time for 
garden tools, hardware, stoves, etc. 

However, in a few cases the lines 
proved profitable and the dealers 
intend to continue them. Some had 
success with heavy items like 
washers, stoves and refrigerators 
but were forced to drop them when 
production was curtailed. 


Here are some of the reports: 
* +* * 


Only One Tries 


In Peoria, Il. 

PEORIA, Ill. —(UTPS)-— Outside 
lines have proven’ unsuccessful 
here. 

Among seven leading dealers 
questioned only one, Mitchell & 





We tried to break them down; quickly 


But these Alcoa Aluminum bearings 


/ 
/ 
f 
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ran 300 hours at 4,000 p.s.i. without failure! 


Tough going—pressure like that—but Alcoa ! 
Aluminum bearings seem to enjoy it, standing 
up long after other bearings have given up / 


the ghost. 


These 


through. Alcoa bearing alloys offer excellent / 
bearing characteristics. Their high heat con- 
ductivity lowers surface temperatures. 
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bearing metal clear 7 
Aleoa 
Company OF America, 1926 
Pittsburgh 19, Pennsylvania. 
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Exhaustive tests in engine builders’ labora- 
tories and in actual service confirm these tests 
by Alcoa. It will pay you to consider Alcoa 
Aluminum bearings for your heavy-duty work. 
If you are interested in learning more about 
Aluminum bearings, write ALUMINUM 


Gulf Building, 


mE Tas 


Cassell Inc., attempted to carry this 
side line during the early part 
1943. Harry Mitchell, president, said 


it was not successful. 


* * * @ 


Few Interested 


In Hartford 

HARTFORD, Conn. Greater 
Hartford’s automobile dealers hav 
not interested themselves to an 
extent in carrying outside lines of 
mechandise. 

Out of a total of about 25 dealers, 
only three have branched off 
into miscellaneous merchandise. A} 
three have sold the Firestone line 
of home supplies. Two of the three 
have added to the products offered 
by Firestone and their showrooms 


are veritable hardware stores. Both,, 


of these dealers admit successfu 
operations which have helped to 
pay overhead during the war. On 
dealer will definitely given up this 
merchandise when he gets new cars 
while the other is uncertain. 

The third dealer started off be- 
fore the war selling only the heavi- 
er lines of Firestone merchandis« 
such as radios, refrigerators, gard- 
en hose, electric clocks and mixers. 
Because the scarcity of merchan- 
dise hit the lines that he was 
featuring, he has done little since 
the war in this field. 

‘& of ” 


Salt Lake Dealers 


Claim Success 

SALT LAKE CITY. The few 
dealers who have carried lines of 
merchandise during the war period 
nearly all agree that it has been 
highly successful and they intend 
to continue, not only their present 
lines, but to put in additional 
stocks when they become available. 

The Streator-Smith Automobile 
|Co. has carried an extensive line 
| of garden tools, mechanical tools, 
paints, varnishes and_ cleaners, 
household articles and automobile 
accessories. They intend to keep all 
of these and hope to add radios, 
washing machines and refrigera- 
tors. 

The Freed Motor Co. has one of 
the largest assortment of merchan- 
dise of any automobile dealer in 
the city, at times having as many 


as 1,400 different items in stock. 
x * + 


Midwest Remains 
On Even Keel 

FARGO, N. D. — Minnesota and 
the Dakotas have had few up and 
down strokes of business during 
the war. With the exception of 
Minneapolis and St. Paul, where 
war industry has flourished on a 
large scale, there have been only 
small war projects, hence there 
has been no great change in buying 
power. 

Since this is mostly agricultural 
country, the automobile business 
has been confined to rural and 
private business. Dealers, for the 
| most part have been kept extreme- 
\ly busy with repair, service and 


sales of used cars. 
* o * 


Omaha Dealer 


Likes Farm Line 

OMAHA. — With one exception 
Omaha dealers have not handled 
any outside merchandising lines 
throughout the war period. 

The single exception was Hulac 
Chevrolet Co., in a neighborhood 
both urban and rural a few miles 
away. The present inability to get 
such things as rakes, garden tools, 
hose and kindred lines is the only 
reason the firm doesn’t carry them 
now. Hulac has, however, taken 
over a complete line of J. I. Case 
Farm Machinery and is doing well 
with this. 


* y * 
Louisville Sticks 
To Auto Lines 

LOUISVILLE. 
have done the best they 
with used cars, repair work 


the occasional cars received. 
* * © 


here 
could 
and 


Dealers 


None Interested 
In New Orleans 

NEW ORLEANS. No dealers 
here were found to have taken on 
outside lines of merchandise. Serv- 
ice, parts and used cars kept most 
busy. 
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THE LONGER THE TRIP 
THE MORE THEY’LL APPRECIATE 


i 
% 


te OAM EX for comfort 


»New-car buyers will fall in love with these * With Foamex, you can promise “brand-new” 


luxurious Firestone materials the minute they 
sit on Foamex—the moment they see Velon 
(pronounced Vel-/on ). 

Their first long ride will convince them there's 
more shock-and-vibration-absorbing power in 
ounces of Foamex than in pounds of uphol- 
stery springs and stuffing. They'll float on mzil- 
lions of cushions—tiny cells of air and foamed 
rubber latex, that stay soft under the heaviest 
burdens, yet yield resiliently to the lightest 
touch. And all those friendly Foamex comfort 
cushions breathe to keep seating (and riders) 
refreshingly air-cooled, air conditioned. 


*TRADE MARK 


appearance for the life of the car. One sag- 
proof, lump-proof material does the entire cush- 
ioning job—no loose padding to shift, no inside 
parts to get out of whack. And now electronic 
processing gives Foamex extra wear. 

Velon clinches your car sale by making 
Foamex-cushioned seats look as wonderful as 
they feel. Brighter, lighter, eye-catching colors 
in an infinite variety of patterns, weaves, tex- 
tures, styles are practical in this wonder fabric. 
Dirt, grease, grit can't cling to Velon's non- 


porous threads. One quick wipe of a cloth damp- 


ened with water or cleaning fluid instantly 


Fi 


LISTEN TO 


2s 


for beauty 


restores the bright new beauty of Velon. 
Years of wartime abuse in transportation seat- 
ing prove that Velon won't stretch out of shape 
—although it has just the right degree of “give” 
for deep latex foam cushioning. It stays cool— 
won't absorb body heat, won't overheat riders. 
And Velon can't snag, scuff, fade or stain. 
Foamex and Velon have set a new standard 
of seating luxury for railroads, buslines, air- 
lines. Soon they'll add the final touch of luxury 
to your new automobile models, now that their 
important war jobs are finished— 

shielding men from concussion, and 


protecting jungle fighters. 


restone 


RESTONE MONO 
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Nation’s Capital Drives Tourists Glassy-Eyed ; 


Claims Fame, 


ans. 
(Eprror’s Note: Now that the 
influence of Washington on the 
auto industry is declining, it oc- 
curs to us that this little tour 
around the capital might make 
interesting reading as a sort of 
farewell gesture—we hope.) 
By William Ullman 
Washington Correspondent 
WASHINGTON. — The nation’s 
capital has many well known and 
obvious claims to fame, such as 


beauty, newsworthiness, historic ; 
inci- | 


importance and interest, and, 
dentally, the worst climate this side 
of hell. 


But it has still another, one rare- 
ly considered. It also can boast of 
the world’s largest collection of 
oddities of one kind or another 
foibles, freaks and fancies—and 
most of them unique to this end- | 
lessly fascinating city. 

Washington, for example, is a 
place where anyone with the cryp- 
tic letters DPL on his motor car li- 
cense plates can park in any re- 


World’s Worst Climate 


stricted zone, even block traffic, and 

,thumb his nose at the traffic cop. 
| Indeed, there are plenty of recorded 
,cases where such privileged indi- 
| viduals have done just that, and 
‘with impunity. 


The reason they can do it with 
impunity is because they have 
immunity. DPL means diplomatic, 
and a diplomat, even if he’s the 
18th assistant secretary of a tiny 

| legation, isn’t subject to U. S. 
laws. He can break the town’s 
traffic regulations at will, and 
does it frequently. 

In Washington, too, by the same 
token, there actually are dozens of 
foreign countries; and each time 
you step into an embassy or lega- 
tion you are abroad at home. That’s 
, because each of these missions is 
considered as a part of that par- 
| ticular country; and what happens 
there is subject not to our laws. 

Visitors to this capital note that 
the east-west streets are designated 
. by letters, but are surprised to find 


that J street has been omitted. 
That’s because J and I so often 
look alike when written in long- 
hand, and the omission of J saves 
the post office lots of headaches. 
And after all that, no localite ever 
writes it I street anyway. It always 
appears as Eye street. 

The great federal buildings are 
equipped with the most modern 
heating and air conditioning de- 
vices available. Almost every such 
building is near dozens of ancient 
red brick houses most of which 
don’t even have central heating but 
still depend on potbellied latrobe 
stoves in each room. Everywhere 
throughout this beautiful city there 
are many similar startling, and 
oftentimes shocking, contrasts. 

No city in the United States 
has so many beautiful, spacious 
circles, impeding the flow of traf- 
fic at the intersections of key 
boulevards. 

Most people, including Washing- 
tonians themselves who make a 
daily practice of swearing at them, 
don’t know that L’Enfant, the 
French designer of the city, put 
those circles there by grim design. 
It was his idea that if the capital 
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THE DESTINATION probably won’t be Tokyo now, but the idea looked good 
when Studebaker employes celebrated the wind-up of heavy-duty, military truck 
production. Manufacturing a a which began four years ago have pr- 


duced a bumper-to-bumper |! 
truck in production was a 


jever should be attacked by foreign 


foe, or menaced by civil insurrec- 
tion, guns would be mounted in the 
circles and thus all of the key ap- 
proaches to the most important 
parts of the city could be stoutly 
defended. And so the circles stay. 


Come and Get be! 


ALEMITE Shielded EQUIPMENT 
Now Available in Limited Quantity! 


Genuine Alemite Top Quality! 
Order from Your Jobber Now! 


e@ Yes! The government has lifted restrictions 
on production of Alemite Lubrication Equip- 


ment. 


It’s available right now, 


in shielded 


models, for shipment at an early date. 


This is brand new, 


top quality, genuine 


Alemite equipment. It has all the features, 


attractiveness and 
Alemite the leader 


“sales flash” 


that have made 
in the field... and the 


Aeather Poaduct of 


most asked for lubricating equipment in | STEWART 


the automotive industry. 


WARNER 


= val 


So—get your reservation in early. Order 


today from your local jobber! 


ALEMITE 


Fout in Modern Lubrication 


1878 Diversey Parkway, Chicago 14, Illinois 


ALEMITE 
High-Pressure 
Portable Pump 
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ALEMITE 
Portable Waste 
Oil Drain 


ALEMITE 
Low Pressure 
Portable Pump 


» 


, 


ne of vehicles that would extend 800 miles. Tif 
2¥2-5-ton, multiple drive. 


Then take the little business «& 
voting. 

This is the most vote-consciov 
city in the world. Its whole life 
given up to politics and govern- 
ment. House and Senate vote oc 
something or other every day o 
every session. The careers of thou- 
sands of Washingtonians are dé 
pendent upon the way the voting 
goes in the state and national elec- 
tions. 


But natives of Washington and 
all others who claim this city -@ 
their residence have no vote at alr 


They can’t vote for President, they 
have no representation in Congres 
and can’t vote in Congressional 
elections, and the town has a com 
mission form of government s 
they can’t vote even for District of 
Columbia dog-catcher. 


There are only three classes of 
Americans who haven’t the vote— 
Indians, criminals, and Washing¥ 
tonians. 

You may not believe it, but it’s 
true that nobody knows who ha 
police jurisdiction over the part of 
Virginia directly across the Pog 
tomac from Washington which i 
the site of the huge National Air- 
port, the Pentagon and other cele, 
brated places and buildings. 

Every so often a murder is com- 
mitted in “no man’s land” an 
there’s a great to-do about who is 
to take charge, owlish talk of ex- 
tradition, editorial demands for 
Supreme Court ruling, and other 
assorted dither. Some say this an 
some say that, but the fact remain! 
that after all these years the prob- 
lem is still unsettled; and right o 
the court’s doorstep, at that. 


Bendix Zenith 
Names Williams 


As Sales Chief 


DETROIT. — Appointment of F. 
E. Williams as general sales man 
ager and C. E. Sexauer as servicé 
manager of the Zenith Carburetor 
division of Bendix Aviation Corp 

was announcec 
here last week by 
Guy C. Fricke 
general manager. 

A veteran of 238 
years association 
with the Zenith 
Oorganiza- 


F. E. Williams 


tion, Williams 
joined the com- 
pany in 1917 in 
the drafting de- 
partment. He 
later became as- 
sistant service 
sales manager 
and advertising manager and has 
been service manager since 1935, 
it was stated. 

Sexauer, as a field engineer in 
the division’s service department 
since 1928, has taken part in the 
growth and expansion of the firm’s 
distribution and service organiza 
tion. 


3 ae 


C. E. Sexauer 


Scotts Plan Nash Firm 
James G. Scott, Nasi: representa- 


| tive in Sioux Falls, S. D., and his 
| wife, 
| corner tract at Park Ave. and Far- 


Frances, have purchased 


nam Sts. in Omaha to construct 4 
Nash dealership. 
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The Army and Navy know how we make 
trailers here at American Bantam. The trade 
will know. too—as soon as civilian production 


can be started. Meanwhile, dozens of interviews 


with executives of hauling companies have been 
held by our men. We know what the trade 
wants. Watch for Trade-Approved Trailers from 


American Bantam—post-war! 


AMERICAN BANTAM CAR COMPANY ~- BUTLER, 
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Truckers’ Spending Spree 
May Hit $2,500,000,000 


PROVIDENCE, R. I.—(UTPS)— 
The nation’s truck operators are 
ready to spend more than $2,500,- 
000,000 for new equipment as soon 
as wartime controls are lifted, Ted 
V. Rodgers, president of the Amer- 
ican Trucking Assn., said in an 
address at a meeting of members 
and guest of the Rhode Island 
Truck Owners Assn., Inc., held here 
last week. 

Rodgers said bankers are show- 
ing a new interest in highway 
transportation as a field for invest- 
ment, recognizing that the indus- 
try has come of age, and are ready 


Bend Repairmen Unite; 


Welcome Named Head 


BEND, Ore.— Bend repairmen 
have organized and elected Wes 
Welcome as head of the Bend Auto- 
motive Repairmen’s Assn. Floyd 
Unberger is vice-president, V. E. 
Hubble, treasurer, and Felix Spring- 
struble, secretary. 


to provide financing at lower inter- 
est rates than formerly. 


Guests at the meeting included 
representatives of local banks and 
of the truck and tire manufac- 
turers. 

Referring to the record volume 
of hauling handled during the war 
despite shortages of manpower, 
equipment and tires, the speaker 
said that while it is well known 
that New England has been an 
arsenal of democracy, it is not so 
well known that motor truck lines 
have actually kept time schedules 
between suppliers in New England 
and assembly plants in the mid- 
west. 

Rodgers predicted two-way radio 
would be one of the most interest- 
ing developments in the industry in 
the postwar period, and envisioned 
a nationwide radio truck communi- 
cation system as a means of more 
efficient handling of motor cargo 
in the future.-William J. Halloran, 
president of the R. I. association, 
introduced the speaker. 


IS HYD 


Reconversion note: He smiled at 
a customer. 


Dodge Chicago Dealers 


Reactivate Under Hart 

CHICAGO.—K. A. Ridenour, Chi- 
cago Dodge regional manager, has 
announced the reorganization of 
the Dodge Dealers Assn. here. 

J. A. Hart, west side Dodge deal- 
er, was elected president. Other 
officers and directors elected are 
Al Dampman, M. Kroll, William 
Rieger, George Woods, R. Rydell, 
Joe Laz, C. Murphy, George Fiedler, 
Joe Spevacek and H. Farrington. 
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FOB FACTORY 


Barriers in the Way 


Of Full Production 


By A. H. Allen 


IF ALL restrictions on production of passenger cars are 
not lifted within two weeks after V-J day, then this depar@== 
ment will go out of the crystal-gazing business for good. 
Lifting of production quotas, however, is only incident @aez 
to getting car production up to 1941 levels. There is a 


lot more pulling and hauling 
to be done, both in plants and 


in purchasing departments, 
before those idled by war contract 
cancellations can be put to work 
assembling automobiles. Ninety 
days might be a reasonable esti- 
mate as to the time required to 
readjust schedules. 

The problems to be faced by the 
industry are the same as those 
being discussed a year ago when 
the first talk of reconversion was 
heard. They include quick decisions 
by the military procurement agen- 
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VEHICLE HYDRAULIC SYSTEM 


i By adding the latent vacuum power 


“Mm of the engine manifold to the hy- g=— 
draulicsystem, Hydrovacdecreases @> 
required foot pedal pressure to 


assure smooth, positive stopping 
with minimum effort for the driver. 
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The most advanced and best proved of all new power-braking units 
Now available for trucks and busses 


livdrovac*- 


a hydraulic-vacuum 


and busses, Hydrovac does the hard 


Hydrovac does not burden the engine 


power-braking unit developed by 
Bendix—is everything you expect a 
genuine postwar product to be. 
Moreover, although it is entirely 
the 


last word in advanced engineering— 


new in design and performance— 


more than a million units have been 
built and it has been proved by bil- 


lions of miles of service on the 


world’s battlefronts. 


Now available for civilian trueks 


Listen to “MEN OF VISION” Sundays 7 P.M. E.W.T. 


work of brake application, yet gives 
drivers the natural pedal action 
and feel needed for greatest safety 
and efliciency. 

This mighty mechanical muscle is 
easily connected into the vehicle’s 
hydraulic system and needs no ad- 
justment at installation or in service. 
Because of its compact, sealed de- 
sign, it has no outside working parts 


And 


to clog with rust and dirt. 


CBS 


because its power is derived from the 
vacuum already existing in the en- 
gine intake manifold. 


If you own, sell, buy or service trucks 
or busses, you will naturally want to 
know more about Iydrovac—the 
most advanced and best-proved new 
power-braking unit. For an interest- 
ing booklet giving full details, write 
direct to Bendix Products Division, 
South Bend 20, Indiana. 


BENDIX PRODUCTS DIVISION 


*Trademark 


COPYRIGHT 1845 BENDIX AVIATION 


AVIATION CORPORATION 


CORPORATION 
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cies on dispos 
of materials on 
hand, parts #. _ 
process; on wh% 
to do with gov- 
ernment machi 
ery and how TW 
acquire govern- 
ment - owned -_ 
chinery if it ca 

be used. It is not 
likely these de — 
sions will be 
forthcom, 
ing readily, 

the longer they are delayed the 
longer reemployment will be d 
ferred. 
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A. H. Allen 
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New Finish Found 


For Steel Parts 


A new type of finish on stdijeo 
parts, now being specified by some 
automotive interests, is a zinc plat- __ 
ing over which is applied a dip 
Iridite. The latter, available in a 
variety of colors, is a developmep* _ 
of Rheem Research Products Iné 
Baltimore. Applied over zinc or 
cadmium in a quick dip of 15-§6.> 
seconds, it is claimed to serv 
either as a final finish or a paint 
base. Coated parts may be co 
worked without destroying the fin- 
ish. Resistance in salt spray tests 
is reported excellent. 

* *x a 

Quick and accurate reproduc, 
tion of engineering layout 
scribed on coated metal sheets is 
possible by a reflex process de 
veloped by a Detroit organizatiom 
Layouts in any size, including 
full-scale aircraft and autobod 
types, are transferred to a sensi- 
tized glass plate negative and 
from that to a metal positive b 
@ contact methods in a vacuum 
frame. Accuracy of the proces 
over camera methods, plus it 
great flexibility, are considera- 
tions behind its growing use iz 
the aircraft and automobile in! 
dustries. 


an 


“ ” * 
Atom Power 


Seen Doubtful 


It is probably significant that no 
automotive engineer has come 
forth with any earth-shaking sta 
ments about the possible use o 
atomic power in motor vehicleg. 
despite the steady stream of sud 
stuff from the science writers. 
Those who know a little of tk 
actual development work behi 
the atomic bomb scoff at any 
utility of this type of energy 
the transport field within the ne 


100 years, if ever. 
7” 7 ” 


Oldsmobile Jolted 
By Piston Yarn 


One of our good friends at Olds- 
mobile takes us to task for poking 
a little good-natured fun at tie 
division’s publicity on “electro- 
hardened aluminum alloy pistong, 
used in 1946 model engines. “’Tairmt 
funny, McGee,” he says, adding 
that it is a perfectly good engineeg 
ing term, that the same type 4 
pistons were used on the 1942 mod- 
els until shortages forced a swit 
to cast iron, that the return to 
aluminum should be _ important 
news to dealers and buyers. 

Alright, alright. We were just 
struck by that term “electro- 
hardened.” It was the first timé 
we had ever seen it used in 
connection with aluminum pis 
tons, and in our blundering wa 
we wondered whether Olds might 
have been trying to convey th 
idea that electro-hardened alu- 
minum alloy pistons were some- 
thing new, or were superior t@-—= 
any aluminum pistons. Which 
apparently they ain’t, so may we 
not forget the whole thing? 

The 1946 Olds, incidentally, is a 


swell looking automobile! 


Viet RARE Aa Me gee 
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“|. WE EXPECT TO SHOW 


\ 


| A HANDSOME PROFIT..." 


“We would like you to know how pleased we are with our new store and the manner 
in which the Goodyear people have co-operated with us. 

‘‘We opened before Christmas and, in the first five weeks, gross sales were $8200 
with a gross profit in excess of 40%. Sales dropped sharply after Christmas, but 
have shown a steady increase since that time. Tire and battery sales are picking 
up daily as we become better known in the neighborhood. We expect to show 
a very handsome profit in the months to come. 


“Customer after customer remarked that he was drawn in by our attractive store- 
front and display fixtures. Many of them felt we had the most attractive store 
in our area. To say that we are more than pleased is putting it very mildly indeed.”’ 


LINCOLN & DWYER, Los Angeles, California 


ah EE > 
SS 
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Ni, TWO Goodyear dealers are alike. But hun- 
dreds, even thousands of them are strikingly 
similar in their way of working with Goodyear 
to step up sales and profits. 

The Goodyear Complete Business Franchise 
is much more than “a scrap of paper.” It is, first 
of all, the direct way to the most complete line of 
tires, tubes, batteries and car and home supplies 
in the industry. It is easy access to buying and 


selling studies that cover every phase of modern 
tire sales-and-service. It is constant contact with 
expert field men who know that our success is 
in your success. This way of working has made 
Goodyear the leading DEALER COMPANY. 

Today — Goodyear is associated with many 
more independent dealers than any other tire 
company. Tomorrow — these close contacts will 
result in new BETTER-BUSINESS records, 


CO-OPERATING FOR PROGRESS Za . 
419 dealers have flown the Goodyear flag for | 
25 years or more .. . 1269 for 20 years or more : 
_. . 2594 for 15 years or more . . . 4268 for 10 5 


years or more... a record of long and suc- 


cessful association unmatched in the industry. THE GREA TEST NAME IN RUBBER 
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CLEVELAND. 
repair bills on postwar automobiles 
will be cut by the use of synthetic 
rubber parts is found in the results 
of a survey among manufacturers 
here by Hycar Chemical Co., of 
Akron. 

A synthetic rubber seal which re- 
sists alcohol or any other type of 
anti-freeze which might be en- 
countered in an automobile radi- 
ator has enabled Thompson Prod- 
ucts, Inc., to make a leak-proof 
water pump as a replacement for 
the pump using conventional pack- 
ing. 

Thousands of cars on the roads 
throughout the country have 
been improved by this device, 
according to the manufacturer, 
which reports that 200,000 of 
their new-type pumps were in- 
stalled as replacements on one 
year’s make of car, alone. 

The new-type pump depends on 
a seal with all the sealing qualities 
of natural rubber, but which also 


Synthetic Rubber to Save 


Use on Water Pumps and Piston Rings Augurs 
Longer Life for Automotive Parts 
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A hint of how has the ability, lacking in natural 


rubber, to resist the deteriorating 
effects of various anti-freeze fluids. 
Synthetic rubber, of the proper 
type, meets these requirements, it 
was said. As a result, most new 
automobiles will benefit from ex- 
With the type of pump using 
perience with today’s cars. 


conventional packing, Thompson 
engineers explained, periodic tight- 
ening of the packing was necessary 
but was frequently neglected or not 
done properly, with resultant leak- 
age and depletion of the cooling 
system. 

The Gabriel Co. is another 
manufacturer reporting an im- 
proved product possible because 
of synthetic rubber. This com- 
pany uses a synthetic rubber ring 
on the piston of its hydraulic 
shock absorber to seal the hy- 
draulic oil in the proper com- 
partment. 





absorber and resist heat, friction 
and the deteriorating effect of the 
oil. Any one of these conditions 
would quickly destroy a natural 
rubber seal, according to Gabriel 
engineers. 


Manufacturers using synthetic 
rubber in products where resist- 
ance to pressure, oil or abrasion is 
required pointed out that the syn- 
thetic rubber used is not the same 
as that used in automobile tires, 
but is a special-purpose synthetic 
rubber made from butadiene and 
acrylonitrile and having many un- 
usual qualities. 

The seals used in the two cases 
mentioned were made from Hycar 
rather than GR-S, the manufactur- 
ers reported. 


Turks Buy 204 Trucks 


From U. S. in 2nd Half 

ISTANBUL, Turkey.— (UTPS) — 
Turkey will import 204 trucks from 
the United States during the second 
half of 1945, it has been announced 
here. 


Several American companies have 
opened an account in Istanbul to 
finance the import of auto spare 


The ring must retain its sealing} parts and electrical materials, it 


qualities for the life of the shock! was also reported. 
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Dealers tell me 


By 
John O. Munn c 


a 


(Continued from Page 3) _ 


on the part of the factory. It was 
admittedly factory advertising on a 
product that was owned and con- 
trolled by a given factory and the 


[their responsibility to promoting | 
|confidence for their factories and _ 
public acceptance of their prod = 
They should direct it and pay for 


factory was asking the dealer to/it. It’s the factory’s responsibili a 


pay 50 percent of the cost of pro- 
moting that product. 

Later on the situation gravitated 
to a time when you would think 
most factory representatives were 
selling advertising, not cars or 
trucks or parts. They forced deal- 
ers to take direct-by-mail adver- 
tising, billboards and innumerable 
promotions that were purely prod- 
uct promotion. Because it was at 
the dealer’s expense, cuite fre- 
quently the judgment used in pre- 
paring and directing dealer adver- 
tising was not of the same high 
character as the promotion inspired 
and paid for by the factory itself. 

a 


Limit Rights 


Of Makers 


| iy THIS leads up to a plea 
that manufacturers should limit 


——————— 
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UNIFORM WALL THICKNESS 


CHUCKLESS GROUND / D. 


CENTERLESS GROUND O.D. 





iF every raceway for a Hyatt Roller Bear- 
ing were painstakingly fashioned by expert 
tool makers they could be no more con- 
centric or of more uniform wall thickness 
than obtained by our centerless grinding 
machine production. 

First we externally grind by our im- 
proved arborless grinding method. Then 
the perfect outside periphery thus obtained 
is used as a guide in grinding the inner 
diameter of outer races, the track upon 
which the rollers operate. 

This new principle invented several years 


ago by Hyatt Methods and Equipment 
Engineers we call ‘‘Chuckless Grinding.” 
Thus into the machine we built the skill of 
the craftsman and precision manufacture 
at a mass production pace was born. 

This is just another example of the many 
exclusive manufacturing processes which 
enable us to build accuracy, longer life and 
more dependable performance into Hyatt 
Roller Bearings for every application. 

* * * 
Hyatt Bearings Division, General Motors 
Corporation, Harrison, New Jersey. 


HYATT ROLLER BEARINGS 





to deliver their product to the de ; 
er, as nearly sold as it is possible, © 
Leave the dealer entirely free ta. 
use his advertising promotion : 
the way he feels it would be most’ | 
beneficial. This would strengthg@ge 
the dealer. It would strengthen tf 

industry. De 

This industry has got to grag 
by getting a larger percentage 6 
the consumer dollars. Factories ~ 
need dealer influence in each loc@iiie 
community in America. One way © 
factories can be democratic is to,” 
let the dealer be free to do 
We don’t want, or need, govern- | 
ment control. We want free enteza: | 
prise system. Neither do we wa a 
nor can we benefit by, regimenta- @ 
tion of dealer advertising by thgque 
respective factories. “ 

Factories have means of contact- = 
ing and inspiring dealers, but ge 
isn’t safe from the factory’s stand- — 
point, the industry’s standpoint, or 
the dealer’s standpoint, to have tl@ 
dealer’s source of inspiration or di- | 
rection come exclusively from the | 
factory. 3 

Dealers must think in terms of 7 
their public. Maybe it is too much,” 
to expect the factories to changé 
from this program that is so © 
deeply imbedded in this indusg se 
try, even though the logic is” 

all in favor of it. 7 

In spite of the hazards that ha ed 
existed for the 40 years’ histor¥Y | 
of this industry, dealers have pros- = 
pered. More dealers than ever b 
fore are going to face a bright @ 
future. The growth of the business 9) 
in general is going to depend up¢ 
the personal independence of deal- | 
ers who, in spite of all the condjg © 
tions, have a flare for promoti 
their local institutions. 

These dealers automatically pr¢ 
mote their economic security be™™ 
cause they have set themselves up | 
and have obtained public recogn@,.™ 
tion in satisfactorily supplying thé 
unsatisfiable demands of people for 
automobiles — new and used - “A 
and service. These dealers will keep 
their eyes on the public rather thag 
exclusively on their manufacturcd=—g 
or their dealer competitors. 
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Vets in Baltimore 
Get Break on 


Gas Stations 


BALTIMORE.—(UTPS)—Opera- 
tion of gasoline service station! 
augurs well as a lucrative business 
after the war and the large o 
companies are planning to sta 
war veterans in these jobs wher- 
ever it is possible and expedien, 
to accomplish this. 

While the companies leasing sta- 
tions here are not going to refus@iecx 
to renew the leases of present 
operators in order to put former 
service men in business, they d@e=<= 
expect to give qualified men now 
in the service the first opportunit: 
to lease the hundreds of new sta@ 
tions that will be built in the city 
and the state. 

Besides hoping to help veterans 
in establishing their own busines- 
ses, Officials of the oil companie 
point out that these men are being 
sought as service station operators 
because the military training ha = 
made them better qualified for th 


— 
| q 
J 


) 


—— 


job. 

The Standard of New Jersey, fc — 
one, is working out a program that 
would extend broad credit terms t 
veterans who lease the company = 
stations and will also give a course 
gratis in sales and operating train 
ing to such men. 


Dunlop Lets Contract 


For $400,000 Addition 
MONTREAL.— Dunlop Tire 
Rubber Goods, Ltd., has awarded ~— 
general contract for the construc- 
tion of an addition worth approx 
mately $400,000 to its Toronto planv 
The addition will be three stories 
high and extend 180 feet west ofm— 
the existing building. It will be o 
reinforced concrete construction 
and similar to the present struc@ 
ture. It is expected to be completed 


'early in 1946 and will give employ- 


ment to some 100 new workers. — 
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© 1945 Esquire, luc. kaatesy’ 
Wr Sal > 


Ea.quire delivers 





exceptional results 


for leading 






pipe and tobacco 





advertisers 






Eaquire puts a man in the mood to buy 4 


ron ¥ 
#4 


Esquire also delivers excep- 
tional results for national 
advertisers of many other 
products in virtually every field. 


. 
and. millions of wentn., to 








Dealer 





Hamilton Plans Expansion 
Of Truck Department 


Bids are being taken for the con- 
struction of the left section of the 
truck establishment to be occupied 
by the Hamilton County Auto Sales 
Co. (Ford), conducted by Mike Sol- 
linger and Paul Westendorf. The 
wing will be added to present unit 
at 1255 W. Seventh St. 

Exterior will be of enamel and 
glass and interior will be in glazed 
tile. It will cover 85 by 140 feet and 
added to existing building the over- 
all will be 145 by 140. 

+ * * 


Willys Distributorship 


Organized in Greensboro 


Organization of the Carolina Wil- 
lys Co., Inc., with a franchise of 
exclusive rights to distribute the 
Jeep and other Willys - Overland 
products in 70 North Carolina 
counties, has been announced in 
Greensboro, N. C., by John W. 
Caffey, attorney and a director for 
the company. 

Caffey said the new corporation 


Doings 


has a total authorized capital stock 
of $390,000. He added that pending 
construction of a building contain- 
ing adequate quarters and facilities, 
the new corporation is making 
preparations to locate temporarily 
a showroom, office and parts and 
service department at 313 Battle- 


ground Ave. 
* + * 


Willys Names Kurland 


As Colo. Distributor 


Kurland Motors, Denver, has 
been appointed Willys - Overland 
distributor for Colorado. The firm 
now occupies a new location at 
1134 Broadway and is remodeling 
to facilitate sales and service. 

cd a o 


Whitehead to Build 


Whitehead Motor Co., Jackson, 
Miss., has announced plans for con- 
struction of a new building on S. 


State St. 
* oa * 


Ore. Dealer Expands 


Walther-Williams Co. motor car 
dealers, The Dalles, Ore., advise of 


How Up-To-Date Ptr 
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addition to their plant in which to 

repair logging trucks, construction 

and farm machinery, according to 

General Manager Harry E. Wal- 

ther. The addition will be 75 by 100 

feet, two-story reinforced concrete. 
* * * 


Althauser a Distributor 


C. E. Althauser, corporation sec- 
retary and director of the Indiana 
Motor Truck Assn., will supervise 
the operations of a newly organized 
Federal Truck distributorship at 
Indianapolis, it has been announced 
by Carl Loud, sales manager of 
Federal Truck. 

* + * 


Borden Buys Land Site 


Borden Automobiles, Inc., Akron, 
has acquired a land site at W. Mar- 
ket and Eleanor Ave. Revenue 
stamps on the deed indicated the 
purchase was in the $15,000 group. 

- + * 


Gaine Nash Plans Shop 


Purchase of a corner site for 
construction of a service shop is 
announced by Gaine Nash Co., 
Coeur d'Alene, Id. The new build- 
ing will have a floor area of 75 by 
80 feet. eo. ae 

Nesbitt Gets New Post 


Carl G. Nesbitt, former sales 


manager of Continental Can Co.’s 
household line, has been appointed 
manager of war products sales, ac- 
cording to W. H. Funderburg, vice- 
president in charge of sales. 


* * * 


Hancock Buys Firm 


John Hancock, associated with 
automobile and truck business in 
Memphis for 25 years, has pur- 
chased the East Memphis Motor 
Co. Hancock was with General Mo- 
tors Truck and Coach division for 
17 years and served as Memphis 
zone manager for 14 years. 


* * * 


Bordell Incorporates 


Bordell Motors, Inc., Cincinnati, 
has applied to the secretary of state 
for a charter. Incorporators are 
Edward J. and Madeline A. Bordell 
and Preston E. Garrison. The com- 
pany will have 90 shares of no par 
value stock. Bordell formerly han- 
dled De Soto. 


* * * 


Robert Chapman has been ap- 
pointed service manager and How- 
ard Mayfield parts manager of 
Wiles Motor Sales, Hudson distrib- 
utors for Columbus, O., and 25 sur- 
rounding counties. 


you on ALUMINUM? 





Photos, Courtesy Glenn l Martin Co 


Bomb bay of a B-26 Martin Marauder. Here are hundreds 


$, 


of parts manufactured from Reynolds aluminum alloys. 


Parts made from bar, tubing, castings, sheet, forgings, 
and extrusions—basic forms turned out by Reynolds. 


Reynolds offers great new alloys... startling 
new advantages in strength-weight factor 


LMOST OVERNIGHT aluminum has come of age. 
Today, it’s tough, strong, enduring! Actually, 

new aluminum alloys developed by Reynolds metal- 
lurgists, possess unit strengths greater than most 
















R3Ol 


Reynolds tough armor 
plate alloy —tomorrow’s 
great sheet and plate al- 
loy! Write for Special 
Bulletin 50-A. Gives 
characteristics, proper- 
ties, other important 
reference data. 


REYNOLDS 


Exceedingly high tensile 
yield strength. 
oped primarily for extru- 
sion and forging stock. 
Available also in bar, 
rod, and sheet. Special 
Bulletin 54-A gives com- 
plete technical data. 


R303 


Devel- 


Bulletin 55-A. 


Combines free machin- 
ing qualities with high 
strength. Age hardens at 
room temperature after 
solution heat treatment. 
Good corrosion-resist- 
ance. Write for Special 


service facilities. 


CONSIDER ALUMINUM. Consider the spe- 
cial opportunities—inherent in the new Reynolds 
aluminum alloys. Consider ease of fabrication... 
thermal and electrical conductivity . . . reflectivity... 
non-magnetic, non-sparking and non-toxic qualities 
. +. pleasing appearance... 
nally, consider Reynolds nationwide production and 


structural steels... yet, section for section, they weigh 
only ¥% as much. In addition, these new alloys are 
highly resistant to corrosion. Now the use of aluminum 
is practicable for entire constructions! 


entered military service. 


new low costs. And, fi- 


See Reynolds catalog in Sweet's . . . or write for 
Catalog No. 100. Reynolds Metals Company, Alum* 
num Division, 2539 S. Third Street, Louisville, Ky. 
Consider aluminum... CONSULT REYNOLDS! 


f 


acquired a franchise to sell Pontiac 
cars and will open an agency on 
Church St. in the Hogue Garag 
building, which is being remodeled 
under plans prepared at Pontiac 
Mich. Jack Richardson, who sold 
the Pontiac franchise to McCarty, 
has retained his Oldsmobile con 
tract. E. A. Hogue of Jonesbor 
will open a wholesale automobile 
parts and accessory business Jan. 


of Metzler Motor Co. of Jonesboro, 
is repainting his building at a cos 
of $2,000 for display of Plymouth 
and Chrysler cars. Parker Motor 
Co. and Patton Motor Co., both o 
Jonesboro, have remodeled service 
and sales rooms at a cost of ap- 
proximately $5,000 each. 


A. T. Braden, partners in the Lee 
Braden Motor Co., have purchased 
the business of Rye Bros. Motor 
Co. at 215 S. Arkansas Ave., an 
will sell and service Plymouth cars, 
Dodge cars and trucks. The build- 
ing also was purchased by the nev 
firm. Additional 
been employed, 








Universal Remodels 


Universal Auto Co., Columbian 
Tenn., is completing extensive r@ ~ 
modeling. A. K. Orr and E. E. Ad- 


well are the owners. They said he—[e 
the new Ford will be on display in 
their showroom Sept. 3. a 

« * * 


J. F. McAleer, formerly with — 
OPA, has resigned to become sal 
manager of the Morton Motor Cé 
(Studebaker), Nebraska distributor. 


* * * 


Capitalized at $10,000, Sansbury | 
Tractor Co., Darlington, S. C., hag 
been incorporated to deal in farf™™ 
machinery and equipment. Officers: ~~ 
T. J. Sansbury, president and trea 
urer; S. B. Severance, vice-presi- 
dent; H. C. Smith, secretary; B. W. ~ 
Severance, secretary-treasurer. 

* * * -. 


C. M. Daniel has just been name 
vice-president and general manage “! 
of the Beaudry Motor Co., Atlanta’s 
oldest Ford dealer. - 


* * * 


Bramley Motors, Inc., of Cleve 
land, has been granted a charter W@@ 
the secretary of state. Capital is 
$10,000 and the incorporators arg 
C. A. Riemenschneider, Harry 4 
Gahn and W. A. Bramley. 


* * * 


Much-More Motors (Chevrolet), 
Omaha, has received permission 
from the WPB to erect a ne 
masonry building at 25th and O 
Sts. Approximate cost is $46,000. 


* * * 


A certificate of partnership has 
been filed in Buffalo for Westco 
Motors by Carl J. and Charlotte M° 
Westcott. 
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* * * 


A certificate of partnership has 
been granted in Buffalo for A 
Chevrolet, Grand Island, N. 
headed by George H. Alt and Clay- 
ton Alt. . 


” * * 
John J. Powers, vice-president of ~~ 


the McCabe-Powers Auto Body Cage 
St. Louis, has been appeinted . 
member of the Missouri Highway | 
commission by Gov. Donnelly. ¥ 
* bd * aie 

Eastern Sales Co., Conway, S. Ce. | 
has been incorporated with autho "i 
ized capital of $50,000 to sell fix- 
tures and auto articles. Officers: F, 
C. Wall, president; R. H. Gibso 
vice-president; N. W. Cox, secre- | 
tary; D. N. Wright, treasurer. : 


eee 
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2 Dealerships 
Sold in Arkansas; e 
Morris Reopens | ] 


New business firms in the auto- 
motive industry in Arkansas las 4 
week include the J. M. Morri 
Buick Co. at 102 E. Van Buren St., 
Camden, Ark., which is being re; 
opened with a completed stock o 
Buick parts and authorized Buick 
service. 


Capt. J. Milton Morris, owner o 
the firm, has been in the Army 
Air Forces for the past four year 
and is reopening the agency under 
management of J. C. Upton and 
Floyd Byrd, although he is still i 
service. The agency is housed in 
a modern garage building erected 
for the firm before Capt. Morri® 





In Jonesboro, L. E. McCarty he 







































Charles Metzler, owner - manage 


















































In Russellville, Delbert Lee and 


























mechanics have 
and the former 
orce has been retained. 
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“Pin your hopes and dreams on the machine 
... it will never let you down!” 








—WILLIAM RICKENBACKER to his son EDDIE 
in the new motion picture ‘CAPTAIN EDDIE’ 


Eddie Rickenbacker proves he’s a “know-how man” in this scene from the new 20th 
Century-Fox picture “Captain Eddie’ featuring Fred MacMurray and Lynn Bari. 





HE LIKES PEOPLE 


—reads the magazines 
about people. 





HE LIKES BOOKS 


—reads books, book 
reviews, the literary 
magazines. 


HE LIKES MACHINES 


—has a knack for mechanics and 
mathematics. His is a scientific 
quotient .. . an “Sc.Q.” form of 
an “1.Q." He reads POPULAR 
SCIENCE Monthly. 








EDDIE RICKENBACKER, hero of two wars and able 
President and General Manager of Eastern Air 
Lines, Inc., typifies the mechanically-inquisitive man 
. .. the man who would rather tinker a machine 
than read a short story. More and more, know- 
how men of the Rickenbacker type are being 
chosen to direct American industry . . . evidence 
that as a people, too, we have faith in the machine. 


More than 680,000 men who share Captain Rickenbacker’s faith in the machine 
read POPULAR SCIENCE Monthly... for business, for pleasure! 


When you see the new picture ‘Captain Eddie,” 
you'll gain a fuller appreciation for the men whose 
first love is the machine. Men like Ford, Sloan, 
Kaiser, Higgins, and the Wilsons of G-E and G.M. 


We of POPULAR SCIENCE Monthly know this type 
of mind well. For over 70 years, this magazine has 
served a growing audience of men who have 
dreamed the machines—then built the machines— 
that have made America the greatest industrial 
nation in the world. To quote Joseph Stalin: 
“Without American production, the United Na- 
tions could never have won the war.” Today, this 
audience numbers over 680,000. An active, re- 
sponsive audience built by one of the most versa- 
tile, vitally-alive editorial jobs in all magazine 
publishing history. 


Who are these men who read POPULAR SCIENCE 
Monthly? Some are presidents of industrial com- 
panies. Some are mechanics, builders, engineers, 
electric welders. Some are “big names,” the men 
you think of as directing America’s stupendous war 
production. Others are ‘“‘comers’’—on the way up. 


THE NEWS@*PICTURE MAGAZINE OF 


All have this one common interest—a desire to learn 
HOW things are made, what makes them work. 


This interest makes the readers of POPULAR 
SCIENCE Monthly unusually valuable to the adver- 
tiser. These men are the pacemakers, first to read 
about and first to own new things. Surveys prove 
that POPULAR SCIENCE families rank higher than 
average in ownership of all kinds of mechanical 
products—automotive, household, industrial. 
Talk to this audience about your new products! 
With their enthusiasm for the new, they will act 
as a spearhead of influence with friends and 
neighbors to win customers for you. And remem- 
ber, you can reach them as a group only through 
the magazine edited solely for them . . . POPULAR 
SCIENCE Monthly. 


SCIENCE AND INDUSTRY ™ SS HH 
~}} 
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Whittaker to Head 
Research Staff 
Of Diamond Tool 








Tool Co. has announced the appoint- | ae 


| knowledge of crystallography led to P 
one of the simplest, yet most im- 
portant developments in the flield— 
|}examining the stones to determine 
the “hard” direction by their crys- 
tal structure, and marking diamond 
DETROIT.—The Koebel Diamond °°!S 80 the operator will use them 
right direction. This alone 
pled the useful life of many 
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revious Rulings Held As Example .. . 


Court Decisions Affect Dealers, 


ment of Dr. Harry Whittaker, rec- 
ognized authority on industrial dia- 
monds, to head the Koebel research 
staff. 


Dr. Whittaker 
will continue re- 
search begun 
while instructor of 
crystallography at 
the Massachusetts 
Institute of Tech- 
nology and later 
as project direc- 
tor for the Na- 
tional Academy of 
Science. 

Charles J. Koe- 
bel, president of 
Diamond Tool, 
said Dr. Whittaker, for the present, 
will work chiefly on widening use 
of the mine output of stones to 





Dr. Whittaker 


stones, he said. 





Chrysler Has Big Role 


In Atomic Bomb 

Several automotive and allied 
firms had a hand in production 
of the atomic bomb, including 
Chrysler, U. S. Rubber, Allis 
Chalmers, AC Spark Plug, du- 
Pont, General Electric and 
Westinghouse. 

Chrysler’s role was a major 
one, comprising both design and 
engineering, to the tune of a 
$75,000,000 contract and _ 1,000 
skilled workers. The project was 
known as “X-100” at Chrysler. 





Gelhorn Buys Dealership 
Ernest Gelhorn, of Waterloo, Ia., 


insure longer wear of diamond tools,|has purchased the Lehman Motor 


and conserving larger and scarcer] Co. 


diamonds for more critical uses. 
Koebel said Dr. 





MORNING 


(Ford), Vinton, Ia. Gelhorn 
took immediate possession of the 


Whittaker’s dealership. 


Employes in Many Ways ; 


By Leo T. Parker 
Attorney-at-Law 

CINCINNATI.—Readers can well 
afford to learn about modern law 
suits which other autqmobile deal- 
ers litigated. The information thus 
acquired should assist greatly in 
avoiding similar law suits. Also, 
these citations should be filed for 
future reference. You may need 
them to win future and unavoidable 
suits. 

Promptly Complain 

Modern higher courts hold that 
a buyer is duty bound to promptly 
complain to a seller of unsatisfac- 
tory merchandise. 

For example, in Mayflower Sales 
Co. v. Frazier, 60 N.E. (2d) 123, the 
testimony showed that a company 
purchased 50 cases of Film-O-Seal, 
a chemical substance sold to punc- 
tureproof automobile tires, and re- 
fused to pay the contract price of 
$576.50. 


SOMEBODY 18 GOING TOSELL 
4 HELLUVA LOT OF CARS /N 


This purchaser contended that 
the seller had breached its guar- 
antee that the substance was 
non-injurious to rubber and 
would seal punctures in automo- 
bile tires. The seller proved that 
its product had been satisfactory 
to numerous purchasers. 

Moreover, the seller proved that 
the purchaser had delayed an un- 
reasonable period of time in mak- 
ing complaint that the substance 

was not satisfactory. Therefore, 
the higher court held the purchaser 
bound to pay the full contract 
price, saying: 

“Even, assuming that the war- 
ranty in this case was breached, 
defendant (purchaser) would be 
deemed to have waived any claim 
therefor, unless they gave notice 
to plaintiff (seller) within a rea- 
sonable time.” 

What Is Theft? 
A person may be guilty of theft 


NEW OALEANS | 
by Advertising in 


THE TIMES-PICAYUNE and NEW ORLEANS STATES 


* EVENING * 


Representative JANN & KELLEY, Inc. 


SUNDAY | 








, 


\ 


| 89, reported January, 





of an automobile although he mer 
ly intends to “borrow” it. ” ae 

For illustration, in Toms Motor} ) 
Car Co. v. Hartford Fire Ins. Co. @jee 
Hartford, Conn., 61 N. E. (2d) 95, 

it was shown that the Toms Motor) 
Car Co. held an automobile the : 
policy. One day an employe of the Wy 
motor company took an automobile Ua 
from the garage for a “joy rid 
fully intending to bring the car 
back in a short time. However, thgpuleg 
employe wrecked the automobil®™ 
and the motor company asked the 77 
insurance company to pay the log 
on the grounds that it was “cov- 
ered” by the theft policy. ue 
The insurance company refuse@ie 
to pay the loss and the motor © 
company filed suit. The higher 
court held the insurance company@ 

liable for full damage to the auto- , 

mobile, plus attorney fee $100, andg. 1 

plus other costs. This court said Sam 

“It seems reasonable to conclude “| 
that the parties to the contract Gg Js 
insurance contemplated by the us®™™ 
of the word ‘theft’ not merely a @ 
technical felonious taking ... bug 
on the contrary, any taking ...in @& 
which the owner or custodian of || 
the automobile did not part with its 
custody voluntarily, or even through 
fraud.” 

Court Has Leeway 

In all controversies involving the 
legal right of a person in military 
service to demand postponement o 
a law suit, the highest court has § 
full discretion to decide whether Ojiaes 
not it is proper and necessary to 5 
comply with the demand. : 

For illustration, in Davis te 
| Wyche, 32 S. E. (2d) 358, it was 
{shown that a person named Davis 
;}sued to recover damages for pera 
| sonal injuries sustained when struck 
| by an automobile driven by a per, 
son named Wyche. However, sinc 
Wyche had been inducted in mili- 
|tary service before the suit wag 
| filed the higher court held that a 
|though Wyche carried liability in- 
| surance, which fully protected hing, 
and the insurance company was de- 
fending the case yet the suit could 
| not be settled until return of Wych@a 
ifrom military service. This cour 
| said: 

“The Soldiers’ and Sailors’ Civ B=, 
| Relief Act is always to be liberally 
‘construed to protect those why 
have been obliged to drop their ow 
|affairs to take up the burdens of 
| the nation.” _ 
| On the other hand, see Commer? 
cial Securities Co., Inc., v. Kavan, 

13 So. (2d) 532, where it was show@— 
that a person purchased an auto- 
| mobile for the price of $1,475.84. He 
|paid $860 of this amount in case 
and gave his note for the balance 
of $615.84, payable in 24 monthly 
|instalments of $25.66 each, secure 
| by vendor’s lien and chattel mort- 
gage. Ten of the instalments werg 
paid as they fell due. The purchase 
; was then inducted into the armed 
|forces of the United States. —z 

The legal question presented 
the court was whether the holder 
of the last two notes was obli-@<= 
gated under the Soldiers’ and 
Sailors’ Civil Relief Act to fore- 
stay legal suit. The court held - 
that it would be proper to ap- 
praise the automobile, sell it and 
give the purchaser the difference 
between the selling price and the 
amount due on the notes. = 

And again see White, 16 So. (2d 
1944, where 
a higher court granted a stay of 
suit. Here a person after buying a 
automobile on monthly payments 
entered the army. He offered to pay@ee 
$10 per month out of his $50 army 
payments. 

This higher court held that sinc — 
the purchaser had made a reason- 
able offer to continue payments 
and, also, because he still owed $304 
of the original $486 purchase price 
there was good reason to stay pro, 
ceeding against the purchaser whc 
was in the army. This court cited 
Sec. 103(1), an amendment to th 
Soldiers’ and Sailors’ Civil Relief 
Act which gives courts discretion 
to stay any order, writ, judgment#@.— 
or decree, or the performance of 
any other act, against sureties, 
guarantors, endorsers, accommoda 
tion makers, and others, either pri- 
marily or secondarily subject to an 
obligation or liability. 


— 
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| True or |_| False? 


Paper shortages have reduced weekly magazine circu- 
lations to less than prewar levels. 


False! Weekly magazines . . . most magazines for 
that matter... have generally managed to retain their 
prewar circulations by reducing the thickness of paper, 
and by other economies that have made less paper 
go further. 
Here are audited figures... ABC net paid... to 
give you the true picture: 
1944 1941 

LIFE 3,991,892 3,290,480 

Post 3,386,183 3,386,950 

Collier's 2,831,875 2,910,267 


NL ay Ge. een. 
New Cars will accent the functional, if opinions of 
prospective buyers in New York, Chicago, and San 
g Francisco are taken into consideration. 
Recently LIFE reported the results of an opinion 
ppoll conducted by the Society of Automotive Engi- 
neers in these three cities and New Orleans. New York, 
& Chicago, and San Francisco preferred a car with short 
hood, big windows, and one-piece windshield (as pic- 
= tured in the LIFE drawing above). New Orleans voted 
for long, low, racy cars with lots of chrome and bright 
colors. 
All areas were agreed that postwar cars should pro- 
vide better vision for driver and occupants, and all 
wanted better insulation and seat adjustment. 


™ Here are two examples of how automobile dealers are 
making good use of LIFE’s “patience” posters. 


Sd 


Fighting fuel which promises a future full of hell-fire for 
the Japs is jellied gasoline. This long-burning incen- 
diary fuel sticks to anything it touches, as this recent 
LIFE photo shows. Dropped in bombs, it scatters 
blobs of fiercely burning fire over a wide area. Used in 


flame-throwers, jellied gasoline burns out pillboxes at 
60 yards. LIFE’s photo-and-text article on jellied gaso- 
line is a good example of how LIFE keeps its 22,000,000 
readers up-to-date on a wide variety of subjects .. . 
ranging from weapons and war to fashions and fun. 


LIFE has more readers every week 
than any other magazine... 


LIFE sells your customers... 


The Holmes Motor Company of Milwaukee, Wisc., Ford 
Dealers, uses LIFE’s “Patience” Posters prominently 
on the front windows of the showroom. 


Thornton Fuller Plymouth-Dodge Company, in Phila- 
salelphia, used the space between parts bins to display 


the posters. 
* * . 


They learn what's new in 


Manufacturers and dealers have asked for more than 
430,000 of these striking and effective posters. We'll 
be glad to send you a set if vou'll write LIFE Mer- 
Puhandising, 9 Rockefeller Plaza, New York 20, N. Y. 





ee 
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Auto Personnel 


Goodrich Reveals 4 Shifts 
In Industrial Sales Unit 


Four changes in the organization 
of the Industrial Products Sales di- 
vision of B. F. Goodrich are an- 
nounced by E. F. Tomlinson, di- 
vision general manager. 


J. M. (Jack) Failey has been 
named New York assistant district 
manager; R. G. Cox, manager of 
lathe cut, molded and extruded 
goods sales; George J. Fischer, 
manager of the hose department, 
and Edgar T. Gregory, operating 


manager. 
* + 


Schultheis Heads Auto Sales 


For Clark Equipment 


E. M. Schultheis, in charge of 
auto equipment sales in the Detroit 
office of Clark Equipment Co., has 
been appointed manager of auto- 
motive sales for the company, ac- 
cording to announcement from 
Buchanan, Mich. 

Schultheis’ headquarters will be 
in the wise ——- offices at 


Pree 


Buchanan. He has been with Clark 


since 1936. 
+ 7 * 


Jullien, Inc., Parts Dealer 
In D. C., 25 Years Old 


L. S. Jullien, Inc., auto equipment 
distributor in Washington, cele- 
brates its 25th anniversary this 
month. 

Officers of the company and their 
lengths of service include Louis S. 
Jullien, president, 25 years; Mart 
V. Copeland, secretary, 24 years, 
Max Dinkin, treasurer, 22 years, 
and Fred Lehman, service man- 
ager, 25 years. 

* * + 


Needles a Vice-President 


Ira G. Needles has been elected 
a vice-president of the B. F. Good- 
rich Rubber Co. of Canada, Ltd. 
Needles has been associated with 
B. F. Goodrich for nearly 30 years 
and prior to his appointment was 
general manager of the Tire Sales 
division. 


Gamble-Skogmo, Inc., operating 


Gamble Stores, announced 


Service, Inc., 1102 W. 18th St., In- 


W. S. Dawson, manager of Cleve- 


last | dianapolis, with William J. Guen-| land Steel Products Co.’s Welling- 


week the promotion of George D.|ther as the resident agent. The|ton, O. plant, has been appoint 
Anderson to assistant merchandise | incorporators are Robert C. Mun- | president of the Romec Pump Co., 


manager of the hard lines division, 
which includes automotive prod- 
ucts. Arthur G. Johnson, formerly 
head of the automotive department, 
has been promoted to manager of 
the automotive, hardware, house- 
wares, sporting goods and building 
materials departments. 

* * * 

Opening of a new branch oflice 
of Universal CIT Credit Corp. at 
Richmond, Ind., was announced 
last week by H. W. Tousley, vice- 
president. The new office, located 
at 33 S. Eighth St., will be under 
the management of John Lantz. 

* + + 


Myers Goes to Vaughn 


Alvin F. Myers, former president 
of Myers Motor Sales (Chrysler- 
Plymouth), Galveston, Tex., has 
joined B. M. Vaughn & Co., Hous 
ton, Tex., sales representatives of 
Sparks-Withington Co., Automotive 
division, in the Texas, Louisiana, 
Mississippi and Oklahoma terri- 
tory. 

+ + * 

Articles of incorporation have 

been filed for Community Motor 


son, LaVeta E. Munson, L. Grant 


Glidewell and Beatrice Glidewell. 
7 * os 


H. E. (Bill) Nye, general pur- 
chasing agent for the Delco-Remy 
division of General Motors since 
1929, has been appointed manager 
of battery operations, according to 
O. V. Badgley, Delco-Remy general 
manager. Nye is succeeded by C. 
H. Toedtmann, assistant manager 
of production control. 

* * ” 


Another link in the growing chain 
of Commercial Credit offices 


throughout the country has been 
added with the opening of a full 
operating office in Meridian, Miss. 


J. E. Gamblin, who has been Com- 
mercial Credit representative in the 
territory for five years, will be in 
charge of the office. 


* * « 


Price P. Kenney, special repre- 
sentative in charge of sales promo- 
tion for Dowd-Feder (Chrysler- 
Plymouth), has celebrated his 60th 
birthday and 41st year of continu- 
ous service in the auto business. 


AAR ae 


realization of the importance of s a ‘really ean 


ca 


finance company relation. that we do. If we ever 
needed convincing proof of the wisdom of doing busi- 
ness with your fine organization, we got it in full 


measure in January 1942. 


“To your everlasting credit, you unhesitatingly 


came through with our exceedingly heavy require- 


ments under the worst imaginable circumstances. 


Your courage and confidence in our nation, our 


product, and this company, when other finance 


companies had ducked for the 


was illuminating. The writer will not forget it.” 


H. M. Rowell, Pres., 

The Barlow Motor Car Co. 
Dayton, Ohio 

Chrysler & Plymouth distributor 


COMMERCIAL CREDIT COMPANY 


BALTIMORE 2, MARYLAND 
Capital and Surplus more than $65,000,000 


Elyria, O., manufacturer of air- . 


plane fuel pumps. 


He succeeds H. B. Stecher, who 
resigned after serving as head 
the pump company since Marcs, 
1944, 

Dawson in turn is succeeded k 
V. J. Peterson, tool room foreman. 

* * * 


Appointment of Carl E. Anders&® 
as director of industrial relations 
at Warren City Mfg. Co., subsid 
ary of Graham-Paige, is announcé 
by Vern R. Drum, vice-president 
and general manager. . 


Anderson has been employed at 
the company since 1942, serving 
in various capacities. ; 

* +* * 


R. C. Beaty, special representg 
tive in charge of the Northea#? 
Arkansas District for the Sinclair 
Refining Co., has been promoted 4 
assistant to the Arkansas sta 
manager, with headquarters in Lit- 
tle Rock. He has maintained hea@® 
quarters in Jonesboro for the pas 
six years. 


‘ 


* * * 


T. K. Robinson, president of 
Robinson-Johnson Inc., has bee 
named chairman of the Automobi 
Finance Committee of the Insur- 
ance Exchange of Memphis. 
will represent the Exchange in co- 
operating with Memphis banks par- 
ticipating in the Bank Agent Au 
Plan for financing the purchase of 
new and used automobiles. 

* Ea * 


Dr. C. B. Smith, formerly assist- 
ant sales manager of Ohio Che 
ical & Mfg. Co. Cleveland, has 
been appointed manager of the 
Ohio - Heidbrink technical sal 
service for the company. He will 
be located in the executive offices, 
New York. 


* * * 


R. H. McElrath, formerly may 
ager of the aviation equipment 
department of Ohio Chemical & 
Mfg. Co., Cleveland, has been a 
pointed resident manager of Heid- 
brink technical sales service. He 
will be located in Minneapolis. 

* * x 

W. P. Zimmerman, vice-preside 
of Owens-Corning Fiberglas Corp, 
announces transfer to the corpora- 
tion’s Toledo (O.) offices of T. ¥ 
Butterworth, formerly with the 
Cleveland office. Butterworth will 
head the Storage Batteries divisio 


* * * 


s 


Appointment of Ralph Reel to thg, _1 


newly created position of vice 
president in charge of research and 
development of the Pharis Tire an 
Rubber Co., has been announced b 
Furber Marshall, president. 

e * * 


John W. Hobbs, of John W. Hobbs 
Mfg. Co., Springfield, Ill., has been 
named a member of the labor an 
management committee for WMC. 

a * * 


E. G. Weaver, president d 
Weaver Truck, Trailer & Body 
Corp. (Autocar), Dover, O., hag 
announced the return of Roy 
Wells, as manager. 

* 


Richard S. Boutelle has been ap- 
pointed assistant manager of the 
Richmond, Va., branch, Ford Mot 
Co. Boutelle has been connected 
with Ford since 1928. 

* * * 


Dr. Robert C. Gibson has joined 
the Tanner Chemical Co., manufac, 
turers of rustproofing chemica 
and processes, at Ferndale, Mich. 

* + * 


Gilbert Soler, superintendent o1 
the quality control departments at 
the Steel and Tube division ¢ 
Timken Roller Bearing, has been‘ 
named assistant general superin; 
tendent of the division. 

* * * 

Appointment of Landis P. O’Brie 
as executive vice-president of Hube¥ 
Motor Transportation Co., Tiffin, O., 
is announced by C. E. Huber, presi, 
dent. 

* * * 

R. B. Richardson, of Spartanburg 
S. C., has been appointed office 
manager of Commercial Credit 
Corp., in Spartanburg. 
| * * * 
| Thermoid Co., Trenton, N. J., an " 
| nounces that H. W. Overman hs 
| been placed in charge of industrial 
| friction materials. 

* * ” 

Nelson Gause has been appointed 
manager of the new Universal CI 
branch office at Florence, S. C. 
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Ford Engineering and Research facilities are constantly at 
, work developing new materials and methods to make Genuine 
= Ford Parts /ast longer. 


In their search for a better engine bearing material, Ford 
metallurgists recently developed SILVALOY —a new tri-alloy 
metal that results in bearings of far greater durability. These 
Ford Silvaloy bearings have already proved their worth in 
heavy-duty military service. (Evidence of their superior quali- 
ties is illustrated and described below.) 


This is a typical example of the way Ford engineering “know- 
how” makes Genuine Ford Parts better . . . why they’re made 
right and fit right . .. why they /ast longer... and why it pays 
to always use them in servicing Ford cars and Trucks. 









Note the appearance of the conven- 
tional bearings after many miles of 
heavy-duty service, illustrated in the 
unretouched photograph at left. 















MORE 
a Pig GENUINE 
" — FORD PARTS 
2s ARE AVAILABLE 
In the mene photograph at 
right, Ford SILVALOY bearings 7 
- speene as good as new. They how NOW: 
virtually no wear or signs of failure 
- after the same mileage and type of 
service. Yes, Genuine Ford Parts are ae — 
made to /ast longer...that’s why it & _ sole 
a. pays to use them every time. rr a 


FORD MOTOR COMPANY 
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Trailers Will Get Key 


Role 


Along Barge Canal 


BUFFALO, N. Y.-—-A preview of 

postwar revitalization of traffic 

} along the Barge Canal with truck- 

trailers playing an important role 

is given in a report just filed with 

the Senate committee on Interstate 
Commerce in Washington. 

“Amphibious craft will be the 

peacetime solution to the dry-cargo 

problem on the Barge Canal as well 

as the Hudson and other rivers and 

streams of the Empire State,” says 

the report, prepared by an expert 


Goodrich Chemical 


Starts Construction 

CLEVELAND.— Construction con- 
tract for a new semi-works plant 
of B. F. Goodrich Chemical Co. at 
Avon Lake, 15 miles west of this 
city, has been awarded to John Gill 
& Son, Cleveland, it is announced 
by William S. Richardson, chemical 
company president. Cost is to be 
around $600,000. 

The new plant will be used to 
develop manufacturing routines for 


engineer and designer of landing 
craft and small ocean-going cargo 
ships. 

Amphibious water craft means 
the elimination of the building of 
docks and warehouses, according 
to the report. Cities along the Hud- 
son River and the Barge Canal 
will all have their amphibious land- 
ing beaches. Truck - trailers will 
speed from factory door to landing 
beach. 

“There they will load aboard 
landing boats capable of carrying 
anywhere from two to a dozen 
large truck trailers. The trailers 
will be on board, though in some 
instances the tractors will be trans- 
ported, too, especially for short 
hauls,” says the report. 

The preview of postwar trans- 
portation was submitted to the 
Senate committee by Sen. James 
M. Mead of Buffalo, in support of 
his resolution calling for creation 
of a committee to make a study 
of transportation. 





Dexter Chevrolet 
Plans 100% Boost 
In Service Shop 


Dexter Chevrolet Co., Detroit, is 
in the midst of a parts and service 
department expansion that will 
more than double its prewar facil- 
ities. The firm is operated by two 
of Detroit’s youngest dealers, Jos- 
eph B. and Adolph Slatkin. 

The company was founded in 
1931. When the brothers obtained 
their franchise, Joe was 21 and 
Adolph was 18. 

The dealership launched its en- 
largement plan by acquiring the 
corner site of the two-story build- 
ing in which it is located. This 
building will house the parts de- 
partment. 

The basement of the dealership 
will contain parts and_ service 
stockrooms, as well as washroom 
and shower facilities for the shop 
workers. 

Eventually, Dexter Chevrolet 
hopes to stretch for a full half- 
block with greater space for car 
and truck showrooms. 


new synthetic resins and chemicals. 










ON’T overlook the significance of surveys. Those con- 

ducted on behalf of the SAE among readers of The New 
York Times, The Chicago Herald-Examiner, The San 
Francisco Examiner and The New Orleans Times-Picayune 
indicate that tomorrow’s buyers will show a decided prefer- 
ence for cars with wider vision, larger window and windshield 
areas of safety glass. 


The findings reveal thoughtful opinions of doctors, 
lawyers, clergymen, teachers, engineers, Army, Navy and 
Marine officers and enlisted personnel, business men and 
women, housewives, mechanics and others of undesignated 
pursuits. They know what they want. Their comments 
reflect a growing desire for larger body openings. To recog- 
nize this fact now, may pave the way for a more ready 
acceptance of your postwar models. 


To help you incorporate the desired wider vision and 
' improved safety features in forthcoming models, your pre- 
war favorites, Duplate Safety Plate Glass and Duolite 
Safety Window Glass, will once again be available in quantity. 
And the wide experience gained by “Pittsburgh” in fabri- 
cating special glasses, streamlined glass shapes, ete. for the 
aviation industry during the war, will be at your disposal. 

Our safety glass specialists will gladly consult with you 
on any glazing problem involved in the design and con- 
struction of your postwar car. Write to Pittsburgh Plate 
Glass Company, 2342-5 Grant Building, Pittsburgh 19, Pa. 


"PITTSBURGH ” slant fot Duality Glass and hit 


SURVEY SHOWS PUBLIC WANTS 


(ars with Diagn Windews 
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Rodgers Hits Outsiders . . 


Loan Terms Held Key 


To Truck Peace Boom 


MANCHESTER, N. H.—(UTPS)— 
If American truck owners are to 
prosper during the postwar period, 
they will need lower down-pay- 
ments, longer time to pay and a 
lower rate on loans secured to pur- 
chase equipment, it was declared 
by Ted V. Rodgers, president of the 
American Trucking Assns., at a 
dinner meeting of the New Hamp- 
shire Truck Owners’ Assn. here 
July 24. 

Rodgers spoke on the twin sub- 
jects, “Current Situation from the 
National Viewpoint of Motor 
Transportation and What Lies 
Ahead” and “Claim Prevention and 
Handling of Freight.” 

The speaker declared that the 
nation’s trucking business must be 
operated by truckmen and “not 


representatives of other interests 
who try to tell us, who know, how 
to do a job they know nothing 
about.” 

The day following the dinner, 











| systems that helped bring Ger- 
| many to her knees.” 


| 


VANCOUVER, B. C.—The charge for 
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President Rodgers conferred with " 
officials of Manchester financial 
stitutions regarding postwar finan- — 
cing problems. . 8 
A. J. Staby, Auburn, N. H., secro™ 
tary-manager of the state associa-_ 
tion, presided at the meeting. ie 


Approval Near 
For Terminal 


In Newark 


NEW YORK.—Construction of 
union motor truck terminal in the ~ 
Newark, N. J., area moved a step,” 
nearer when the Port Planni 
committee of the Port of New York © 
Authority voted unanimously last.” 
week to recommend that the ager 
cy proceed with the project. 

If the committee’s recommends 
tion is accepted by the board au 
its next meeting early in Septem- © 
ber, it is expected that construqiie 
tion of the $2,600,000 terminal’ = 
which would be the world’s largest, ~ 
will begin as soon as the nece fie 
sary property is acquired and es- | 
sential materials become available.” 

“The committee action was base 
on the findings of the public hear- ~ 
ing on the union motor truck ter, 
minal project at City Hall, Newarke™ 
on May 25,” it was explained by ~ 
Joseph M. Byrne jr., vice-chairmaygg 
of the authority. “This hearing con*™ 
firmed previous Port Authority ~~ 
findings on the public need for Jame 
union motor truck terminal i 
northern New Jersey. 

Governors Walter E. Edge 
New Jersey, and Thomas E. Dewey 
of New York, endorsed the proje 
Out of a total of 64 oral and writte 
statements on the hearing record, © 
61 endorsed the proposal, while only | 
three opposed it.” i 

To be operated by the Port Au- 7 
thority, the terminal would makg, 
consolidated local pick-up and de=~—=™ 
livery service available through lo- ~ 
cal contract zone operators. Pa 
of the terminal would be reserved =| 
as a public freight station to which” | 
any shipper could send his ow! 
truck or contract truck hired by 7] 
him, to pick up or deliver his,” | 
freight to the over-the-road ca 
riers. 

Any local private carrier owneg¢ 
or hired by a shipper would be" 
permitted to use the public freight — 
station section of the terminal fo 
pick-up or delivery of the shipper’s’ 
freight in place of the carrier “| 
pick-up and delivery. 


Europe’s Plants & 
‘Superb, Duggan 
Says After Tour |» 


CLEVELAND. — (UTPS) — 
Manufacturing and tool facilities 
remaining in Germany and its for 
mer European empire are “superb,” 
according to Tom O. Duggan, vice- 
president of Thompson Products@ 
Ine. 


Duggan has returned from ar 
industrial mission to the Europea 
theater of operations for the War 
department. His purpose was to ge% 
the manufacture of critically need- 
ed auto and aircraft parts under- 
way in the liberated countries. 


Accompanied by Army Ordnance 
personnel, Duggan toured 2,200 
miles of Europe’s industrial areas 
He inspected many plants, some of 
them underground and undamaged 

“We saw huge supplies of grind- 
ing wheels, high - speed cutting 
tools, copper, steel, and other first 
class materials still on hand,” 
Duggan said. 

} “It wasn’t the lack of these sup- 
| plies, but the destruction of gaso- 
jline refineries, power plants, coal, 
|water, and other transportation 
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10 Cents a Gallon 









retailing gasoline on the Alaska High- 
between Camp Trutch, 201 miles 
from Dawson Creek, B. C. and Muncho 
Lake, 

gallon 
council, 


way, 


will be 10 cents per imperial 
under a_ provincial 
passed recently. 


order-in- 
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Look Ww hats 


heading your way 


A hint of 1916 Hudson style... 
eaught by the camera of John 
Paul Pennebaker, interna- 


tionally famous photographer 


Before long, the distinctive Hudson Triangle — in 
a new dress for a new day — will be a familiar 


sight on America’s streets and highways. 


It will identify the finest Sixes and Eights in 
Hudson’s 36-year history — product of a seasoned 
organization, famous for the progressive 
engineering that has pioneered scores of important 


automotive “firsts” in the past. 


These cars will be built by a company that is 
rich in experience, competitively alert, confident 


of its future. 


They will come from modern plants which, for the 
past four years, have been devoted to large-scale 
production on exacting war assignments. Plants 
geared to volume — combining high-precision 


workmanship with low-cost manufacture. 


These 1946 Hudsons will bring many surprises — 
in style, fittings and appointments. They will 
uphold the Hudson tradition of superlative 


performance, endurance and reliability. 


Hudson will have the product, the organization, 
the marketing program, to win a 
substantially larger share of the industry’s total 


sales in the years ahead. 


Watch for the cars that wear the Hudson Triangle. 


HUDSON 


HUDSON MOTOR CAR COMPANY, DETROIT 14, MICHIGAN 
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Trailers Will Get Key 
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Role 


Along Barge Canal 


BUFFALO, N. Y.--A preview of 
postwar revitalization of traffic 
along the Barge Canal with truck- 
trailers playing an important role 
is given in a report just filed with 
the Senate committee on Interstate 
Commerce in Washington. 

“Amphibious craft will be the 
peacetime solution to the dry-cargo 
problem on the Barge Canal as well 
as the Hudson and other rivers and 
streams of the Empire State,” says 


the report, prepared by an expert 


Goodrich Chemical 


Starts Construction 

CLEVELAND.— Construction con- 
tract for a new semi-works plant 
of B. F. Goodrich Chemical Co. at 
Avon Lake, 15 miles west of this 
city, has been awarded to John Gill 
& Son, Cleveland, it is announced 
by William S. Richardson, chemical 
company president. Cost is to be 
around $600,000. 

The new plant will be used to 
develop manufacturing routines for 
new synthetic resins and chemicals. 


engineer and designer of landing 
craft and small ocean-going cargo 
ships. 

Amphibious water craft means 
the elimination of the building of 
docks and warehouses, according 
to the report. Cities along the Hud- 
son River and the Barge Canal 
will all have their amphibious land- 
ing beaches. Truck - trailers will 
speed from factory door to landing 
beach. 

“There they will load aboard 
landing boats capable of carrying 
anywhere from two to a dozen 
large truck trailers. The trailers 
will be on board, though in some 
instances the tractors will be trans- 
ported, too, especially for short 
hauls,” says the report. 

The preview of postwar trans- 
portation was submitted to the 
Senate committee by Sen. James 
M. Mead of Buffalo, in support of 
his resolution calling for creation 
of a committee to make a study 
of transportation. 


Dexter Chevrolet 


Plans 100% Boost 
In Service Shop 


Dexter Chevrolet Co., Detroit, is 
in the midst of a parts and service 
department expansion that will 
more than double its prewar facil- 
ities. The firm is operated by two 
of Detroit’s youngest dealers, Jos- 
eph B. and Adolph Slatkin. 

The company was founded in 
1931. When the brothers obtained 
their franchise, Joe was 21 and 
Adolph was 18. 

The dealership launched its en- 
largement plan by acquiring the 
corner site of the two-story build- 
ing in which it is located. This 
building will house the parts de- 
partment. 

The basement of the dealership 
will contain parts and _ service 
stockrooms, as well as washroom 
and shower facilities for the shop 
workers. 

Eventually, Dexter Chevrolet 
hopes to stretch for a full half- 
block with greater space for car 
and truck showrooms. 


(ars with Digger Win 


ON’T overlook the significance of surveys. Those con- 

ducted on behalf of the SAE among readers of The New 
York Times, The Chicago Herald-Examiner, The San 
Francisco Examiner and The New Orleans Times-Picayune 
indicate that tomorrow’s buyers will show a decided prefer- 
ence for cars with wider vision, larger window and windshield 
areas of safety glass. 


The findings reveal thoughtful opinions of doctors, 
lawyers, clergymen, teachers, engineers, Army, Navy and 
Marine officers and enlisted personnel, business men and 
women, housewives, mechanics and others of undesignated 
pursuits. They know what they want. Their comments 
reflect a growing desire for larger body openings. To recog- 
nize this fact now, may pave the way for a more ready 
acceptance of your postwar models. 


To help you incorporate the desired wider vision and 
improved safety features in forthcoming models, your pre- 
war favorites, Duplate Safety Plate Glass and Duolite 
Safety Window Glass, will once again be available in quantity. 
And the wide experience gained by “Pittsburgh” in fabri- 
cating special glasses, streamlined glass shapes, ete. for the 
aviation industry during the war, will be at your disposal. 

Our safety glass specialists will gladly consult with you 
on any glazing problem involved in the design and con- 
struction of your postwar car. Write to Pittsburgh Plate 
Glass Company, 2342-5 Grant Building, Pittsburgh 19, Pa. 


"wirrseuRGH” stends for: Duality Glass and aint 


Rodgers Hits Outsiders . . 


Loan Terms Held Key 


To Truck Peace Boom 


MANCHESTER, N. H.—(UTPS)— 
If American truck owners are to 
prosper during the postwar period, 
they will need lower down-pay- 
ments, longer time to pay and a 
lower rate on loans secured to pur- 
chase equipment, it was declared 
by Ted V. Rodgers, president of the 
American Trucking Assns., at a 
dinner meeting of the New Hamp- 
shire Truck Owners’ Assn. here 
July 24. 

Rodgers spoke on the twin sub- 
jects, “Current Situation from the 
National Viewpoint of Motor 
Transportation and What Lies 
Ahead” and “Claim Prevention and 
Handling of Freight.” 

The speaker declared that the 
nation’s trucking business must be 
operated by truckmen and “not 
representatives of other interests 
who try to tell us, who know, how 
to do a job they know nothing 
about.” 

The day following the dinner, 


SURVEY SHOWS PUBLIC WANTS 
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President Rodgers conferred wi i 
officials of Manchester financial 
stitutions regarding postwar finan- — 


cing problems. 


A. J. Staby, Auburn, N. H., secr& _ 
tary-manager of the state associa- ~ 


tion, presided at the meeting. 


Approval Near 
For Terminal 
In Newark 


NEW YORK.—Construction of ta 


union motor truck terminal in the ~ 


Newark, N. J., area moved a ste 
nearer when the Port Planni 


committee of the Port of New York ~ 


Authority voted unanimously 1 
week to recommend that the age 
cy proceed with the project. 

If the committee’s recommends 
tion is accepted by the board gs 


tion of the $2,600,000 terminal, 
which would be the world’s largest, ~ 


sary property is acquired and es- 7% 


sential materials become available 
“The committee action was base 


on the findings of the public hear- 7 


ing on the union motor truck ter, 


of the authority. “This hearing con 


union motor truck terminal i 


firmed previous Port Authority 
findings on the public need for -— 


northern New Jersey. 

Governors Walter E. Edge 
New Jersey, and Thomas E. Dewey 
of New York, endorsed the proje 
Out of a total of 64 oral and writte 


statements on the hearing record, 


ete 


61 endorsed the proposal, while only 
three opposed it.” 


To be operated by the Port Au- ~ 


thority, the terminal would mak, 
consolidated local pick-up and de 


livery service available through lo- © 


cal contract zone operators. Pa 


of the terminal would be reserved ~~ 
as a public freight station to which. 


any shipper could send his ow: 
truck or contract truck hired by 
him, 
freight to the over-the-road ca 

riers. 

Any local private carrier owneg 
or hired by a shipper would b 
permitted to use the public freight 
station section of the terminal fo 
pick-up or delivery of the shipper’s 
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to pick up or deliver his,” 
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freight in place of the carrier | 


pick-up and delivery. 


Europe’s Plants 
‘Superb.’ Duggan 
Says After Tour 


CLEVELAND. — (UTPS) — 
Manufacturing and tool facilities 
remaining in Germany and its for 
mer European empire are “superb,’ 


according to Tom O. Duggan, vice-, 


president of Thompson Products 
Inc. 


Duggan has returned from ar 
industrial mission to the European 
theater of operations for the War 
department. His purpose was to ge4 
the manufacture of critically need- 
ed auto and aircraft parts under- 
| way in the liberated countries. 


Accompanied by Army Ordnance 
|} personnel, Duggan toured 2,200 
|miles of Europe’s industrial areas 
He inspected many plants, some of 
them underground and undamaged 


| “We saw huge supplies of grind- 
|ing wheels, high - speed cutting 


| tools, copper, steel, and other first 


PITTSBURGH PLATE GLASS COMPANY og 


MAKERS OF DUPLATE, DUOLITE AND FLEXSEAL SAFETY GLASS AND OF MULTIPLATE BULLET-RESISTING GLASS. 


eouncil 


class materials _ still 


Duggan said. 


“It wasn’t the lack of these sup- 
plies, but the destruction of gaso- 
line refineries, power plants, coa 
water, and other transportation 
systems that helped bring Ger- 
many to her knees.” 


10 Cents a Gallon 


VANCOUVER, B. C.—The charge for 
retailing gasoline on the Alaska High- 
way, between Camp Trutch, 201 miles 
from Dawson Creek, B. C. and Muncho 
Lake, will be 10 cents per imperial 
gallon under a provincial order-in- 
passed recently. 


on hand,” 


\ 


= 
FY 


pears 


ax rs x a 7 - 





AUTOMOTIVE NEWS, AUGUST 20, 1945 


Look whai’s 


| 


heading your way . 


A hint of 1916 Hudson style... 
eaught by the camera of John 
Paul Pennebaker, interna- 


tionally famous photographer 


Before long, the distinctive Hudson Triangle — in 
a new dress for a new day —will be a familiar 


sight on America’s streets and highways. 


It will identify the finest Sixes and Eights in 
Hudson’s 36-year history — product of a seasoned 
organization, famous for the progressive 
engineering that has pioneered scores of important 


automotive “firsts” in the past. 


These cars will be built by a company that is 
rich in experience, competitively alert, confident 


of its future. 


They will come from modern plants which, for the 
past four years, have been devoted to large-scale 
production on exacting war assignments. Plants 
geared to volume — combining high-precision 


workmanship with low-cost manufacture. 


These 1946 Hudsons will bring many surprises — 
in style, fittings and appointments. They will 
uphold the Hudson tradition of superlative 


performance, endurance and reliability. 


Hudson will have the product, the organization, 
the marketing program, to win a 
substantially larger share of the industry's total 


sales in the years ahead. 


Watch for the cars that wear the Hudson Triangle. 


HUDSON 


HUDSON MOTOR CAR COMPANY, DETROIT 14, MICHIGAN ! 
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Mexican Market Pushed 


Everything from a Jeep to a Complete Auto Plant 
Offered to C of C in Mexico 


jeep to a complete automobile plant 
are deluging the offices here of the 
Confederation of Mexican Cham- 
bers of Commerce. . 

Among the propositions received 
are firms offering trucks, buses, 
passenger cars of practically any 
type, former military vehicies, and 
both new and used parts. 

Much of this material comes di- Tr 4 
rectly from the United States gov-|Gas Receipts in R. I. 
ernment, according to the confed- 
eration, and is transmitted through Increase $31,975 
the Mexican Chamber of Commerce 
in Chicago. 

Nearly -all of the would-be ex- 
porters promise “immediate deliv- 
ery” without “any class of difficul- 
ties.” 

One of the proposals is from John 
L. Steward, of Silver Spring, Md., 
who wants to sell a plant for manu- 
facturing and mounting four and 
six-wheeled trucks and buses. 
Writing that his factory is now! why not use ‘em? See inside backcover. 


ment of approximately $400,000. 


technicians. 








tion. 





Re Rac met 


/ Clutch pedal starting with Bendix* Risiee Drive 
provides one of the safest, simplest, and most eco- 
nomical types of starting. 


V In fact no type of starting is safer than butch Pedal 
Starting with Bendix Drive, for with this 7" the clutch 
is always disengaged when the engine starts. 





V As the clutch pedal is necessarily depressed to 
engage the starter, the strain on battery and starting 
motor is always considerably reduced—alfeature con- 
tributing to the long life and efficient — of this 
type of starting. 


V Should the clutch be accidentally pusHed down to 
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Car Planning in R. I. Arco Plans Construction 





profit last year on a capital invest- 


He hopes to arrange for complete 
transferrence of the plant to Mex- n 
ico—including the workers and| automobiles each year, whereas 


PROVIDENCE, R. I.—(UTPS)— 
Rhode Island’s gasoline tax receipts 
collected in July on June business 
showed an increase of $31,975.38 
over those for July, 1944, reflecting 
the increased gasoline rations for 
A and B ration motorists, accord- 
ing to figures of the State division 
of Taxation—Motor Fuel Tax Sec- 


AN Want Ads costs IHttle—get results — 





Hit by Auto Club 


_ PROVIDENCE, R, L—(UTPS) Of Paint Laboratory 


lethargy in 
preparing for the consequences 


: of a huge increase in the num- CLEVELAND. — Plans for the 
MEXICO CITY—(UTPS).—Offers handling war contracts which are| per of automobiles using the |immediate construction of a new 


to supply purchasers in this coun-|due to expire shortly, Steward puts| state highways is taken to task |two-story research laboratory for| voted solely to production controlW 
try with anything from a single|, price of $500,000 on the property. 


in an article in the current issue |the development of 


day when Rhode Island will be |™#nufacturers. 
registering 250,000 passenger 


175,000 were registered before |Will be of structural 


Pearl Harbor and 142,000 are |Tick construction and will be lo- 
; cated adjacent to the company’s 


registered now, is well within 
the foreseeable future, and asks 
“what are we doing about plan- 
ning for such multitudes of 


general offices here. 


cars?” 
It answers its own question: to an evaluation and testing labora- 
* |tory, resi earch and a pilot 

“Not much.” ory, resin researc p 





subsidiary of National City Lines, has 
received permission from the Lincoln 
city council to remove the Randolph 


perature rooms. 


St. and College View trolley rails. This | to the new building will provide 
will put Lincoln on an entire bus basis. | an opportunity for 


TL 





the starter button when the engine is running, the 
inherent design of the Bendix Drive prevents any pos- 
sibility of starter engagement or damage. 


V Higher break-away torque giving increased power; 
rugged, durable construction and low cost operation 
are just a few more of the advantages of Clutch Pedal 
Starting with Bendix Starter Drive. 


\/ Bendix Starter Drives have proven their depend- 
ability in sixty-five million installations, covering such 
widely diversified fields as automobiles, trucks, tanks, 
jeeps, P.T. boats, harbor tugs, fishing fleets, power 
plants and even helicopters. 


@REG. U.S. PAT. OFF: 





\ 
e e ECLIPSE MACHINE DIVISION 
Cs? 4 Ive BENDIX AVIATION CORPORATON, ELMIRA, NEW YORE 


@ NOTE TO SALES MANAGERS —Here are some features of Clutch Pedal Starting that make excel- 
lent sales points: Easier cold weather starting « Less load on battery and starting motor ¢ Clutch is 
always disengaged when engine starts ¢ Leaves both feet free for practical use of brake and clutch, 


AVIATION CORPORATION 


improved 
He claims it is turning out 30 units| of the Rhode Island Motorist, | paints, lacquers, varnishes and new 
a month and netted 8.7 percent] publication of the Automobile industrial coatings were announced 
Club of Rhode Island. last week by Howard E. Wise, pres- 


The article points out that the ident of Arco Co., Cleveland paint 


The laboratory, which is sched- 
uled for completion early in 1946, 


The upper floor will be given 
over entirely to product develop- 
ment work, and the ground floor 


plant for experimental production 
of new synthetic resins. Complete 
All Buses for Lincoln facilities for the accelerated testing 

| of new and experimental finishes 

LINCOLN, Neb.—Lincoln City Lines. | will be provided in controlled tem- 


Transfer of research activities 


















































, Service to customers in the exist- 
ing laboratory, which will be de- 


and service. 


“The accelerated pace of researclggeae@ 
and product development wor 
during the war period has paved 
the way for many new and revol 
tionary coatings,” Dr. Eugene W. ~— 
Kanning, Arco research director,  —_<. 
pointed out. ée"* 
“In giving the green light to this 
project, WPB has recognized th 
necessity for prompt developmen@™™™™ 
of production finishes which will = 
enhance the durability and value = : 
household appliances, automobiles" 
and hundreds of other items for ~ 


which there is a tremendous penta 
up demand. oe 
“The enlarged research staff tog _ : 
be employed in the new labora- 
tories will concentrate on the de- ; 
sign of coatings based on theg 
scientific developments of the 7 
past few years. Special service 
finishes will be required, for in- Go 
stance, for the light metals which ~~~ 
are destined to find their way 
into many new fields. 
“The wartime use of specially ~~ 
coated textiles, paper and otheyg, 
materials for functions neve 
thought of before has suggested a 
wide range of peacetime applica 
tions which are also clamoring fo 
immediate consideration,” he said. 


\ ~ 
Minn. Farmers 


Turn Old Cars 


Into Tractors 


WASHINGTON.—Not all “used’j 
cars and trucks go to junk dealers 
and scrap piles. Some are con- 
verted into home - made tractor 
for farms that do not require the 
heavier factory built equipment. In 
one county, at least, the 24 home 
made tractors outnumbered the 22 
factory models in service. 


This is one of the points brought 
out in a federal study of farming 
in the northern cutover regions. I 
cooperation with the Minnesota 
Agricultural Experiment _ station, 
the Department of Agricultur 
made a survey of Carlton county, 
Minnesota, as an area representa-. 
tive of the cutover region. 


The first of the home - made 
tractors was really home-made, it 
is reported, with individual farm- 
ers exercising their ingenuity in 
adapting old cars and trucks t 
produce the power units needed 
for farming small and moderate 
acreage. 

Just before the survey, according 
to the report, local blacksmiths and, 
garage workers had turned t 
building these machines in idle 
time, and had them on sale at, 
from $50 to $100, at prices tha 
fitted the needs of the buyers. 


Vou. Yum 


Pliofilm Promises Boom 


In Sea Food Shipping 


AKRON.—Shipment of sea food 
to far inland points with all its 
delectable salt water freshness re- 
tained is a postwar’ promise 
through use of pliofilm wrappers 
made by Goodyear Tire & Rubbe 
Co. 

A. B. Clunan, manager of pack- 
aging sales at Goodyear, indicated 
that tests now in progress by Air 
Cargo Research of Wayne Univer- 
sity, Detroit, in conjunction with 
Division of Commercial Fisheries, 
Wild Life Service, U. S. Depart- 
ment of the Interior are showing 
that sea food, Pliofilm wrapped, 
retains its original tangy flavor far 
longer and far better than when 
wrapped with other types of ma- 
terial. 













































Polymer Butyl Plant 
Hits Designed Capacity 

MONTREAL.—The Buty] section, 
of the Polymer Corp. synthetic rub- 
ber plant at Sarnia, Ont., crown- 
owned, is reportedly the first of the 
three on this continent to reach de- 
signed capacity, it was said last 
week. 


















Others are profiting from AN Want Ads, 
why not you? See inside backcover. 
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Will Trade: 


Rosy Future for Sound Present 













Suite, the field of car servicing will be all moon- 
light and roses WHEN those required 16,000,000 


post-war cars are in service. 


But Tide Water Associated knows that the man 
servicing cars can’t live today on tomorrow's profits. 


He’s got to keep going right now. 


And it’s a problem. His livelihood —the American 
car—is vanishing at the rate of more than 3,000 a 
day. Replacement — when it starts — will take several 


years. 


Tide Water Associated realizes the need for con- 
serving that dwindling market, and making the 
most of it in the meantime. And since ideal 
means for doing this lie in the superb car-saving 
lubricants Tide Water Associated has perfected, 


we've tackled the job. 


In national magazines, in newspapers, and on the 
air, we're selling the immediate public need of the 
man servicing cars. We're bearing down on the fact 
that his work, and the wear-combating products he 


uses are musts in keeping today’s cars going. 


And we think we have something there. For in 
building his sales of Veedol Motor Oil and chassis 


lubricants, we’re helping him in two ways: 


We’re helping him profit today under today’s severe 
conditions. 


Ey We’re helping assure him of a continuing market in 
the critical interval before that rosy future appears. 


TIDE WATER 
Se ASSOCIATED 





OlL COMPANY 


New York ~ Tulsa + San Francisco 








Makers of FLYING-A GASOLINE + VEEDOL MOTOR OIL + VEEDOL CHASSIS LUBRICANTS 


BUY WAR BONDS AND STAMPS 
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Independent Tire Lab 
Planned by Armstrong 


NEW YORK. Convinced that 
much can be done to increase the 
service and safety of automobile 
tires, the Armstrong Rubber Co. is 
planning to establish a modern 
physical and chemical laboratory 
as soon as essential materials are 


Antidiversion Opposed 


By N. Y. Farm Board 


ITHACA, N. Y.—Proposed state 
constitutional amendment restrict- 
ing the use of gasoline tax and mo- 
tor vehicle license revenues to 
highway purposes was opposed here 
last week by the New York State 
Conference Board of Farm Organ- 
izations. 

Although noting that such an 
amendment was being supported 
by the State Highway Users Con- 
ference, E. S. Foster, secretary of 
the farm group, said: 

“In our opinion, such a constitu- 
tional prohibition is very unwise 
and is very unsound government.” 


available, Frederick Machlin, vice- 
president, announces. 

The laboratory will be devoted 
exclusively to rubber research and 
development. However, the propos- 
ed plant will be independent, sup- 
plementing the experimentation 
now being conducted in the labo- 
ratories located at each Armstrong 
plant. 


Activities of the laboratory, Ma- 
chlin said, will be concerned chief- 
ly with the development of better 
tires and other related products. 
The scope, he said, will include in- 
vestigations into raw materials, 
chemicals, compounding, construc- 
tion and design, and, to a certain 
extent, pure research. 

The site of the proposed labora- 
tory, he said, has not definitely 
been determined. 


Fire Sweeps Mainland 
VANCOUVER, B. C.—Fire has de- 
stroyed approximately 50 trucks and 
the Smithe St. warehouse of Mainland 
Transfer Co. here. Damage was esti- 
mated in excess of $200,000. 
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Auto-Lite Anti-Corrode Battery Terminal Resists 
Corrosion Trouble—Does Not Wear Away 


Whenever battery terminals need service 
or fail from corrosion, use Auto-Lite Bat- 


tery Cables with the famous Anti-Corrode 
Terminal for replacement. Properly in- 
stalled, this terminal resists corrosion that 
builds resistance and restricts proper cur- 


Helium for Tires 


Use As Inflator Marks 


Stride in Aviation 


AKRON, O.—For the first time, 
helium instead of air has been suc- 
cessfully used to inflate large air- 
plane tires. 


Marking a new step in aviation 
progress, this new development was 
announced by Goodyear technicians 
here. 


Use of helium in airplane tires 
will reduce military plane weight, 
automatically increasing range and 
useful loads. Postwar, it will do the 
same for commercial ships, adding 
to passenger and freight revenues 
of the major airlines, according to 
Goodyear officials. 


Chief objection to the use of he- 
lium, that of its rapid diffusion 
through rubber, has been overcome 
by using Butyl rubber tubes. Dual 
Seal tubes, which are built on the 
principle of Goodyear’s LifeGuards 
and which embody extra safety, are 
also satisfactory for the use of 
helium. 


Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
will solve your problem. 


Spending Spree 


Postwar Expenditures 


To Exceed $140,000,000 i 


NEW YORK.— Intercity bus lines 
throughout the country plan to 
spend 42,000,000 for the construc- 
tion and remodeling of terminals 
and garages as soon as wartime 
restrictions are lifted, according to 
figures released last week by the 
National Assn. of Motor Bus Op- 
erators. This is more than the 
industry’s entire existing invest- 
ment in facilities of this type. 

Besides the construction work, 
the industry will purchase approxi- 
mately 6,000 motor coaches at a 
cost of $90,000,000. The planned 
expenditure for new buses was dis- 
closed in a previous survey con- 
ducted by the association. 

With another $10,000,000 ear- 
marked for rehabilitating present 
equipment, the immediate postwar 
expenditures of the intercity bus 
industry will total in excess of 
$140,000,000. 

New terminals, which are plan- 
ned for small towns as well as 
metropolitan cities, will cost $24,- 
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CORROSION 


THE ELECTRIC AUTO-LITE COMPANY 


Merchandising Division 


TOLEDO 1, OHIO 


TUNE IN “EVERYTHING FOR THE BOYS” 


rent flow to the starter and other electrical 
units. Get the complete story of this easy- 
to-sell, easy-to-service battery cable. See 
your jobber’s salesman or write to 


TORONTO, ONTARIO 


STARRING DICK HAYMES—EVERY TUESDAY NIGHT—NBC NETWORK 





of Intercity Bus Lines 


i 


| 000,000 and another $10,000,000 wane 
be spent for new garage building~" 
Remodeling of present terminals to 
provide more modern facilities ‘a 
the convenience and comfort & 
highway travelers will cost 
$2,500,000. 4 

Nearly $1,500,000 will be spent for 
the modernization of garage build, 
ings and $2,500,000 will be devote 
|to the purchase of garage machin- | 
lery. Buildings to house offices fogs sleds 
\the operating companies will co— 
$1,500,000 to construct. 5 
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Small Business 
Seeks Removal 


Of Double Taxes: hs 


a 


URBANA - CHAMPAIGN, IIl. 
Federal income tax law revision tv 
remove double taxation of corpora- # 
tion dividends and to allow f 
building reserves is wanted by 
small business. This is the finding © 
of a survey completed last wee 
by the deans of 52 state university | 
schools of business among 10,000 
executives of small  businesse 
Opinions were gathered by the Na- 7 
tional Conference of State Univers § 
sity Schools of Business. Cm 

There also was found to be a # 
general demand from small bus; 
ness that cooperative organization” 
be taxed on the same basis as 7 
privately-operated businesses. Tha 
small business men stressed that] | 
| they were unable to set aside much , 
|for future expansion or to tid =< 
|them over a depression. Large co- io 
operative competitors reported] 
|could keep most of their earning Qe 
tax free. 

In summarizing the analysis Qjaga 
opinions, Prof. H. T. Scovill, actin$ 
dean, University of Illinois College 7 
|of Commerce and Business, sai@ ya 
that while the smaller business 
|man realized the necessity of war- ; 
time controls, and that he shoul@ a= 
|be willing to receive advice from | 
| other sources, he resented the im- 
| plication that he needs special arWagg 
|from the government. Opportunity 
|for a square deal in matters tha 
|affect his relations with compe 
itors organized on a_ cooperative 
basis is all he asks. 


| Goodyear Nets 
$7,509,868 Profit 


AKRON.—Net sales of $407.991; 

835 and net profits of $7,509,863 
were reported by Goodyear Tire & 
Rubber Co. last week for the firsc 
isix months of 1945. 
| This compares with sales o 
$390,422,104 for the comparable pe- 
| riod of 1944, the profit figure for 
that period having been shown a 
$7,491,078. 
The profit figure for thé firs, 
six months of 1945 amounts to $2.98 
jper share of common stock out- 
standing and is given after provi 
sion for renegotiation of war con- 
tracts. 


| Swivelier Introduces 
‘Grounded’ Work-Lites 


An improved type of Work-Lite, 
for attachment to machine tools, 
assembly benches, desks, etc., i 
announced by the Swivelier Co. 

In place of the usual cord an 
cap used on other types of Swiveli 
er Work-Lites, this unit comes with 
Greenfield cable and leads, for di 
rect attachment to outlet box o: 
transformer, thus “grounding” the 
entire unit. Catalog No. 111 illus 
trating the unit will be sent on 
request. Write Dept. AUN, Swiveli- 
er Co., 30 Irving Place, New Yorl 
SM. Sg, 


— 


Edgecombe Motor Co., Tarborc G4 
N. C., has been chartered with 
authorized capital of $50,000 to dea} 
in automobiles. Incorporators: C3 
W. Wicham, Tarboro; H. L. Way- 
son and Dr. M. A. Pittman, both 
of Wilson, N. C. 


—— 


—S 


Aracoma Builds a 
R. D. Morrison, head of Aracoma 
Motors (Chrysler), in Logan, W 
ie ; : ee 
| Va., is erecting a new building 
The building will be located on the 
| main artery in the town. 
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Yes, this city is a Packard ‘‘open point.’’ But, not for long! 


For this city offers just what alert, enterprising dealers are 
looking for. Pleasant living. A profitable market. Plus... 


240 Packard Owners— money-making volume on parts and 
service from the outset; 


122 Car Quota — City ‘‘X-3’s’’ annual share of Packard’s 
postwar production goal (200,000 cars per year). This 
local quota was set after careful analysis of the local 
market and sales potential; 


Investment Required —our business management analysts 
estimate that $16,000 capital would enable a Packard 
dealer to begin satisfactory operation in City ‘*X-3;”’ 





‘ ‘ntel sted: 
- ely if yOu ar ny-3" wil 
act quickly E Yin city 
= The an open long: 


~ 2 ~ 
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es MUSTANG MOSQUITO LANCASTER WARHAWK 
fighter fighter-bomber bomber fighter 


* ASK THE MAN WHO 
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City X-3' needs a Packard Dealer 


A 4 
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Annual Profit — profit projections indicate a normal annual 
return of $13,500, including the operator’s salary. A 
progressive dealer will step up that figure. 


Packard dealerships are available in other ‘‘opportunity 
cities’ like this one, but nowhere near enough to fill all the 
applications we have received. 


We are looking for top-flight operators who can doa real job. 


If you are qualified, act now. Wire or ’phone the Packard 
Sales Division, 1580 East Grand Blvd., Detroit 32, Michigan. 


OWNS One * 
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Certification for Oil Output 
Upped for Texas in Sept. 


WASHINGTON. -Deputy Petrol- 
eum Administrator Ralph K. Davies 
last week announced that a rate of 
2,366,000 barrels daily of all petrol- 
eum liquids has been certified to 
Texas for production during Sep- 
tember, 1945. This is an increase of 
10,000 barrels daily over the certi- 
fication of 2,356,000 barrels a day 
for August, 1945. 

The whole increase has been 
certified for production from as- 
phalt-type crude oil fields where 
the necessary productive capacity 
is available within maximum effici- 
ent rates. 

Davies said that PAW will con- 
tinue to issue production certifica- 
tions for a brief period after the 
cessation of military  acfivities. 
Continuation of the practice of 
issuing recommendations’ should 


Air Express in Texas 


NEW YORK. By agreement with 
the Air Express division of Railway 
Express Agency, America's newest air- 


line, Essair Ine., inaugurated air ex- 
press service between Tlouston an 
Amarillo, Tex., Aug. 1, the ageney 


disclosed last week. 


MEASURED BY PREFERENCE 
OF RURAL FAMILIES 


Half a million more rural families read 


assist materially in bringing about 
return to normal operations in an 
orderly manner, he explained. 


teferring to the increased crude 


oil rate certified for production 
from Texas during September, 
Davies said: 

“The petroleum program, based 


on today’s estimate of military re- 
quirements for fuel oil, necessitates 
the processing of every barrel of 
crude oil that can be made avail- 
able within production rates that 
our domestic fields can sustain.” 
Davies said that because refiner- 
ies were “geared” to produce maxi- 
mum quantities of gasoline until 
the end of the European War, 
some specialty-type crudes, such as 
the asphalt bearing class, were not 
suitable for complete utilization 
within limits of availability. 
“Present concentration on fuel- 
oil production now makes it pos- 
sible and desirable to refine as 
much as these asphalt-type crudes 
as can be supplied,” Davies said. 


Democracy is the American way of life 
let's keep it that way. 
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FARM JOURNAL every month than receive 


any other farm 


million 


subseribers 


publication. With its 2'2 


FARM JOURNAL is 


the strongest selling power in the farm 


publi ‘ation field. 





Of Ford Plants 
DEARBORN.—The Ford Mo- 
tor Co. announced last week that 
due to V-J Day and the loss of 
production the opening of new- 
car production in the Louisville 
plant has been delayed from 
Aug. 16 to Aug. 21 and the Dallas 
plant from Aug. 20 to Aug. 28. 


Alta. Dealer Fined 
$4.000 in 52 Counts 


EDMONTON, Alta.-—Ed Kallal, 
dealer in Tofield, Alta., has been 
fined $4,000 and costs on charges 
of 52 offenses against used-car reg- 
ulations. 

The 52 counts include 27 citing 
sales at an average of $323 over 
ceiling prices, 24 alleging false 
statements and one charging 
failure to keep proper records. 





“This is to advise that we have had excel- 
lent results from the ‘‘Parts Wanted’’ ad 
placed in the Automotive News. We 
found the left door for the 1941 Nash 
Coupe in Cleveland, Ohio. Finding this 
door enabled us to get more productive 
use out of our body shop space.’’ H. H. 
Utschig, Balboa Oldsmobile, San Diego, 
California, Oldsmobile dealer. 


















COMPARATIVE CIRCULATIONS * 


Farm Journal . . . 
Country Gentleman. 
Cappers Farmer... 


Successful Farming —. 


*December, LO Lt ABC Statement 


GRAHAM PATTERSON, Publisher + Washington Sq., PHILA. 5 
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VJ Delays Opening —Auto Advertising— 4 





Tell Story in Ads, | 
Industry is Urged 


By Robert M. Finlay 





During the war, says Paul B. !situation with respect to goods that 
West, president of the Assn. of has manifested itself, manufactu 
National Advertisers, American in-|ers who are in a position to do so—™ 
dustry has earned the confidence |would be well advised to consider 
and good will of the public not|/running advertising messages ‘ 
only because of its production rec-|this subject, he pointed out. 
ord but also because of its enlight-| Wrest cited the statement of J. 
ened use of advertising as one of Krug, WPB chief, that WPB will g 
the most effective channels of |completely out of the way of busi-~ 


conveying important information to ness in the fastest time possibl Ly 
its customers as well as to the pub- This, West said, is an <a ao 
ment to business to pick up the a 


lic at large. 

It is only natural for the public|ball, particularly with respect to 
to look to industry for guidance|timely use of its advertising ac 
and leadership during the period of |this juncture. 1 
reconversion, he says. In this re- 
spect, he added, industry has a 
responsibility and an opportunity to 
inform its customers and the pub- 
lic about the availability of its 
products and services. 

In view of the misunderstanding 
and uncertainty about the supply 


oe 




















Gotta Have It 


In a brochure, “They Gotta Hav, 
It,” the New York News publishe 
pictures of long lines of people 
lined up to buy the News. 5 
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New Member 
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W. E. Hosac, president of Metroa™l 
politan Sunday Newspapers, Inc., 77 
announces that effective with thy 
Jan. 6, 1946, issue, the Phoeni! 
Arizona Republic will become the 
forty-fourth member of Metropoli 
tan Group's national newspape 
network. 


Life’s Appeal 


Life reports that leading automo 
bile manufacturers invested over ~ 
20 percent of their 1944 magazine 
advertising budgets in Life. On 
reason for this, says Life, is that 
the automobile, with its universa} J 
sales appeal, must be presold to aul 
types of readers in every age group, © | 
in every economic class, in ever 
locality. And Life claims 22,000,008 | if 1 
readers a week,” the biggest audi- he 
ence in magazine history. i 
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Reminder 


As an inspirational reminder o 
the America, and things American, 
comes “Village of the Past,” 
motion picture trip through Henry 
Ford’s famous Greenfield Village, 
produced by Universal and soon t 
be released to theaters throughou 
the country. 





Names 


Frank H. Harvey, who has bee 
for many years in charge of auto- 
motive advertising on the Detroit 
News, retired from this field las 
week to take other work in an 
executive capacity with the News 
Harvey, known throughout auto 
motive circles as Cap, has achieved 
an enviable record in his classifica; 
tion, having for many years, thé 
News pointed out, held the News 
first in America as a carrier 0 
automotive advertising. His succes 
sor will be Arthur W. Farrell, who 
acquired his newspaper training 0 
the News and has specialized in 
travel advertising. 















James Eben has been appointed 
auto editor of the Newark Evening 
News, reports Hal Pierson, auto 
motive representative. 






Arnold C. Shoop, for many year ~ 
Detroit manager for Conde Nast, 
has been named advertising man- 
ager of House & Garden. ‘ 


Fred W. Parker, former war 
correspondent, has joined the pub 
lic relations staff of Pennsylvania- 








sia = Central Airlines as assistant to, 
. 2,526,875 Ray Bell. - 
Arthur W. (Terry) Terwilliger 


. 2,014,062 
. 1,246,001 





associated with advertising printin} 
for 18 years, has been named pro- 
duction manager of Chek - Chart 




















Corp. “a 
. 1,135,099 
John Weld, author and former 
New York newspaperman, has be 
appointed public relations repre- 


sentative of Ford Motor Co. for thy 
Eastern region, with headquarters 
in New York city. Weld will work 
under the direction of Charles £ 
Seyffer, Ford Eastern regiona 
manager, who has offices in Edge- 
water, N. J. 
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Russ Johnston has been appointed 
vice-president in charge of radi 
production of McCann - Erickson, 
Inc. 
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DO ....._=s=_—_sTRWE STORY - THE MACFADDEN WOMEN’S GROUP + THE MACFADDEN MEN’S GROUP 
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If Your 


You can’t keep a factory running without wages. 
And you can’t pay wages unless you sell goods. 


To pay enough wages—enough to provide jobs 
for all—we’ve got to make and sell 50 per cent 
more than we did in our best peacetime year. 


We have no choice in this matter... if we 
want American prosperity in America. 


And we have no problem. We only need one 
customer. And we’ve got that customer. 


His name is Wage Earner America. 


This is a picture of him—the man whose saved- 
up billions equals four times the sum all 
America saved back in 1918 . . . the man whose 
spendable cash over his basic, fixed expenditures 
is up 92°, since 1939—while that of his white 
collar neighbor is down 31°). 

And W.P.B. has reported that when reconver- 
sion comes, only 1 Wage Earner out of 9 will 
temporarily be affected —8 out of 9 Wage 
Earners will continue to doexactly what they’re 
doing right now. 


Sell that man—and the millions like him —and 
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Advertising Keeps Him Buying 





you provide the means to buy America’s pros- 
perity for this generation— perhaps forever. 


He’s tasted the good things America has to offer. 
He wants more of the same. 


He’s ready now to build his home—and to 
furnish it, inside and out. 


But it is up to your advertising to keep alive 
his ambitious new standards of living... to 
convert his appetites into cash (and more wages. ) 


It’s up to your advertising to reassure him of 
the Security of Spending. 


To do this your advertising must move into 
his home, his habits. And there is a way to doit: 
Twenty-five vears ago Macfadden Publications 
beeame the first to put his life, his hopes into 
print. And in these years of service to the Wage 
Earner family a strong and enduring mutual 
loyalty has been built. As one thoughtful 
advertiser put it. the Macfadden Magazines 
have the “common touch.” No other maga- 
zines reach more of America’s Wage Earner 
Millions. No other magazines have greater 
power to influence them. 
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Headquarters for Wage Earner Information 


In the last 12 years, Wage Earner America has 
become the dominant influence on our economic 
and social life. Through these years Macfadden 
Publications have accumulated an immense amount 
of material on every facet of Wage Earner life in order 
(as stated in Macfadden’s pledge to industry)... 
“to maintain our service to Industry as the most 
authoritative private source of knowledge and 
understanding of these people—upon whom In- 
dustry —and, indeed, our entire economic system 
as we presently know it—must depend’ 

Here are a few of the titles released recently by 
Macfadden’s Research Director Everett R. Smith. 
These will be of immediate interest to executives 
seeking clearer understanding of how America’s 
Wage Earner millions live, work, plan: 


This Changing America «What Shall We Do About It ? 
Pattern For Survival 
The Workers Look at Management 
What the Workers Want and Expect in Postwar 
Wage Earner Forum, Vol. 2, No. 1, reporting findings 
on: Postwar Purchase Plans of Wage Earner Wives 
How They Will Pay for Postwar Purchases 
Sentiment on Installment Buying+ Rationing Control 
We have still available a limited supply of the 
above titles. They are free on request. Write today. 


Reaching One-Half of The Wage Earner Families in America 


MACFADDEN PUBLICATIONS, INC. 
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Dealers Ready and Waiting 
For Those New Cars 


(Continued from Page 1) 


orders for new cars and have long 
lists of prospective purchasers. 
Others, however, are not accepting 
orders at this time. 

There has been no tendency as 
yet to lower used-car prices. New 
car dealers’ used-car stocks are 
very low at this time and they are 
having a hard time getting cars to 
meet the demand. They are still 
using newspaper ad space to an- 
nounce they are in the market for 
used cars at highest prices. One 
prominent new-car dealer states 
that he only has three new cars on 
hand. 

Service business remains good in 
Denver and the last two months 
have ben record months for new- 
car dealers here in this branch. 
They expect service business to 
continue good for some time yet. 
They point out that the removal 
of restrictions on gasoline will in- 
crease auto use and as a result ser- 
vice business will continue above 
normal. Many cars that have had 
little use during the war will now 


be brought out and service will be 
needed. Tire restrictions will still 
hold back auto travel to some ex- 
tent, however, as there are still a 
lot of poor tires on the cars of 
Denver. 

Denver dealers predict big busi- 
ness for the industry and when new 
cars come on the market in suffi- 
cient numbers record business will 


be enjoyed by all. 
* + * 


Cutbacks May Hit 


Used-Car Market 

CHICAGO. — Activity in placing 
orders for new cars was greater 
here before than immediately fol- 
lowing the news of Japanese sur- 
render. 

A leading Ford dealer reported 
signing of many orders which are 
being allocated in the order of re- 
ceipt subject later to possible OPA 
action regarding priorities. A prom- 
inent Oldsmobile dealer stated that 
a few names are being listed but 
no orders actually taken because 


ein the war clouds, the world of 


tomorrow is being shaped to the realities 


of today by forward-looking men who have 
the breadth of vision to accept the inevitable 


changes of the war years. 


These postwar planners know that new 
conditions call for new selling techniques. 
They also know that — when “production 


for Victory” gives *way to peacetime enter- 


prise 


many 


key markets will require a 


new advertising approach, 


Philadelphia is a case in point. 


QUARTER MILLION DAILY . 


“we don’t know the answers yet 
on prices, deliveries and priorities.” 


Dealers for makes of cars still 
to be announced are holding off in 
taking orders but disclose that 
many inquiries have been received. 
All dealers agree that used-car 
prices are holding steady, with dif- 
ficulty experienced in getting late 
models at ceiling prices but no 
trouble in selling such trade-ins. 


Service volume continues at peak, 
it was the consensus of those con- 
tacted. Removal of gas rationing 
is expected to keep service de- 
mands at their present high rate 
although war order cutbacks and 
the expectation of more major can- 
cellations may be a deterrent to 
new and used-car sales as well as 
service volume until workers shift 
from war jobs to those in recon- 
version activities. 

~ * * 


Stocks Are Low 


In New Orleans 

NEW ORLEANS.—V-J Day found 
no unusual amount of new car or- 
ders. Used-car prices are holding 
up but stocks are extremely low. 
Consensus of opinion that business 
will be good for next couple years. 
Service business is good; no drop 
off. 


On the Job... 


pror 


Bendix Pledges Speed “VY 
On Auto Reconversion — 4} 


(Continued from Page 1) 


radio communications for railroad 
and other uses, Breech stated. 


He emphasized that operations of 
those divisions and departments of 
the corporation devoted exclusively 
to aircraft components and arma- 
ments will depend to a great extent 
upon the military and aircraft pro- 
grams in effect after V-J Day. As 
a leading developer and producer 
of aircraft equipment, Bendix plans 
to continue its long-standing policy 
of close cooperation with the Army 
and Navy and civil aeronautics 
groups, and with airplane and en- 
gine manufacturers, he said. 


Breech revealed that from Jan. 1, 
1942, to date Bendix has produced 
$2,750,000,000 worth of products. 

He cited the corporation’s policy 
of doing its war job on a limited. 
profit basis by reducing prices to 
its wartime customer, the Ameri- 
can taxpayer, as increases in pro- 


Today, America’s 3rd Market has more 
of everything than it had prewar . . . except 


newspapers. 


But four dailies are success- 


fully servicing advertisers who formerly had 
the pick of five. And the linage trend of the 
‘forties is to “THE REcorD and One Other.” 


Come the peace, profit-minded space 
buyers know that this war-tested advertis- 
ing combination will continue to pay sales 
dividends . . . because no other blend of 
newspapers offers complete coverage of 
Philadelphia’s liberal-conservative market. 


PHILADELPHIA RECORD 


HALF MILLION SUNDAY 


Represented Nationally by George A. McDevitt Co.—New York. Chicago, Philadelphia, Detroit, Cleveland 





duction efficiency and continugggane 
high volume of production maaa : 
such reductions possible. In the 
three fiscal years 1942-44 price | 
ductions on unfilled orders, retras 
active price reductions, and prg=” 
visions for renegotiation tota 
$644,021,572, he pointed out. 


During the same three years F 
eral income and excess profi 
taxes, after deducting the postwar® 
credit, totaled $165,906,803. 


At May 31 of this year Bendix” 
had approximately $540,000,000 ja = 
orders subject to cancellations, 
was stated. 


As indicative of the magnitude @ = 
the problems facing the corporatiO@™ 
following V-J Day, Breech saiaiy 
that accounts receivable agg 
gated $55,200,000 and inventories 
totaled $63,800,000 on June 30 st] 
this year. —— 

“Our staff engaged in contract | 
terminations has been daily han, | 

dling a large volume of work are™ 
has had the benefit of great ex- ~~ 

perience,” Breech said. “But vay 
must face the fact that handlin=™ 
terminations, disposing of surplus ~ 
materials, moving out gove - 
ment-owned facilities, and clear-~ 
ing our plants for efficient peace- ~ 

time production, now that t 

most rapid transition must be 

made, will call for the maximum 
skill and energy. It is our earneSamg 
hope that with full cooperation” 
from the many agencies of th 
government that are involved ’ 

these obstacles to all-out peace- 
time production can speedily mw 

cleared away.” 2 

“IT want to pay a special tribu 
to the thousands of men 
women who have .poured their e 
ergies into the war production ef< 
forts of Bendix,” Breech emp 
;Sized. “From a prewar level of 8,000 
employes our payrolls reached 
peak of over 70,000. Old men a 
young men, women with husbands, 
sons and brothers in the fightig~ia 
came to us with determination Y 
help that more than made up for § 
their lack of experience and speqi,.' a 
skills. 

“They have made the most of our § 
training programs and have ric 
earned the country’s gratitude for 
their contributions.” 

The Bendix president stated t 
programs and procedures for the 
reemployment of veterans hgyve 
been in effect in all divisions 
the corporation and that a large 
number of former Bendix employg, & 
as well as veterans not previou™ 
employed, are now in the organ- 
ization. 
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R. I. Car Registrations 


Drop During July 
PROVIDENCE, R. I.—(UTPS} - 
Passenger car and truck regist™ 
tions in Rhode Island totaled 162,642 
at the end of July, compared w™ 
162,173 on the last day of July 1% 
year, according to the figures of the 
State Registry of Motor Vehic 
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On the Pacific eae 


an ott “En wo Oe 


cooking 
is different 


For instance, whoever heard ot 
Abalone Nectar except a Wes 
erner? And who but a Western& 

can step out back and pick an 
avocado, or even a papaya? Se 
for news about Western foods 
and how to prepare them, We{>=—= 
ern women naturally turn to the 
pages of Sunset... The Mag 
zine of Western Living. 
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r or truck which comes from the 
ctory equipped with its tires and 
es constitutes a natural outlet 
or repeat sales of these products. 
It also knows that these automo- 
e dealers are pluggers for the 
sale of the highest quality products 
d thus will push distribution of 
“"st line tires, tubes and other 
products on which there are high 
ofit oportunities. The company 
nakes certain that the automotive 
Jealer handling its line gets identi- 
lly the same deal on prices as 


same volume of business. 


“insist that the automotive dealer 


move. 
additional products, other than 


rounded line for such outlets, cre- 
ated after long study of the market, 
d that these articles offer the 
dealer additional profit opportuni- 
ies to round out his sales picture. 
*The company makes its own floor 
: mats, radiator hose, and a com- 
—_ ete line of polishes, waxes, radi- 
ator cleaners and other chemical 

7 items; merchandises batteries un- 
= er its own trade marks, for which 
it manufactures the containers and 

= sets the specifications; sells fog 
ehts, seat covers, jacks and other 
automotive accessories, as well as 
standard makes of car and home 

Audios, refrigerators, washers and 

ironers. 

All these products are available 

b automotive dealers on the same 

terms applying to other company 

autlets. 

Dealer Expansion 
Expansion of its independent 
ealer organization and company- 
owned stores in the postwar period, 
if the market justifies such moves, 
~ planned by the company. Policy, 
as outlined by James J. Newman, | 
ice-president in charge of sales, is 
“% have adequate representation, 
based on company analysis, in each 
sanarket which has a potential sale 
Sf tires to justify such representa- 

tion. 

-™ Markets where the company does 
ot have satisfactory distribution 
are studied by the field organiza- 
“Mion and every effort made to find 
a dealer who can _ satisfactorily 
—represent the company. Only if 
kuch a dealer is not sold a fran- 
chise is there a company-owned 
—,store established. 

The company has been selling 
approximately two - thirds of its 
=<amerchandise, both tires and tubes 
and other products handled by the 
Replacement Tire division through 
ts dealers and plans to continue 
o have these as the backbone of 
its selling efforts. 

Company officials are frank to 
admit that, when it became neces- 
sary to go into the company-owned 
store type of operation, about 20 
years ago, they sailed on an un- 
charted sea and many modifica- 
ions in policy have been made 
over the years. Two of the main 
acets of present policy are that 
the male trade is aimed at, and 
service is made an important bul- 
ark of every retail operation. 


Brooks Heads 
Reynolds Unit 



































B. Brooks 


ters here. 


' t;0odrich is Seeking | 


° 
iment, production and service for United States Rubber Company’s tire Courtricht 
| division, has one of the most complex jobs in the industry. Not only — 
is he charged with the responsibility for production at the company’s 
five major tire and tube plants, but more than 330 scientists and 
technicians engaged 
and development, 
at U. S. Rubber’s Detroit labora- 
tories. He also manages to keep 
a weather eye on the reports of 
tire engineers and service men who 
are daily checking on tire perform- 
ance in all parts of the country. 
As a scientist, Dr. Cadwell epito- 
slogan of 
“Serving Through Science” and is 
happiest when he has a tough 
technical problem to solve along 
production or development lines. 
Despite a long list of notable con- 
tributions to rubber development, 
he is, like most scientists, reticent | White vice-presi- 
and self-effacing, preferring to give | dent in charge of 
all the credit to the 
the plant. 

Even so, 


--lore Car Dealers 


(Continued from Page 2) 


ery other outlet creating the|ing facilities are both present, it is 


<s definitel No. i . 
While B. F. Goodrich does not Goodrich oa . ae a ee 


-who is given its franchise as @ |cy changes in store operation, exec- 
re dealer also buy the complete |utives point out that when the 
line of other auto and home prod- company started this phase of 
cts which it merchandises, every |operations its personnel were vir- 
“ffort is made to sell the dealer {tual newcomers in the retail selling 
on taking all or part of the line | field, all previous sales experience 
the company feels the require- | being devoted to selling tires and 
ents of the market and his |tubes to outlets who, in turn, com- 
_particular place in it justify such | pleted the retail sales. 


~ This is done on the basis that the |they were primarily tire and tube 
people, and the addition of a great 
es and tubes represent a well-|many other products, including bat- 
teries, radios, and a widely diver- 
sified merchandise line which vari- 
ed according to market conditions 
presented problems with which 
they were at first unfamiliar. 


the valuable experience it has gain- 
ed through its stores. 


any plans to go into the servicing 
of automobiles in any of its stores 
other than the services that it feels 


LOUISVILLE. — 
Barlow Brooks, 
until recently |of sizes vehicle dealers can success- 
manager of sales|fully handle truck tires as well as 
and development | passenger casings and tubes. 

of Kinkhead In- B. F. Goodrich has tire merchan- 
dustries, Inc., of |diser aids available for its dealers 
Chicago, has|/and sources for the procurement of 
joined Reynolds/all of the necessary service equip- 
Metals Co. as/ment which a dealer should install 
manager of thel/and operate in order to give the 
Finished Formed |service on tires that is essential to 
Shapes’ division,ja profitable tire merchandising 
with headquar- | program. 
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Prominent in Postwar Plans... | 


| 
| 
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In the case of stores, where 
the company has the lease, none 
ever gets final approval unless 
servicing facilities, particularly 
on tires and tubes, can be pro- 
vided. In seeking dealers, the 
same measuring stick is used and 
often locations which have the 
lesser traffic are picked over 
those which have more density 
simply because the dealer or 
store with less traffic has ample 
servicing space. 


If high traffic count and servic- 


In explaining some of these poli- 


Then, too, these officials declare, 


Now however, the company be- 
lieves that it has its feet firmly on 


No Service Plans 
B. F. Goodrich does not have 


are necessary for the proper selling 
of tires or petroleum products in 
those outlets which handle them. 
They do have such services in a 
very few stores but this is the out- 
growth of leasing space to some 
repair man who runs this end of 
the business on his own hook. In 
Cleveland, for instance, they have 
an engine service department. One 
station does body work and paint- 
ing and others battery and ignition 
work. This service is now offered 
in only 10 or 12 spots across the 
nation. 

It is quite possible that B. F 
Goodrich may have other items 
than tires, tubes, chemicals, radios, 
washing machines and other house- 
hold appliances to offer their deal- 
ers as store merchandise in post- 
war, as the company is more of a 
rubber manufacturer than strictly 
a tire builder. 

Even before Pearl Harbor it 
made a wide range of rubber goods 
in its own and subsidiary plants 
that included footwear, industrial 
products, drug sundries, aeronauti- 
cal products and textiles. 

One item that is sure to be 
featured is the Silvertown tire, 
which may be a combination of 
synthetic and crude. The com- 
pany developed such a tire 18 
months before we got into the 
war. Products made of Koroseal, 
a waterproof fabric, also may 
loom large in the retail sales 
picture. 

B. F. Goodrich looks to a con- 
siderable condensing of truck tire 
lines in postwar, and its sales exec- 
utives envision a reshuffling of the 
218 different sizes that it took to 
supply the trade in prewar down- 
ward to where not over 12 to 14 
sizes will account for over 90 per- 
cent of the business. 

They see the bulk of the business 
being concentrated in the 600-16, 
650-16, 700-20 eight-ply and 10-ply, 
750-20 and 825-20 sizes and feel 
that with this reduction in numbers 


Next Week: Firestone. 





induction for skilled tool and die 
makers is urged in an appeal by 
the National Tool & Die Mfrs. 
Assn. Sanction of the appeal was 
seen as necessary to avoid whole- 
sale unemployment. 


Snyder, director of war mobiliza- 
tion and reconversion, said tool and 
die makers, die sinkers and similar 


special tooling which factories must 









Names in the News 


White Appoints 
DeVore and 


Sidney M. Cadwell, assistant general manager in charge of develop- 


mizes 


ceiving that rayon cord would play an important part in improved | 3 © 

synthetic truck tire performance, he was among the first to advocate Te >, 
increased production of this textile for wartime use. The possibilities 0 Q 

of butyl for use in inner tubes were also early recognized by Cadwell. 2 . 

An inveterate golfer, he has even applied science to his favorite game i: n 
by coming up with an improved golf ball carrying the world-famous |< ‘ 
Cadwell-Geer cover. He explains this by saying he had duffers like 
himself in mind when he perfected a ball that resists the cuts and 
slices of dubs. 





Exemption From Induction 


Urged for Toolmakers 


NEW YORK.— Exemption from 



















The appeal addressed to John W. 


craftsmen alone can provide the 


have or stand idle. 
Quick release of such craftsmen 


Head Appointed 
Goodrich Chief 
In Miami, Okla. 


AKRON, O.— Walter E. Head, 
formerly factory manager of B. F. 
Goodrich Co. plant in Los Angeles, 
has been named 
factory manager 
of the company’s 
new tire plant in 
Miami, Okla., it is 
announced by A. 
W. Phillips, gen- 
eral superintend- 
ent of B. F. Good- 
rich tire division. 
Head assumed his 
new position Aug. 
Z. 

Head joined B. 
F. Goodrich as a 
tire builder in 1924, later becoming 
industrial engineer and manager of | 
the industrial engineering depart- 
ment in the Akron plant of the tire 
division. He was transferred to 
California in 1939 as production | 
superintendent of the Los Angeles | 
plant and named factory manager 
in 1942. 





W. E. Head 





Taylorcrafts Due Soon 
ALLIANCE, O.—Its civilian air- | 
planes wil be on the market by 
fall, according to Taylorcraft Avia- | 
tion Corp. 


in research 
report to him 


“boys” in| sales. 


is difficult to get|merly regional 
away from the fact that Cadwell wholesale man- 
has 65 patents to his credit on|ager in Kansas 
rubber processing, among his outsanding achievements being the de-|City’s western 
velopment of new and better accelerators and anti-oxidants, used in I 
curing and preserving rubber. His work on tempered rubber, which experience in the transportation 
provided many added miles of tread wear in tires, has led to national) ..q management fields. 
recognition as one of the leading tire authorities in the country. 
Montana born and bred, Cadwell spent eight years at the University 
of Chicago, where he worked his way through most of his academic 
stay there, and supported his sister at the same time. When the Germans 
broke through at Amiens in March of 1918, during World War I, he 
decided it was high time he got in it, and enlisted in the chemical|]& Rubber Co. in such fields as 
warfare division. ta he up as a captain, and when he was mustered | wholesale operations, store man- 
out in 1919, joined U. S. Rubber Co. as chemist in the general labora- set acc sales 
tories, which were then located in New York city. There his work on — _— ee ee ee 
tempered rubber led him to concentrate on tire development and 
research. 
He was transferred to Detroit in 1930 to head up the company’s | P¥5!"ess now! 
tire research and development department there, and early this year 
was made assistant general manager in charge of development, pro- | ———-~—-----— 


from the armed forces was also 
urged. 

George S. Eaton, executive secre- 
tary of the association, pointed out 
that a survey among contract tool 
and die manufacturers 
that more than a year would be re- 
quired to deliver special 
equipment needed by industry for 
full reconversion to civilian work. 

The survey, according to Eaton, 
showed that at present only 17 per- 
cent of the operations of these 
firms were for peacetime products. 

The association reminded Snyder 
that there has been no modification 
of recent statements that induc- 


tions will continue at the rate of | - o 


Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
will solve your problem. 


indicated 


100,000 men a month. 





CLEVELAND. — Stanley F. De 
Vore has been appointed manager 
of the St. Louis branch of White 
Motor Co., and J. 
D. Courtright has 
been named man- 
ager of the Kan- 
sas City branch, 
according to an- 
nouncement by J 
N. BAUMAN, 





Ss. F. DeVore 


DeVore was for- 





J. Courtright 


territory and has had a wealth of 


Courtright was formerly whole- 
sale manager at Kansas City, and 
prior to that had several years of 
experience with the Firestone Tire 


It takes a strong fish to swim against 
the current, and a good dealer to stay in 


the ground in the retail field, and . ; : . ; ; e. ; 

eae: duction and service engineering. During the war he served as president \ 

a i oo aon years, making | on the War Activities committee of the Tire and Rim Assn. and on \< 
available to its dealer organization | numerous other groups of the automotive and rubber industries. Per- ——— 
aa 


e 

~) Choice? 
Choice 4 

if your budget 3 

permits only one 

newspaper 

in Buffalo, 

look! 


A number of Buffalo’s 
important stares placed 
100% - 
, of their 1944 advertising 
tooling ss . : 
space in the Courier-Express 


They know 
_ the Courier-Express 
Delivers the Goods! 


- BUPFALO’S ONLY | 
MORNING & SUNDAY NEWSPAPER 











EXICO CITY 
and Monterrey 


American Airlines provides swift, daily service 
for Passengers, Air Mail and Air Express to 
these important Mexican cities with connec- 
tions beyond to Central and South America. 


Call the nearest American Airlines Office 


AMERICAN AIRLINES %- 


ROUTE OF THE FLAGSHIPS 
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In Postwar Decade... 


Big 





Not Sales, Barit Says 


NEW YORK. -The fundamental 
problem confronting the American 
automobile industry in the postwar 
decade will be production, not sales, 
A. E. Barit, Hudson president, said 
here last week. It may be many 
years before the manufacture of 
motor cars will begin to catch up 
with the world demand. 
with who 


“I cannot those 


80% of Vet Orders 


Seek Surplus 
Auto Products 


NEW YORK. -Henry M. Polhe- 
mus, regional director of Smaller 
War Plants Corp., said last week 
that more than 80 percent of pur- 
chase requests here for surplus 
property made by returned vet- 
erans are for automotive products. 

Most of these demands by vet- 
erans seeking to go into business 
were for trucks and jeeps, he said. 

“Because of the extremely limited 
quantity of automobiles which are 
finding their way to surplus out- 
lets,” he declared, “we have had to 
practice a real policy of appease- 
ment with these eager vets. There 
are other requests for miscellane- 
ous items, a dentist chair or a 
clarinet or saxaphone, flat irons 
and many items typifying the busi- 
ness which service men want to 
get into. Trucking, however, seems 
to be the most popular so far. We 
hope to do a real job for all of 
them.” 


agree 
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fear a return to the condition of 


ithe 30s in the automobile industry 


within three or four years after the 


war,” he said. “All through the 30s | 


the industry's basic problem was 
sales. At all times, productive ca- 
pacity exceeded sales volume. 

“But today we stand again on 
the threshold of an era of great 


economic expansion and rich 
business opportunities. In my 
own thinking, I would much 


rather look to the pattern of the 
20s than that of the 30s to meas- 
ure the prospects of the 40s.” 

Barit said that in the postwar 
decade we will face a number of 
radically changed conditions that 
we must recognize for what they 
are. Otherwise, neither the govern- 
ment, the 
generally will be able to plan ahead 
intelligently. 

In the first place, it will take 
a long time to catch up on deferred 
replacements, following the four- 
year blackout of automobile manu- 
facture. Not only have_ 6,000,000 
cars been forced off the road, but 
by the time new automobiles are 
freely available again at least 9,- 
000,000 cars more will be in urgent 
need of replacement. 

Secondly, there has been a 
great increase and far wider dis- 
tribution of national wealth and 
income, so that millions of peo- 
ple who could not afford to 
purchase automobiles before will 
be able to operate their own cars. 
In the third place, the foreign 

market for American cars will be 
greatly enlarged. Many countries 
possess large reserves of gold and 
foreign exchange today. Others will 
obtain the wherewithal to pay for 
automobiles through exports of 
their products to this country. Ex- 
pansion of the Export - Import 
Bank and the Bretton Woods in- 
stitutions promises to promote a 
fuller flow of international trade 
that is bound to benefit our auto- 
mobile exports. We at Hudson have 
just completed a survey of all for- 
eign markets in which we have 
representation which reveals an ur- 
gent demand for American cars, 
and that our distributors abroad 
are in exceptionally strong financial 
position to expand their selling 
operations. 

“Finally,” he said, “I want to call 





Hl in Harvest Encome 


industry nor business|much to do 
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Represented Nationally by O'MARA & ORMSBEE, Inc. 


Old MacDonald had a farm (lucky guy) in ee-i, ee-Hl-o 
- in the HEspot of oHlo — billion-dollar market influenced 
by The Columbus Dispatch. Not the least of the things that 


grew was his bank account. 


Here is one of the United States’ most prosperous agri- 
cultural districts. Gross annual farm dollars in Franklin County 
alone are more than Eleven Million. (‘Tain’t hay, mister!) 
Columbus is the trade center, assembling and processing point 


for farm products from this territory. 


Come * or Highwater, the farmer is in there pitching 
all the time. So is the daily newspaper. A schedule in The 


Columbus Dispatch is a down-to-earth plan sure to sell him. 


Informed people rely on the 
daily newspaper for ALL the news. 


attention to a factor that will con- 
tribute greatly to sustained pros- 
perity for the automobile industry 


® : and : os vents 
Problem Production™::°28:2 22: 


jahead is attracting talent and 
capital into the retail field on a 
large scale. Many new dealers are 


going into business, while existing 
concerns are expanding their facil- 
ities and capital. Each automobile 
company with a well - established 
reputation is thus in excellent posi- 
ltion to expand its dealer organiza- 
| tion. 

“The ability of the industry to 
expand sales during the 20s far 
jbeyond the earlier expectations of 
even its most optimistic leaders 
was due in large measure to the 
dynamic, financially strong dealer 
organizations of that period. Then 
came the severe economic depres- 
sion of 1931-33, accompanied by a 
banking crisis. Many dealers went 
out of business, and banks became 
| very cautious about financing new 
ones. 

“T am convinced that the weak- 
ening of dealer organizations had 
with the failure of 
automobile sales to reach new peak 
levels during the later thirties, de- 
spite the growth in population and 
the rise in living standards of low 
income groups since the 20s. 

“But this situation is drastically 
changed today. Dealers generally 
are in very strong financial posi- 
tion. New dealers that are going 
into business are amply provided 
with cash and credit. 

“Judging from our current rate 
of progress, I know that Hudson’s 
dealer organization will be as 
strong or stronger than it was in 
1929, ready to launch an aggressive 
campaign to sell our postwar cars. 
I believe that this will be true of 
other dealer organizations also.” 


New Cars 
(Continued from Page 1) 
goal of providing full employment 
within the next 12 to 18 months and 
a standard of living 50 percent 


higher than the American people 
have ever known. 


5 Military cancellations mounted 
© rapidly. 

George Romney, speaking for the 
auto industry as general manager 
of the Automobile Manufacturers 
Assn., predicted that the employ- 
ment curve would turn upward by 
October after sinking in the next 
three months. 


“Attainment of full production at 
a level approaching peak prewar 
output is several months in the 
future,” he said. 

“Employment should mount after 
October quite rapidly to levels that 
by next spring should surpass any- 
thing ever seen in peacetime. 

“By January, 1946, additional new 
machine tools for expanded produc- 
tion should be arriving at the fac- 
tories. Building and expansion pro- 
grams also should be proceeding at 
a high rate in the first quarter of 
1946.” 

The big bottleneck so far in 
new-car production has been 
sheet and strip steel. Now it is 
predicted that within two months 
this material can be freed from 
use controls. 

Meantime, WPB said it would 
double its efforts to make certain 
that there is no stockpiling of in- 
ventories which would hamper re- 
conversion. Excessive stockpiling on 
the part of a few would be a great 
deterrent to rapid reconversion, 
WPB said. 


Labor 


(Continued from Page 1) 
creases will not boost price ceilings. 

A conference of business and 
labor has been called as soon as 
Congress reassembles Sept. 5, Tru- 
man announced. 

The president said that a bill 
designed to steer the country into 
full employment will demand im- 
mediate action when Congress re- 
convenes. He said the government | 
is eager for management and labor | 
to continue the cooperation by | 
which they helped win the war. 

Truman said the WLB will be} 
maintained as long as there is a| 
necessity for it. 


OUR ADVERTISEMENT IN YOUR Dealer 
Want Ad Dept. was helpful and it will 
not be necessary to repeat.’ Floyd H 
Johnson (Studebaker), Mt. Pleasant, Micl 

Z Want Ad Dept., Inside Back Cover 



































NEW HOME of George Byers Sons (De Soto-Plymouth) in Columbus, O. T 


is in addition to Byers’ other locations 


it can handle $25,000 in customer service business a month. 


MEWA Studies U.S. Decision : 
Reversing ‘Rule of Reason’ . 


CHICAGO.—The effect of a U. S. 
Supreme Court decision reversing 


the so-called “rule of reason” on 
tie-in agreements between garage 


and service station operators as 
used to control gallonage of petro- 
leum products is being investigated 
by the Motor & Equipment Whole- 
salers Assn. here. 

MEWA has specifically inquired 
if the new decision has not laid the 
basis for a more realistic definition 
of restraint of trade believed to be 
in actual or potential violation of 
antitrust statutes. 

The association is reportedly 
seeking a test case to take before 
the Supreme Court in order to get 


Hudson | 


(Continued from Page 1) 


prepared for future advances in 
efficiency and design,” Barit ad- 
vised stockholders. 

He added: 


“This industry and our country 
owe much to engineers who have 
dared to dream and plan for auto- 
mobile efficiency, design and styl- 
ing, and ease of operation beyond 
the limits of known horizons. 

“Our markets for the future seem 
more promising than at any other 
time in Hudson history. It is esti- 
mated that at least 6,500,000 prewar 
automobiles will be off the road by 
the end of this year. More than 
9,500,000 cars now being driven 
have a value of $100 or less and 
would normally be in junk yards. 

“With well-planned manufactur- 
ing facilities of broad scope and 
designed to make Hudson a virtu- 
ally self-sufficient plant, capable of 


large volume production; with a 
forward - looking engineering and 


research staff; with definitely im- 
proved new models and further im- 
provements scheduled; with an ex- 
cellent distributor-dealer organiza- 
tion, and with promising postwar 
markets, the Hudson Motor Car Co. 
is looking to the future with con- 
fidence.” 


N. C. Road Receipts Up 


RALEIGH, N. C.—North Carolina's 
highway fund receipts totaled $2.471,- 
807.53 in July, representing an increase 
of $137,610.95 or 5.90 percent 
corresponding moath a yvear ago 
reported here last week. 
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"Mickey: The Radar Bombsight 

PHILADELPHIA.—Military censorship lifted last week the veil 

from “Mickey,” the famous secret “Radar Bombsight” used by the 
Army Air Forces to destroy Nazi industries, transportation, fuel and 
military installations. Details of how “Mickey” operates and what it 
did to defeat Germany were released by David B. Smith, director of 
research, and Palmer M. Craig, chief engineer of the radio division, 


of Philco Corp. 


“Mickey” made possible successful bombing through clouds of the 
German coastal defenses along the Normandy beach just 30 minutes 
before H-hour, saving many thousands of American lives. This air- 


borne radar guided the American 


tons of German oil supplies in a single mission. Gen. Henry H. Arnold, 
S. Army Air Forces, is reported to have 
called this airborne radar device “the most important piece of equip- 
ment used by the aerial forces in the invasion of France.” 
Offensively, “Mickey” gives a bomber crew “eyes” that can pierce ' 


Commanding General, U. 


the overcast or darkest night and 
away. 


Defensively, “Mickey” also serves two vital purposes. Used in con- 
junction with land radar beacon stations near the bomber’s airfield, 


this airborne radar provides the 


accurate course to and from the target area. Also, the “Mickey” pic- 
ture tube immediately shows the presence of unfriendly enemy air- 


craft within radar range. 
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determination of the legal effect of © 
the reversal of the “rule of reasog ia 
decision, as might be applied to t 
automotive field. 

The inquiry has been address 
to Thomas C. Clark, attorney gen- | 
eral of the United States. The asso- § 
ciation’s letter to the attorney gc _ws 
eral also discusses certain practices 
alleged to exist in connection wifhJ 
leased station operators. 















Anklam Named 
Assistant Head 
Of Hall Lamp 


DETROIT.—Charles W. Anklam, 
for many years general manager gf 
the C. M. Hall Lamp Co. of Detroa= 
has been named 
assistant to Pre 
ident Albert 
Hartz. 

In his new poq 
Anklam will ser 
as chairman of 
the operati 
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We. 


Cc. W. Anklam 


committee with 
executive juris- 
diction over all 
major operations 
including manu- 
facturing, en gi- 

reering, new 
product develop- 
ment, purchasing and distribution, 

As a result of the new and broad 
er postwar program, Hartz an- 
nounces a number of other execu 
tive changes: 

R. F. Eberline has been pro- 
moted to the office of works ma 
ager; P. B. Preston to the office o 
controller and Thomas P. Cusack 
|jr. to director of sales promotio 
land advertising. 

Cusack was formerly manager o 
the company’s Radiair Infra-Re§ 
Heating Equipment division. A. E. 
West, recently elected vice-presi 
dent, has been appointed directo 
|of industrial and public relations 
|and will also serve as chairman 
the policy committee. 





T. P. Cusack j@ 




















































bombers which destroyed 1,500,000 


spot targets more than 100 miles 


plane’s navigator with a simple, ( 








[a progressive company having unexcelled 
postwar future. Excellent opportunities 
for advancement for right man. Location 

= —Metropolitan New York area. Box 1004, 
c/o Automotive News, Detroit 26. 

ee — ca ois . 
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_ HELP WANTED 


WANTED 
A-1 
USED CAR MANAGER 


Excellent present and postwar op- 
ortunity with one of the largest 
Chevrolet dealers in the country, 60 
miles from N. Y. City. Must be 
@@ipable of taking complete charge 
of Used Car Department and ex- 
perienced in large volume sales. 
nusually large salary and bonus. 
Splendid, well trained pleasant or- 
-anization. Unexcelled living condi- 
Sons in beautiful community. We 
will cooperate in every way witn 
man who can qualify for this open- 
ing. All replies strictly confidential. 
For interview, write Box 1008, c/o 
utomotive News, Detroit 26, Mich- 
igan, giving full resume of past ex- 
perience and references. 





PARTS CLERKS, EXPERIENCED—Large 
Dodge,, Plymouth car and Dodge truck 
wholesale parts distributor. Fine postwar 
position, best opportunity for advance- 
ment, excellent working conditions. Loca- 

> tion—Northern Ohio. Apply The Lake 
City Sales Company, 6603 Euclid Ave., 
Cleveland 3, Ohio. 


ORD PARTS CLERK—Ford Dealer ex- 
perience necessary, good hours, time and 
half for overtime. Hal Lynch Motors, 724 
Hogan St., Jacksonville, Fla. 


WANTED—Two experienced Hudson me- 
chanics. See, call or write Mr. Cook, 
Broadway Motor Company, 402 Broad- 
way, Houston, Texas. 


WANTED— 
Soto and 


SERVICE MANAGER with De 
Plymouth experience, also ex- 
perienced Studebaker Service Manager. 
Largest Plymouth and De Soto dealer in 
the South. Studebaker distributors for 
nine vears. A good opportunity for the 
right men that want to live in Miami. 
Christopher Motors,, 1200 N.E. 2nd Ave., 
Miami, Fla. 


WANTED—SERVICE MANAGER, one wno 
can take complete charge of the service 
department, 50 mechanics including body 
and paint departments. Fine opening for 
qualified person. State experience and sal- 


ary desired in first letter. Jim White 

gw Chevrolet Co., 1301 Monroe St., Toledo 
Ohio. 
- 


WANTED, SALES ENGINEER—(Automo- 
tive Engine Products) Preferably one 
with knowledge of lubricating problems 
and oil filters. Must have good personal- 
ity and be able to discuss mechanical 
matters with customers, engineering 
staffs. Our company has excellent post- 
war opportunity — salary commensurate 
with previous experience and ability. 
Write full details. All applications will be 
held in strict confidence. Must have 
WMC release. Box 997, c/o Automotive 
News, Detroit 26. 


DEALERS’ ACCOUNTANTS — Opportunity 
for accountants with sales personalities 
to serve as Business Management Repre- 
sentatives for large automotive manufac- 
turer. Salary and traveling expenses. Ad- 
dress Box 1001, c/o Automotive News, 
Detroit 26. 


CHEMIST — Automotive Products. Knowl- 
edge of sound dampening, adhesives, sat- 
urated felts preferable. Desirable that 
applicant be capable of supervising group 
of Automotive Products Chemists. Per- 
manent position with long established, 





Service Station 
Manager 


Buick-GMC Truck Agency in 
Caracas, Venezuela, wants ex- 
ceptional man to take over 
complete operation of large 
garage giving full service to 
all lines of units as well as 
their own. Volume of sales by 
Agency about six hundred 
yearly plus outside business. 
Must have excellent back- 
ground. Some knowledge of 
Spanish essential. Please give 
‘fullest details in first letter 
_by air mail. Excellent salary 
and participation in profits. 
, Position open about October 
or November. 


@ 
Automotriz-Venezolana 
Bs 

) P. O. Box 1868 
CARACAS, VENEZUELA 
















aggressive postwar program is ready 


prehensive, 


AUTOMOTIVE NEWS, AUGUST 20, 1945 


HELP WANTED 


CREATIVE USED CAR PROMOTION 
MAN for Automobile Manufacturer. 
Broad knowledge of the automobile busi- 
ness and a useable understanding of the 
mechanics of cars and trucks. Able to 
create and produce literature to dealers. 
Experience in contacting dealers and in 
holding dealer meetings. Under 40. Give 
age, complete experience and availability 
in first letter. Box 1002, c/o Automotive 
News, Detroit 26. 


NORTHERN INDIANA MANUFACTURER 
has exceptional opportunity for a seatin=z 
engineer and a liaison engineer. Familiar- 
ity with automotive body and trim en- 
gineering required. State experience an: 
salary desired in first letter. Box 1017, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER for well established 
Chevrolet dealer in Greater Cleveland 
area doing approximately $10,000 month 
customer labor. Attractive salary and 
bonus. Excellent opportunity. Postwar 
future. Write full details. Treated in 
strictest confidence. Box 1003, c/o Auto- 
motive News, Detroit 26. 

FORD MECHANICS—Thoroughly experi- 
enced Ford mechanics, can make $100 
per week—50-50 commission, good hours. 
Hal Lynch Motors, 724 Hogan St., Jack- 
sonville, Fla. 


CHEVROLET BOOKKEEPER — Must be 
experienced. 2000 Car Deal. Fine City. 
Good pay. Write Mr. Green, White-Allen 
Chevrolet Inc., 442 N. Main St., Dayton 
5, Ohio. 


AUTO MECHANICS AND BODY MEN 
wanted by Oregon Buick, Cadillac dealer. 
Excellent pay with bonus. Also operate 
Studebaker dealership. Modern service 
department well equipped, with latest 
machinery and tools. Permanent posi- 


tions. Educational center. WMC release 
required. M. E. Woodcock & Sons, Box 
690, Corvallis, Oregon. 





SERVICE 


REPRESENTATIVES 


Do You Want to Travel 
in Postwar’s 
Exciting Export Markets? 


Motor car and truck manufacturer with 


to add 4 or 5 service representatives to 
its export staff. Because the men we 
hire will need a minimum of schooling 
in our systems—they must have a com- 
ready-to-work knowledge 
of service operations and methods. 

As these men will travel extensively 
and almost continuously, bachelors are 
preferred, aged 35-40. Ability to mix 
well in exclusive clubs and export 
circles will count in our selection. Ex- 
cellent salary and expense allowance. 
Box 1011, c/o Automotive News, De- 
troit 26. 





POSITION WANTED 
GENERAL MANAGER with broad expe- 
rience in Automobile Dealer and Distrib- 
utor merchandising procedure, postwar 
organization planning, and automobile 
factory policies. Employed at present as 
general manager with a large popular car 
and truck dealer. Will consider connec- 
tion with a reputable dealer in a suitable 
location. Satisfactory experience record 
and references. Box 1006, c/o Automo 
tive News, Detroit 26. 
AMBITIOUS 35-year-old college 
desires connection with dealer 








eraduate 
preferably 











General Motors product in middle west 
Ten years’ experience with General Mo 
tors. Desire connection where prospects 
of becoming manager and part-owner 
after ability proven. Box 1015, ¢ o Auto- 
motive News, Detroit 26 
BUSINESS FOR SALE 

LARGE, SUCCESSFUL AUTOMOBILE 
DEALER established in one of Boston's 
choicest locations and handling most 
popular new car franchise, will consider 
selling entire business to high-grade 
automobile executive with adequate 
financial resources. All replies held in 
strict confidence. Box 1013, c/o Auto- 
motive News, Detroit 26 





FOR SALE--Established garage, building, 


equipment, wrecker, near large indus- 
trial areas. Braden Auto Service, Char- 
lotte. Mich. 





DEALERSHIP WANTED 





400-car potential based on 1941 sales. 
Central Michigan preferred. Would trade 
present Chevrolet dealership if necessary 
Subject to Chevrolet approval. Give full 
information, replies held strictly conti- 
dential. Greening Oil Company, Brecken- 
ridge, Michigan. Telephone 115 


DEALERSHIP WANTED- 
rolet. 150 to 300-car potential based on 
1941 sales. New England or New York 
state preferred. Give full information 
Replies confidential. Box 996, c/o Auto- 
motive News, Detroit 26. 

DEALERSHIP FOR SALE 

THREE CAR DEALERSHIPS — Three 
makes, service, gas. station, recap- 
ping business; storage, good inventory 
equipment. Located center Southern city. 
Grossed $63,000 1944 without car sales 
Ill health requires sale at low price ot 
$32,000 cash. Real opportunity. Ralph 
Deininger, Broker, 12 East 41st, New 
York City. 







Ford or Chev- 


USED CARS WANTED 





SEVEN PASSENGERS, limousines, large 
fives’ cars must be clean. Prices | 
reasonable. McCLINTOCK - CADILLAC, 


Lansing, Mich. 
I'LL BUY 1 or 1,000 1935 to 1942 cars 











regardless of price or condition. Sam 
Greenfield, 6700 Euclid, Cleveland, Ohio. 
HE 0232. 
BUGATTI, Alfa-Romeo, Maserati. or other | 
racing car in good condition. James i. | 
Fowler, Fremont, Nebraska | 
- * - ia | 
HUDSON—New or ed 1942 Convertibe 
Coupe within 600 Vashington 
LD. C. Telephone 7374, Grady 
Motors, Bethesda j 
WANTED 
1941-1942 


PACKARD OR CADILLAC 
7 PASS. LIMOUSINES 
(New or used) 
A. AUTO SERVICE, 
153 West 54th Street 
New York, N. Y. 


A. INC. 





USED CARS FOR SALE 
WHOLESALE USINESS—Before 
the war, during th the war. 
Write us for a 
City Pontiac Co 
Mich. 


Is OC 












1910 BABCOCK T good 
running condition 8,900 
miles, very go ins 





made ir 
bid 


This car was 
Send in your 








Watertown, N. ¥ : 
1941 GMC 520 CAB, | 
2-speed axle, 308 m 





six stud wheels to 
brake equipment WaA22 
axles, dual reduction r 
cab, ete. EH Mack 
axle. 4-speed transm 
ete. Cabs, frames. 
2 speed axles, motors 


rime 









tra 








404, 414. 509 Diamond T's. Southland 
Iron & Metal Co.. Box ‘6s. Norfolk. Va 
AVE SEVERAL 7-PASSENGER Cadil- 
lacs, Buicks and Lineoln Sedans. excel- 
lent condition which we will sell way 
under As Is Ceiling."’ Reliable Motor 
Co., Inc., 309 Fallsway. Baltimore. Mary- 
land. Phone Lexington 4171 


| 
| 





—for sale— 


USED CARS 
ALL 1942s 


1385 Units 
Now Released by OPA 


* Studebakers 
* Plymouths 
* Hudsons 


Previously used as cabs, but in fine 
condition. All six-cylinder, 4-door 
sedans low mileage. Immediate 
shipment. 


| 


Phone - Write - Wire 


BEN MEDOW & CO. | 


751 S. Michigan Phone 3-3154 
SOUTH BEND 138, IND. 








TRUCKS WANTED 





WANTED TO BUY 
All Makes and Models of New 


Trucks 
Also New Bus Chassis 


BEN FISHEL AUTO COMPANY 
2114 Sycamore Street, Cairo, Illinois 





WANTED—New % or 1-ton Panel Truck 
suitable for an Undertaker. Welborn Mo 
tor Company, 111 E \ 
son, S. C. 


r 


Orr Street Ander 





WILL PAY CASH 
for up to 
50 New 1942 Trucks 
Any Make 
1% to 10-Ton Capacity 


a 
Harry Heiman, Ine. 


324 Lafayette St. 
UTICA, N. Y. 





CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 50,000 readers engaged in all branches of the automotive industry from Maine to California. Low Rates: 
TEN CENTS (10c) PER WORD for one insertion or 25¢ per word. for 3 insertions. Cash in advance. Count initials and groups of 


OO ee a i eee ee hte tt eect iat ee signed “Box No 


care of Automotive News, Detroit 26, Mich.” add one Dollar ($1) per insertion for this address and extra service as replies are 
eT Ue ar et ae ea eC et ee 


WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, MICH. 





TRUCKS FOR SALE 


PROTECTED TERRITORY now open for 
dealers. Beautiful all new steel utility 
trailers. New tires. Retail $159.50. Good 
profit. For details write Michael Parmet. 
Sales Manager, Henry Spen Company, 
341 1st Ave., New York, N. Y. 

NEW DODGE TRUCK cab shells, for 1939 

to 1942 models. McClain Motor Co., Bell- 

aire. Ohio. 

USED TRUCK AND TANK TRAILER 

combinations complete, ready to roll, in- 

cluding pumps, hoses, full year plates 

1941 Ford with 3500-gallon Fruehauf 3 

compartment tank, air brakes; 1939 Dia- 

mond T, model 612, new motor, with 
3100-gallon 3 compartment Butler Tank 





w 


1939 Diamond T, model 614, with 3250- 
gallon 4 compartment Stainless Steel 


Company tank. Below OPA ceiling. Write. 
wire, phone, White Truck Sales, Saginaw, 
Michigan. 

SIX 1944 K.R.11 INTERNATIONAL TRAC- 
TORS—Factory sleeper cabs, red dia- 
mond motors, 450 cu. in., 703A Brown 
Lipe Aux. transmission air brakes, 36 in 
fifth wheel, 105-gal. gas tanks, 10.00x20 
tires about 75°, no recaps. These units 
practically new. Average about 50,000 
miles. High ceiling $6,420.30, low §$5,- 
048.97. Will sell all to one party for low 
ceiling. Charles A. Farr, 25 Simpson St 
N.W., Atlanta, Ga. Main 5187. 

SIX NEW CHEVROLET 1! 
and cabs with Thornton 
Wheel-Drive DC26C units 
ply tires, S dual rear tires. prewar rub 
ber. One new Chevrolet C.O.K. Chassis 
and cab , 6 8.25x20 10-ply tires, all fac 
tory heavy duty equipment with Watson- 
Brown-Lipe Auxiliary Transmission 


-ton chassis 
Four-Rear- 
10 S.25x20 10- 





Doan-Calhoun Chevrolet Co., Inc 15 
N. Sth St.. Philadelphia, Pa. 
FOR SALE 


IMMEDIATE DELIVERY 


Used car carrying trailers. Good condition. 
All dual wheels. Hydraulic brakes. Write 
or wire: 
W. W. TRANSPORTATION CO. 
3746 Kelly Ave. Phone Endicott 6868 
Cleveland 14, Ohio 





BUSES WANTED 
NEW BUS CHASSIS WANTED—Will pur- 
chase any number of new Ford, Chev- 
rolet, International or other make bus 
chassis. Write Wolfington Body Co., Inc., 
33rd and Arch Sts., Philadelphia 4, Pa., 
or call Baring 5252, giving lowest prices 
f.o.b. chassis factory or other location. 


BUSES FOR SALE 


TWO BRAND NEW 1945 Ford school bus 
chassis, equipped with Blue Bird 60-pas- 
senger school bus bodies, delivery f.o.b. 
Jacksonville. Priced at OPA ceiling. Don- 
ald Neese, Tel. 9-2757, 1917 Biscayne 
Boulevard, Miami 36, Florida. 


NEW 





194” wheelbase bus 
37 or 41-passenger 
body mounted com 
specifications, side 
seat across back, 


1945 FORD 
chassis with 29, 
Wayne Adult bus 
plete to standard 
emergency door, full 
destination sign, roof rails and ECT, 
priced below ceiling. Holtsinger Motor 
Company, P.O. Box 1033, Tampa 1, Fla 


FOR SALE Two 
senger HI-Head bus type 
Heavy duty motors and tires. A-1 
tion. Jack Lane Chevrolet Company 
field, Kansas 


1942 


school 


Chevrolet $2-pas- 
buse 
condi- 


Win- 


1942 FORD 
adults 
than 
$3.400 
Bus Chass 

les Perfect 

i Bus Chassis 

pupils, perfect 

40 


€1 


BUS 
passenger 
35.000 


Will 


CHASSIS Superior, vy 
high headroom 
new 
75 142 
ibove but 
$1,450 
be 
running condition 
new 43 body 
Ford Bus Chassis 


S705 Ii 


le 
1 tor 
Fora 
more 
42 


like sok 


for $2 


miles 


sell 


Is same 





conditior 


superior dy 


$1,805 





chassis, 0 pupil 
1937 


rftect condition 


yc uy rae 





continues 


below i : ceiling: 


tior Selling 
condition 
uarar 
Green B 


buses above are in better 
teed 


iy 


assary for se 


t | ece 
| elling. Van Drisse 


iil 


Mot 


rs 


“PARTS WANTED . 

WANTED — 1941 PLYMOUTH FRAME 
also shell and grille. Please state price 
in reply. University Motor Sales, 1971 

husetts Ave., Cambridge, Mass. 








LEFT FRONT it 








FENDER One le 
g board. Both of above for 1940, 6 
Model 410 Nash. New or used fen 
? r ning board will be OK. J. R 
e r Shop, Welch, W. Va 
FRONT FENDER--New or used 
r 1939 Cadillac Special 4-door sedar 
Ser No. 6293439. Wire or phone collect 
Cor fter & Farr Inc., 3006 Bailey 
Buffalo 15, N. Y¥ 
MATIC TRANSMISSION ASSEM 
Y 1939 Olds L39, S-c) ‘ Q 
rice. Box 1016. c 0 Automotive Ne 
et 26, Michigar 
\NTI RADIATOR SHEL! 144 
Ibe Soto seda Nort Mot I ) 
Vater Stree E eyme t Ml 
| NTEI 1942 Db e, Ibe Soto or Ch 
er be 1942 FE k pecia Y ipee 
ct ; rame ” te t 
b pe i tr er t I 
| Brothers, |} rd, P 





PARTS FOR SALE 


NEW ECLIPSE BENDIX DRIVES In orig- 


inal boxes, Bendix No 
fication No. 
each, lots of 10 
Starter Springs, 25c each, 
Southland Iron and Metal 
Norfolk 1, Virginia 


A-1073, Speci- 


lots 
Company, 


*") 


PARTS FOR SALE 
INE FACTORY 


dle 


for 
lee 
mod 


rans 


W GEN PARTS 
rik ears and Do 
s, 1925-1933 
Engine parts 
rear axle parts, front end 
x gear instrument 
ixes, axle shafts, propeller shafts, ete 
Wire your requirements to 
Motor Co Ine 19 East First 
du Lac Wis 
FORD PARTS 
to 1938 radiators. fenders, 
pistons, etc. Price drastically re- 
duced for immediate sale. Come in or 
send for Ust. Standard Auto Co., 700 
Walnut Street, McKeesport, Pa 
FOR 7.00ONTS Grade Il Tires 
some some prewar original tread 
sVvnth high tread repaired 
Rogers Motors, Ine 


lke 
il , Pivmo ith 
wtohalf price 
parts 
steering cluteh 
or 
Gilsdort 
Fond 
LOT OF 
AA, 1932 
grilles, 


<t 


Model A and 


SALE 
rec 
SS 


ips 







Call 
Elyria 
NEW AND USED 
Diamond T 
\utocar 
cab parts 
r boards 


oO} 


Chevrolet 
Federal, White 
Studebaker 
Priced reasonable 
tor most trucks 
parts for WAl4 and WAIS 
White trucks. New Nash parts. Chey 
rolet,. GMC and Mack truck parts. Large 
stock of passenger car repatr kit muffler 


GMC 
Mack 
truck 


Dodge 

Reo 
eabs and 
New run 
$2.50 eacn 


and 


ning 


Various new 


sleeves. Large quantity of Studebaker 
tecessories and many other items ail 
priced below dealer cost. Becker Motors 
120, N. Capitol Ave., Indianapolis 4. Ind 

FOR SALE -1941 De Soto 4-door body less 
doors. Rink Brothers, Bradford, Pennsy! 
vania 

1941 FORD COUPE PARTS —-New top and 
new left door with glass. $75. Hanson 
and Riegel, W. 320 3rd Ave., Spokane s 


Washington 


NEW SCHEBLER MODEL A -Updraft ear 
buretors, 1°, and 2-ineh sizes for large 
Truck Marine and Stationary Engines 
\ll brass construction. Southland Iron « 
Metal Co.. P.O. Box 68. Norfolk, Va 

WANTED Frame for 1939 Plymouth 
Please advise price with reply. John P 
Hughes Motor Co Ine S0O Commerce 
St Lynchburg, Va 


ow DISCOUNT $3,400 worth 1942 model 

C-20 and C-30 autoear truck parts, new 

List on request. International Minerals & 

Chemical Corp., Box 591, Columbia, 

Tenn 

FOR SALE 
senger car 
cept jacks, 
Pittsburg 


One Bee 
trame 
$500 

‘bu Kansas 

SHOP EQUIPMENT WANTED 

eee seneeennennenesaes 

WANTED—Either Lyons or Berger used 
auto parts bins. Write or wire George H. 
Welsh Motors, Inc., Kansas City 2, Mo. 


ee gee ee, 


SHOP EQUIPMENT FOR SALE 
eee, 
ADJUSTABLE PARTS BINS that do the 

job. Prompt delivery. Catalog. Write or 


wire SPERBER MANUFACTURING, 
1811 Trombly, Detroit 11. 


FOR SALE 


Line truck 
machine, 
Van Hoy 


and pas 
complete ex- 
Motor Co., 





Boring Bar Storm. Model § 


ove N. 316 with two cutting heads. One 
of these heads used once. Price $115 
Portable air compressor with Hose and 
Spray gun, used three times Compressor 
21'.x1 1°16, motor ') HP. 4 cu. ft. Air 
operates at 40-lb. pressure. Price com- 
plete. $41. Kentucky Motor Co.. Box 96 
Hopkinsville, Ky , 


ne eee 


M. ARKLES 
Adjustable Steel Shelving 


Steel Parts Bins Cabinets 
Tool Room Equipment 


123-25-27 N. Bread St. Philadelphia 6, Pa. 


Counters 


Se 
ACCESSORIES WANTED 


EE 
WANTED WANTED WANTED 
NEW AUTO RADIOS & AUTO HEATERS 
Need unlimited quantity of NEW Auto 
Radios and Heaters (Stewart-Warner gaso- 
line and dash type hot water heaters). Will 
pay cash. Write for full particulars 

price, quantity, makes, etc. 


_MANHATTAN AUTO & RADIO CO. 
1706 7th St., N.W. Washington 1, D. C. 


rr 


AIRPLANES FOR SALE oT 


USED AIRPLANES, ALL MAKES. in- 
cluding small trainers; also 4-5 and 8- 
place Beech, Cessna and Waco. Will 
take cars or other airplanes in trade. Can 
finance, also train and check out. In- 
quiries in ited. Babe Turner, Chief Pilot, 
3916 East Central, Wichita, Kansas. 
Phone 26717. Nordstrom-Mack Motor 
Company, Newton, Kansas, Mosby-Mack 
Motor Company, Topeka, Kansas, Mer- 


gan-Mack Motor Cempany, Lawrence, 
Kansas 


MISCELLANEOUS 
REBUILDING Crankshaft grind 
metallizing. John P. Hughes Mo 
Ine Soo Commerce St Lyne} 
Virginia 


ENGINE 
ing 
tor 


and 
Co 


burg 








\AUCTION 


BEN FISHEL AUTOMOBILE 
AUCTION COMPANY 


at 10:30 a.m. 


| 
| 
| 
| 
| 


Every Tuesday — Rain or Shine 





RC13XXX13-T—price $4.50 
Also new SS1L Wickwire 
of 25. | 


Used Cars and Trucks on Hand 
At All Times 


FOR DEALERS ONLY 


WE BUY WE 
COME BUY 





SELL WE SWAP 
COME SELL 


Phones 127-128-591 
2112-14-16 Sycamore St. 
Cairo, Ol. 








What is a 
FACT 


A fact is something that’s true 


For EXAMPLE, when the record shows that the Dodge dealer 
organization normally does the third largest retail volume in the 
automobile business, it may be taken for a fact. 


Since it is a record in numbers, it isn’t open to much dispute. 
Perhaps this is the kind of a fact that will interest you as you 
survey your own “post-war” horizon. 

The Dodge dealer sells two very good ears and a fine line of 
trucks. 


He has only one agreement with the Dodge factory, embracing 
all three products. 


He serves the total market in his community. His parts and 
service business is usually just as large as his wholesale and 
retail sale of ears and trucks. 


These are good facts for good businessmen ...Good facts for you? 


& 
DODGE PLYMOUTH DODGE Job-Rated TRUCKS 


DODGE — DIVISION OF CHRYSLER CORPORATION, 7900 JOS. CAMPAU, DETROIT 11, MICH. 





